
 

Appendix F: Groundwater Management Plan 

 

 



























































































































































































































































































































 

Appendix G: Water Shortage Contingency Plan (WSCP) 
Resolution/Ordinance  
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RESOLUTION BY UNANIMOUS WRITTEN CONSENT OF THE BOARD OF
DIRECTORS OF VALENCIA WATER COMPANY AMENDING THE WATER
CONSERVATION AND RATIONING PLAN TO COMPLY WITH THE URBAN

WATER MANAGEMENT PLANNING ACT

WHEREAS, the California Urban Water Management Planning Act, Water Code
Section 10610, et seq., (the “Act” ) mandates that every urban water supplier providing water
for municipal purposes to more than 3,000 customers or supplying more than 3,000 acre feet
of water annually, prepare and adopt an urban water management plan (“UWMP”) at least
once every five years in years ending in five and zero;

WHEREAS, Valencia Water Company (“VWC”) is an urban water supplier for
purposes of the Act, and on June 27, 2011 approved and adopted its most recent UWMP
(“2010 UWMP”), prepared with Castaic Lake Water Agency (“CLWA”), CLWA Santa
Clarita Water Division, Newhall County Water District, and with Los Angeles County
Waterworks District 36 acting as a cooperating agency (collectively the “UWMP
Agencies” );

WHEREAS, pursuant to the requirements of the Act, the UWMP Agencies have
prepared a document entitled A Public Draft 2015 Urban Water Management Plan for Santa
Clarita Valley (“Draft 2015 UWMP”). In preparing the Draft 2015 UWMP, the UWMP
Agencies utilized and relied on the California Department of Water Resources’(“DWR”)
Urban Water Management Plans Guidebook for Urban Water Suppliers (March, 2016)
(“Guidebook” );

WHEREAS, the Draft 2015 UWMP is currently undergoing the public review and
amendment process required by the Act prior to final approval by the UWMP Agencies and
DWR. The UWMP Agencies’ current schedule contemplates adoption of the final Draft
2015 UWMP for submittal to DWR in late June, 2016;

WHEREAS, the Act requires an UWMP to include, among other things, an urban
water shortage contingency analysis. The urban water shortage contingency analysis is
required to include various elements relating to water supply availability during water
shortages and interruptions, including mandatory use restrictions and enforcement
mechanisms for non-compliance where water service shortages and interruptions occur;

WHEREAS, on August 15, 2014, the VWC Board approved the “Water
Conservation Action Plan” prepared by the Santa Clarita Valley Water Committee, which is
intended to comply with the Act’s water shortage contingency planning requirements and
state law requirements related to the state’s ongoing drought. As part of the implementation
of the Water Conservation Action Plan, VWC adopted Rule 14.1, the Water Conservation
and Rationing Plan (“VWC Rule 14.1”), which has subsequently been amended to comply
with state drought regulations. VWC Rule 14.1 includes mandatory use restrictions and
enforcement mechanisms for noncompliance when a water shortage emergency is declared
by the VWC Board or other appropriate authority;
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WHEREAS, VWC, in consultation with staff, other UWMP Agencies and a hired
expert consultant, has determined that certain amendments to VWC Rule 14.1 should be
implemented to ensure full compliance with the Act and the Guidelines applicable to the
2015 Draft UWMP. The required amendments are included in Attachments A and B to this
Resolution, which are hereby fully incorporated by reference into this Resolution.

NOW, THEREFORE, BE IT RESOLVED BY UNANIMOUS WRITTEN
CONSENT AS FOLLOWS:

Section 1. Water Conservation and Rationing Plan. The Valencia Water Company
Board of Directors finds the proposed attached amendments are necessary
to comply with the Urban Water Management Planning Act, and hereby
adopts and approves the attached amendments to VWC Rule 14.1, Water
Conservation and Rationing Plan. The General Manager is directed to
take all actions necessary to support and successfully implement this
amendment to VWC Rule 14.1. Attachment A is a clean copy of the
amended VWC Rule 14.1, and Attachment B is a redline showing the
amendments to VWC Rule 14.1. Attachments A and B are fully
incorporated by reference into this Resolution.

Section 2. Severability. If any provision of this Resolution or the application thereof
to any person or circumstance is held invalid, such invalidity shall not
affect other provisions or applications of the Resolution which can be
given effect without the invalid provision or application, and to this end
the provisions of this Resolution are severable. The Board hereby
declares that it would have adopted this Resolution irrespective of the
invalidity of any particular portion thereof.

Section 3. Effective Date. This Resolution shall become effective immediately upon
adoption.

RESOLVED FURTHER that any and all actions taken in furtherance of the matters
authorized or contemplated in this Resolution by each member of the Board or any
authorized employee or agent of VWC be, and hereby are, ratified, approved and confirmed.

IN WITNESS WHEREOF, the undersigned have executed this Resolution by
Unanimous Written Consent of the Board of Directors as of this ____ day of June, 2016.

_____________________________
Beverly Johnson

_____________________________
Keith Abercrombie
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_____________________________
Valerie Pryor

_____________________________

Dan Masnada

_____________________________
Cris Perez
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VALENCIA WATER COMPANY RULE NO. 14.1

WATER CONSERVATION AND RATIONING PLAN

GENERAL INFORMATION

1. If water supplies are projected to be insufficient to meet normal customer demand under normal conditions,
and are beyond the control of Valencia Water Company (VWC), VWC may elect to implement voluntary
conservation using the portion of this plan set forth in Section A of this Rule.

2. Prior to declaration of mandatory rationing, VWC may prepare a written memorandum setting forth the
basis for the action and then activate Schedule 14.1 – Staged Mandatory Water Conservation and Rationing.

3. If, in the opinion of VWC, more stringent water measures are required, VWC may implement the staged
mandatory conservation and rationing measures set forth in Sections B through E.

4. VWC may activate a particular stage of Schedule 14.1 – Staged Mandatory Water Conservation and
Rationing:

a. If a Declaration of Mandatory Rationing is made by VWC accompanied by a written memorandum
setting forth the basis for the action or by a state oversight agency, or

b. If VWC is unable to address voluntary conservation levels set by itself, its supplier, or a state oversight
agency, or

c. If VWC chooses to subsequently activate a different stage.

5. When Schedule 14.1 is in effect and VWC determines that water supplies are again sufficient
to meet normal demands, and mandatory conservation and rationing measures are no longer
necessary, VWC shall prepare a written memorandum setting forth the basis for the action
and de-activate the particular stage of mandatory rationing that had been authorized.

6. In the event of a water supply shortage requiring a voluntary or mandatory program, VWC
shall make available to its customers water conservation information, materials and devices
that may include, but are not limited to, conservation kits as required by its version of Rule
20. VWC shall notify all customers of the availability of conservation kits via a bill insert or
direct mailers.

7. Definitions and Terms

a. Tier Width –tier widths refer to the amount of water within each tiered rate, as
identified by the WaterSMART Allocation and Tiered Rates Program. For VWC
customers, the tier widths are:

i. Residential Customers
1. Tier 1 – Indoor Water Allocation
2. Tier 2 – Outdoor Water Allocation
3. Tier 3 – 101-150% of Tier 1 + Tier 2
4. Tier 4 – 151-200% of Tier 1 + Tier 2



5. Tier 5 - >200% of Tier 1 + Tier 2

ii. Irrigation Customers
1. Tier 1 – 1-35% of Outdoor Water Allocation
2. Tier 2 – 36-100% of Outdoor Water Allocation
3. Tier 3 – 101-150% of Tier 1 + Tier 2
4. Tier 4 – 151-200% of Tier 1 + Tier 2
5. Tier 5 - >200% of Tier 1 + Tier 2

b. Water waste –the use of water, intentionally or unintentionally, in a manner that
provides no benefit.

c. Customer –includes all residential (single family and multi-family individually
metered), multi-family master metered, commercial, industrial, institutional,
public authority, irrigation, special residential, and other VWC customers.

A. CONSERVATION – NON-ESSENTIAL OR UNAUTHORIZED WATER USE

No customer shall use VWC-supplied water for non-essential or unauthorized uses, including but not
limited to:

1. Permanent Prohibited Water Waste Actions

a. Use of potable water which results in flooding or runoff in gutters or streets;

b. Individual private washing of cars with a hose except with the use of a positive action
shut-off nozzle. Use of potable water for washing commercial aircraft, cars, buses,
boats, trailers, or other commercial vehicles at any time, except at commercial or fleet
vehicle or boat washing facilities operated at a fixed location where equipment using
water is properly maintained to avoid wasteful use;

c. Use of potable water washing buildings, structures, , driveways, patios, parking lots,
tennis courts, or other hard-surfaced areas, except in the cases where health and safety
are at risk;

d. Use of potable water for decorative fountains or the filling or topping off of
decorative lakes or ponds. Exceptions are made for those decorative fountains, lakes,
or ponds which utilize recycled water;

e. The application of potable water to outdoor landscapes during and within 48 hours of
measureable rainfall.

2. General Water Conservation Actions and Guidelines

a. Use of potable water for more than minimal landscaping, as defined in the landscaping
regulated of the jurisdiction or as described in Article 10.8 of the California
Government Code in connection with new construction;



b. Use through any meter when the company has notified the customer in writing to repair
a broken or defective plumbing, sprinkler, watering or irrigation system and the
customer has failed to effect such repairs within five business days;

c. Use of potable water to irrigate turf, lawns, gardens, or ornamental landscaping by
means other than drip irrigation, or hand watering without quick acting positive action
shut-off nozzles, on a specific schedule, for example: 1) before 9:00 a.m. and after
5:00 p.m.; 2) every other day; or 3) selected days of the week;

d. Use of potable water for watering streets with trucks, except for initial wash-down for
construction purposes (if street sweeping is not feasible), or to protect the health and
safety of the public;

e. Use of potable water for construction purposes, such as consolidation of backfill, dust
control, or other uses unless no other source of water or other method can be used.

f. Use of potable water for construction purposes unless no other source of water or other
method can be used;

g. Use of potable water for street cleaning;

h. Operation of commercial car washes without recycling at least 50% of the potable
water used per cycle;

i. Use of potable water for watering outside plants, lawn, landscape and turf areas
during certain hours if and when specified in Schedule No. 14.1 when the schedule is
in effect;

j. Use of potable water for the filling or refilling of swimming pools.

k. Service of water by any restaurant except upon the request of a patron; and

l. Use of potable water to flush hydrants, except where required for public health or
safety.

B. STAGED VOLUNTARY AND MANDATORY RATIONING OF WATER USAGE
1. Upon VWC’s declaration of mandatory rationing and the preparation of a written memorandum

setting forth the reasons therefor, VWC may authorize Schedule 14.1 – Staged Mandatory Water
Conservation and Rationing.

a. VWC shall comply with all requirements of Sections 350-358 of the California Water Code.

b. Proposed Schedule 14.1, which shall include but not be limited to:

1. Applicability,

2. Territory applicable to,

3. A detailed description of each Stage of Rationing,

4. A detailed description of the Trigger that Activates each Stage of Rationing,

5. A detailed description of each water use restriction for each Stage of Rationing.

6. Water use violation levels, written warning levels, associated fines, Drought Smart
Allocation reduction(s) and step(s), and exception procedures,

7. Conditions for installation of a flow restrictor,



8. Charges for removal of flow restrictors, and

9. Special Conditions

c. VWC’s conservation stages include:

Stage 1 – Voluntary Conservation 10-20%
1. Water shortage conditions exist due to drought, state regulations, or other water

supply conditions requiring a reduction in water use. The water use reduction goal
is 10-20% and voluntary unless regulations stipulate otherwise.

Stage 2 – Mandatory Conservation 21-35%
1. Water shortage conditions exist due to drought, state regulations, or other water

supply conditions requiring a reduction in water use. The water use reduction goal
is 21-35% and mandatory unless regulations stipulate otherwise.

Stage 3 – Mandatory Conservation 36-50%
1. Water shortage conditions exist due to drought, state regulations, or other water

supply conditions requiring a reduction in water use. The water use reduction goal
is 36-50% and mandatory unless regulations stipulate otherwise.

Stage 4 – Mandatory Conservation Greater than 50%
1. Water shortage conditions exist due to drought, state regulations, or other water

supply conditions requiring a reduction in water use. The water use reduction goal
is greater than 50% and mandatory unless regulations stipulate otherwise.

d. Conservation Stage 1

i. For Conservation Stage 1, a reduction in water use is voluntary, unless stipulated
otherwise, and customers are encouraged to conserve up to 20% by adhering to the
permanent prohibited actions and guidelines outlined in Section A. CONSERVATION –
NON-ESSENTIAL OR UNAUTHORIZED WATER USE. In addition to any state
mandated water conservation regulations, the following practice is also strongly
suggested during Stage 1 water shortages:

1. To avoid the irrigation with potable water of outdoor lawns, turf, landscape or
other vegetated area with potable water during the hours of 9:00 a.m. to 5:00 p.m.
Pacific Standard Time on all days, except by use of a hand-held bucket or similar
container or for very short periods of time for the purpose of evaluating, adjusting
or repairing an irrigation system.

2. The irrigation with potable water of outdoor landscapes to (3) three days per
week. Customers with addresses ending in an odd number (1,3,5,7,9) may only
water on Monday, Wednesday and Friday. Customers with addresses ending in an
even number (0,2,4,6,8) may only water on Tuesday, Thursday or Sunday.
Irrigation with potable water of outdoor landscapes is prohibited on Saturdays.



e. Conservation Stage 2

i. For Conservation Stage 2, a reduction in water use between 21-35% is mandatory, unless
stipulated otherwise, and customers are encouraged to adhere to the permanent prohibited
actions and guidelines in Section A. CONSERVATION – NON-ESSENTIAL OR
UNAUTHORIZED WATER USE. In addition to any state mandated water conservation
regulations, further mandatory practices during Stage 2 are as follows, but not limited to:

1. The irrigation with potable water of outdoor lawns, turf, landscape or other
vegetated area with potable water is prohibited during the hours of 9:00 a.m. to
5:00 p.m. Pacific Standard Time on all days, except by use of a hand-held bucket
or similar container or for very short periods of time for the purpose of evaluating,
adjusting or repairing an irrigation system.

2. During the months of April, May, June, July, August, September and October, the
irrigation with potable water of outdoor landscapes is restricted to (3) three days
per week. Customers with addresses ending in an odd number (1,3,5,7,9) may
only water on Monday, Wednesday and Friday. Customers with addresses ending
in an even number (0,2,4,6,8) may only water on Tuesday, Thursday or Sunday.
Irrigation with potable water of outdoor landscapes is prohibited on Saturdays.

3. During the months of November, December, January, February, and March, the
irrigation with potable water of outdoor landscapes is restricted to (2) two days
per week. Customers with addresses ending in an odd number (1,3,5,7,9) may
only water on Monday and Thursday. Customers with addresses ending in an
even number (0,2,4,6,8) may only water on Tuesday and Friday. Irrigation with
potable water of outdoor landscapes is prohibited on Wednesdays, Saturdays and
Sundays.

f. Conservation Stage 3

i. For Conservation Stage 3, a reduction in water use between 36-50% is mandatory, unless
stipulated otherwise, and customers are encouraged to adhere to the permanent prohibited
actions and guidelines in Section A. CONSERVATION – NON-ESSENTIAL OR
UNAUTHORIZED WATER USE. In addition to any state mandated water conservation
regulations, further mandatory practices during Stage 3 are as follows, but not limited to:

1. The irrigation with potable water of outdoor lawns, turf, landscape or other
vegetated area with potable water is prohibited during the hours of 9:00 a.m. to
5:00 p.m. Pacific Standard Time on all days, except by use of a hand-held bucket
or similar container or for very short periods of time for the purpose of evaluating,
adjusting or repairing an irrigation system.

2. During the months of April, May, June, July, August, September and October, the
irrigation with potable water of outdoor landscapes is restricted to (2) two days
per week. Customers with addresses ending in an even number (0,2,4,6,8) may
only water on Tuesday and Friday. Irrigation with potable water of outdoor
landscapes is prohibited on Wednesdays, Saturdays and Sundays.



3. During the months of April, May, June, July, August, September and October,
The irrigation with potable water of outdoor landscapes is restricted to (1) one day
per week. Customers with addresses ending in an odd number (1,3,5,7,9) may
only water on Monday. Customers with addresses ending in an even number
(0,2,4,6,8) may only water on Thursday. Irrigation with potable water of outdoor
landscapes is prohibited on Tuesdays, Wednesdays, Fridays, Saturdays and
Sundays.

g. Conservation Stage 4

i. For Conservation Stage 4, a reduction in water use equal to or greater than 50% is
mandatory, unless stipulated otherwise, and customers are encouraged to adhere to the
permanent prohibited actions and guidelines in Section A. CONSERVATION – NON-
ESSENTIAL OR UNAUTHORIZED WATER USE.

1. The irrigation with potable water of outdoor landscapes is restricted to (1) one day
per week. Customers with addresses ending in an odd number (1,3,5,7,9) may
only water on Monday. Customers with addresses ending in an even number
(0,2,4,6,8) may only water on Thursday. Irrigation with potable water of outdoor
landscapes is prohibited on Tuesdays, Wednesdays, Fridays, Saturdays and
Sundays.

2. All new landscaping shall be limited to drought-tolerant plants requiring less than
typical water requirements.

3. No new lawns, whether by seed or sod, shall be installed.

4. No filling of pools or spas. Water levels may be maintained.

5. No new applications for service will be processed.

6. No potable water for grading will be allowed.

7. Washing vehicles is prohibited, except at commercial facilities that recycle water.

8. Street cleaning with potable water is prohibited.

9. VWC shall:
a. Provide justification for activating this particular stage of mandatory

rationing in a written memorandum, as well as the period during which
this particular stage of mandatory conservation and rationing measures
will be in effect.

b. Notify its customers as detailed in Section E, below.

10. All monies collected by VWC through water use violation fines shall be
tracked.



11. All expenses incurred VWC to implement Rule 14.1 and Schedule 14.1 that
have not been considered in a Rate Case or other proceeding, shall be tracked
and are recoverable by VWC.

C. ENFORCEMENT OF STAGED MANDATORY CONSERVATION AND RATIONING

1. The water use restrictions of the conservation program, in Section A of this rule, become mandatory
when the authorized Schedule 14.1-Staged Mandatory Rationing Program is triggered. If this
occurs, VWC will prepare a written memorandum setting forth the reasons why mandatory rationing
is triggered.

a. In the event a customer is observed to be using water for any nonessential or unauthorized use as
defined in Section A of this rule, VWC may charge a water use violation fine in accordance with
Schedule No. 14.1.

2. VWC may, after one verbal and one written warning, install a flow-restricting device on the service
line of any customer observed by VWC personnel to be using water for any non-essential or
unauthorized use as defined in Section A above.

3. A flow restrictor shall not restrict water delivery by greater than 50% of normal flow and shall
provide the premise with a minimum of 3 Ccf/person/month. The restricting device may be removed
only by VWC, only after a three-day period has elapsed, and only upon payment of the appropriate
removal charge as set forth in Schedule No. 14.1.

4. Drought Smart Allocation – VWC may authorize Schedule 14.1 – Staged Mandatory Water
Conservation and Rationing at any stage, in combination with, or in lieu of, the enforcement
components outlined in this section, by amending the water waste and outdoor water use
parameters established by the Water Smart Allocation and Tiered Rates Program. The amended
parameters include;

a. Mandatory Water Waste Reduction

Step 1: Reduce Tier 3 and Tier 4 widths by 20%

Step 2: Reduce Tier 3 and Tier 4 widths by 50%

Step 3: Reduce Tier 3 and Tier 4 widths by 100%

b. Mandatory Outdoor Water Use Reduction

Step 1: Reduce Tier 2 budget by 10%

Step 2: Reduce Tier 2 budget by 20%

Step 3: Reduce Tier 2 budget by 50%

Step 4: Reduce Tier 2 budget by 100%

5. VWC shall prepare a written memorandum setting forth the basis for the action and activate a
Particular stage of Schedule 14.1 – Staged Mandatory Water Conservation and Rationing.

a. If a Declaration of Mandatory Rationing is made by VWC or a state oversight agency,

b. If VWC is unable to address voluntary conservation levels, or

c. If VWC chooses to subsequently activate a different stage.



After the removal of the restricting device, if any non-essential or unauthorized use of water shall continue,
VWC may install another flow-restricting device. This device shall remain in place until water supply
conditions warrant its removal and until the appropriate charge for removal has been paid to VWC.

6. Any tampering with flow restricting device by customer can result in fines or discontinuation of
water use at the VWC’s discretion.

7. If, despite installation of such flow-restricting device pursuant to the provisions of the previous
enforcement conditions, any such non-essential or unauthorized use of water shall continue, then
VWC may discontinue water service to such customer. In such latter event, a charge as provided in
Rule No. 11 shall be paid to VWC as a condition to restoration of service.

8. All monies collected by VWC through water use violation fines shall be tracked. All expenses
incurred by VWC to implement Rule 14.1 and Schedule 14.1 that have not been considered in a Rate
Case or other proceeding, shall be tracked and are recoverable by the VWC.

9. The charge for removal of a flow-restricting device shall be in accordance with Schedule No. 14.1.

D. APPEAL PROCEDURE

1. Any customer who seeks a variance from any of the provisions of this water conservation and
rationing plan shall notify VWC in writing, explaining in detail the reason for such a variation.
VWC shall respond to each such request in writing.

2. Any customer not satisfied with VWC’s response may file an appeal as described in Schedule 14.1-with
VWC’s Board of Directors. The customer will be notified of the disposition of such appeal by letter
from the Board of Directors.

E. PUBLICITY

1. When VWC requests authorization of Schedule 14.1 – Staged Mandatory Water Conservation and
Rationing, it shall provide notice of the Schedule to customers, and shall comply with all
requirements of Sections 350-358 of the California Water Code (CWC), including but not limited to
the following:

a. VWC shall provide notice via both newspaper and bill insert/direct mailing.

b. VWC shall file one notice for each mandatory conservation stage activated.
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VALENCIA WATER COMPANY RULE NO0. 14.1

WATER CONSERVATION AND RATIONING PLAN

GENERAL INFORMATION
(C)

1. If water supplies are projected to be insufficient to meet normal customer demand under normal conditions,
and are beyond the control of Valencia Water Company (VWC), VWC may elect to implement voluntary
conservation using the portion of this plan set forth in Section A of this Rule.

2. Prior to declaration of mandatory rationing, VWC may prepare a written memorandum setting forth the
basis for the action and then activate Schedule 14.1 – Staged Mandatory Water Conservation and Rationing.

3. If, in the opinion of VWC, more stringent water measures are required, VWC may implement the staged
mandatory conservation and rationing measures set forth in Sections B through E.

4. VWC may activate a particular stage of Schedule 14.1 – Staged Mandatory Water Conservation and
Rationing:

a. If a Declaration of Mandatory Rationing is made by VWC accompanied by a written memorandum
setting forth the basis for the action or by a state oversight agency, or

b. If VWC is unable to address voluntary conservation levels set by itself, its supplier, or a state oversight
agency, or

c. If VWC chooses to subsequently activate a different stage.

5. When Schedule 14.1 is in effect and VWC determines that water supplies are again sufficient
to meet normal demands, and mandatory conservation and rationing measures are no longer
necessary, VWC shall prepare a written memorandum setting forth the basis for the action
and de-activate the particular stage of mandatory rationing that had been authorized.

6. In the event of a water supply shortage requiring a voluntary or mandatory program, VWC
shall make available to its customers water conservation information, materials and devices
that may include, but are not limited to, conservation kits as required by its version of Rule
20. VWC shall notify all customers of the availability of conservation kits via a bill insert or
direct mailers.

7. Definitions and Terms

a. Tier Width –tier widths refer to the percentages, ratios, or calculations,amount
of water within each tiered rate, as identified by the WaterSMART Allocation and
Tiered Rates Program. For VWC customers, the tier widths are:

i. Residential Customers
1. Tier 1 – Indoor Water Allocation
2. Tier 2 – Outdoor Water Allocation
3. Tier 3 – 101-150% of Tier 1 + Tier 2
4. Tier 4 – 151-200% of Tier 1 + Tier 2



5. Tier 5 - >200% of Tier 1 + Tier 2

ii. Irrigation Customers
1. Tier 1 – 1-35% of Outdoor Water Allocation
2. Tier 2 – 36-100% of Outdoor Water Allocation
3. Tier 3 – 101-150% of Tier 1 + Tier 2
4. Tier 4 – 151-200% of Tier 1 + Tier 2
5. Tier 5 - >200% of Tier 1 + Tier 2

b. Water waste –the use of water, intentionally or unintentionally, in a manner that
provides no benefit.

c. Water cCustomer –includes all residential (single family and multi-family
individually metered), multi-family master metered, commercial, industrial,
institutional, public authority, irrigation, special residential, and other VWC
customers.

A. CONSERVATION – NON-ESSENTIAL OR UNAUTHORIZED WATER USE

No customer shall use VWC-supplied water for non-essential or unauthorized uses, including but not
limited to:

1. Permanent Prohibited Water Waste Actions

a. Use of potable water for more than minimal landscaping, as defined in the landscaping
regulated of the jurisdiction or as described in Article 10.8 of the California
Government Code in connection with new construction;Use of potable water which
results in flooding or runoff in gutters or streets;

b. Individual private washing of cars with a hose except with the use of a positive action
shut-off nozzle. Use of potable water for washing commercial aircraft, cars, buses,
boats, trailers, or other commercial vehicles at any time, except at commercial or fleet
vehicle or boat washing facilities operated at a fixed location where equipment using
water is properly maintained to avoid wasteful use;

c. Use of potable water washing buildings, structures, , driveways, patios, parking lots,
tennis courts, or other hard-surfaced areas, except in the cases where health and safety
are at risk;

d. Use of potable water for decorative fountains or the filling or topping off of
decorative lakes or ponds. Exceptions are made for those decorative fountains, lakes,
or ponds which utilize recycled water;

e. The application of potable water to outdoor landscapes during and within 48 hours of
measureable rainfall.

a.

2. General Water Conservation Actions and Guidelines
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a. Use of potable water for more than minimal landscaping, as defined in the landscaping
regulated of the jurisdiction or as described in Article 10.8 of the California
Government Code in connection with new construction;

b. Use through any meter when the company has notified the customer in writing to repair
a broken or defective plumbing, sprinkler, watering or irrigation system and the
customer has failed to effect such repairs within five business days;

2.1.Use of potable water which results in flooding or runoff in gutters or streets;

3.1.Individual private washing of cars with a hose except with the use of a positive action shut-off nozzle.
Use of potable water for washing commercial aircraft, cars, buses, boats, trailers, or other commercial
vehicles at any time, except at commercial or fleet vehicle or boat washing facilities operated at a fixed
location where equipment using water is properly maintained to avoid wasteful use;

4.1.Use of potable water washing buildings, structures, , driveways, patios, parking lots, tennis courts, or
other hard-surfaced areas, except in the cases where health and safety are at risk;

a.c.Use of potable water to irrigate turf, lawns, gardens, or ornamental landscaping by
means other than drip irrigation, or hand watering without quick acting positive action
shut-off nozzles, on a specific schedule, for example: 1) before 9:00 a.m. and after
5:00 p.m.; 2) every other day; or 3) selected days of the week;

d. Use of potable water for watering streets with trucks, except for initial wash-down for
construction purposes (if street sweeping is not feasible), or to protect the health and
safety of the public;

b.e.Use of potable water for construction purposes, such as consolidation of backfill, dust
control, or other uses unless no other source of water or other method can be used.

c.f. Use of potable water for construction purposes unless no other source of water or other
method can be used;

d.g.Use of potable water for street cleaning;

e.h.Operation of commercial car washes without recycling at least 50% of the potable
water used per cycle;

f.i. Use of potable water for watering outside plants, lawn, landscape and turf areas
during certain hours if and when specified in Schedule No. 14.1 when the schedule is
in effect;

g.j. Use of potable water for the filling or refilling of swimming pools.

h.k.Service of water by any restaurant except upon the request of a patron; and

i.l. Use of potable water to flush hydrants, except where required for public health or
safety.

Use of potable water for decorative fountains or the filling or topping off of decorative lakes or ponds.
Exceptions are made for those decorative fountains, lakes, or ponds which utilize recycled water;

B. STAGED VOLUNTARY AND MANDATORY RATIONING OF WATER USAGE
1. Upon VWC’s declaration of mandatory rationing and the preparation of a written memorandum

setting forth the reasons therefor, VWC may authorize Schedule 14.1 – Staged Mandatory Water
Conservation and Rationing.
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a. VWC shall comply with all requirements of Sections 350-358 of the California Water Code.

b. Proposed Schedule 14.1, which shall include but not be limited to:

1. Applicability,

2. Territory applicable to,

3. A detailed description of each Stage of Rationing,

4. A detailed description of the Trigger that Activates each Stage of Rationing,

5. A detailed description of each water use restriction for each Sstage of rRationing.

6. Water use violation levels, written warning levels, associated fines, Drought Smart
Allocation reduction(s) and step(s), and exception procedures,

7. Conditions for installation of a flow restrictor,

8. Charges for removal of flow restrictors, and

9. Special Conditions

c. VWC’s conservation stages include:

Stage 1 – Voluntary Conservation 10-20%
1. Water shortage conditions exist due to drought, state regulations, or other water

supply conditions requiring a reduction in water use. The water use reduction goal
is 10-20% and voluntary unless regulations stipulate otherwise.

Stage 2 – Mandatory Conservation 201-35%
1. Water shortage conditions exist due to drought, state regulations, or other water

supply conditions requiring a reduction in water use. The water use reduction goal
is 201-35% and mandatory unless regulations stipulate otherwise.

Stage 3 – Mandatory Conservation 356-50%
1. Water shortage conditions exist due to drought, state regulations, or other water

supply conditions requiring a reduction in water use. The water use reduction goal
is 356-50% and mandatory unless regulations stipulate otherwise.

Stage 4 – Mandatory Conservation 50% or Greater than 50%
1. Water shortage conditions exist due to drought, state regulations, or other water

supply conditions requiring a reduction in water use. The water use reduction goal
is 50% or greater than 50% and mandatory unless regulations stipulate otherwise.

(N)

d. Conservation Stage 1

i. For Conservation Stage 1, a reduction in water use is voluntary, unless stipulated
otherwise, and customers are encouraged to conserve up to 20% by adhering to the
permanent prohibited actions and guidelines outlined in Section CA. CONSERVATION



– NON-ESSENTIAL OR UNAUTHORIZED WATER USE. In addition to any state
mandated water conservation regulations, the following practice is also strongly
suggested during Stage 1 water shortages:

1. To avoid the irrigation with potable water of outdoor lawns, turf, landscape or
other vegetated area with potable water during the hours of 9:oo00 a.m. to 5:00
p.m. Pacific Standard Time on all days, except by use of a hand-held bucket or
similar container or for very short periods of time for the purpose of evaluating,
adjusting or repairing an irrigation system.

2. The irrigation with potable water of outdoor landscapes to (3) three days per
week. Customers with addresses ending in an odd number (1,3,5,7,9) may only
water on Monday, Wednesday and Friday. Customers with addresses ending in an
even number (0,2,4,6,8) may only water on Tuesday, Thursday or Sunday.
Irrigation with potable water of outdoor landscapes is prohibited on Saturdays.

(
e. Conservation Stage 2

i. For Conservation Stage 2, a reduction in water use between 201-35% is mandatory,
unless stipulated otherwise, and customers are encouraged to adhere to the permanent
prohibited actions and guidelines in Section CA. CONSERVATION – NON-
ESSENTIAL OR UNAUTHORIZED WATER USE. In addition to any state mandated
water conservation regulations, further mandatory practices during Stage 2 are as follows,
but not limited to:C)

1. The irrigation with potable water of outdoor lawns, turf, landscape or other
vegetated area with potable water is prohibited during the hours of 9:00 a.m. to
5:00 p.m. Pacific Standard Time on all days, except by use of a hand-held bucket
or similar container or for very short periods of time for the purpose of evaluating,
adjusting or repairing an irrigation system.

2. During the months of April, May, June, July, August, September and October, the
irrigation with potable water of outdoor landscapes is restricted to (3) three days
per week. Customers with addresses ending in an odd number (1,3,5,7,9) may
only water on Monday, Wednesday and Friday. Customers with addresses ending
in an even number (0,2,4,6,8) may only water on Tuesday, Thursday or Sunday.
Irrigation with potable water of outdoor landscapes is prohibited on Saturdays.

3. During the months of November, December, January, February, and March, the
irrigation with potable water of outdoor landscapes is restricted to (2) two days
per week. Customers with addresses ending in an odd number (1,3,5,7,9) may
only water on Monday and Thursday. Customers with addresses ending in an
even number (0,2,4,6,8) may only water on Tuesday and Friday. Irrigation with
potable water of outdoor landscapes is prohibited on Wednesdays, Saturdays and
Sundays.

f. Conservation Stage 3



i. For Conservation Stage 3, a reduction in water use between 356-50% is mandatory,
unless stipulated otherwise, and customers are encouraged to adhere to the permanent
prohibited actions and guidelines in Section CA. CONSERVATION – NON-
ESSENTIAL OR UNAUTHORIZED WATER USE. In addition to any state mandated
water conservation regulations, further mandatory practices during Stage 3 are as follows,
but not limited to:

1. The irrigation with potable water of outdoor lawns, turf, landscape or other
vegetated area with potable water is prohibited during the hours of 9:00 a.m. to
5:00 p.m. Pacific Standard Time on all days, except by use of a hand-held bucket
or similar container or for very short periods of time for the purpose of evaluating,
adjusting or repairing an irrigation system.

2. During the months of April, May, June, July, August, September and October, the
irrigation with potable water of outdoor landscapes is restricted to (2) two days
per week. Customers with addresses ending in an even number (0,2,4,6,8) may
only water on Tuesday and Friday. Irrigation with potable water of outdoor
landscapes is prohibited on Wednesdays, Saturdays and Sundays.

3. During the months of April, May, June, July, August, September and October,
The irrigation with potable water of outdoor landscapes is restricted to (1) one day
per week. Customers with addresses ending in an odd number (1,3,5,7,9) may
only water on Monday. Customers with addresses ending in an even number
(0,2,4,6,8) may only water on Thursday. Irrigation with potable water of outdoor
landscapes is prohibited on Tuesdays, Wednesdays, Fridays, Saturdays and
Sundays.

g. Conservation Stage 4

i. For Conservation Stage 4, a reduction in water use equal to or greater than 50% is
mandatory, unless stipulated otherwise, and customers are encouraged to adhere to the
permanent prohibited actions and guidelines in Section CA. CONSERVATION – NON-
ESSENTIAL OR UNAUTHORIZED WATER USE.

1. The irrigation with potable water of outdoor landscapes is restricted to (1) one day
per week. Customers with addresses ending in an odd number (1,3,5,7,9) may
only water on Monday. Customers with addresses ending in an even number
(0,2,4,6,8) may only water on Thursday. Irrigation with potable water of outdoor
landscapes is prohibited on Tuesdays, Wednesdays, Fridays, Saturdays and
Sundays.

2. All new landscaping shall be limited to drought-tolerant plants requiring less than
typical water requirements.

3. No new lawns, whether by seed or sod, shall be installed.

4. No filling of pools or spas. Water levels may be maintained.

5. No new applications for service will be processed.



6. No potable water for grading will be allowed.

7. Washing vehicles is prohibited, except at commercial facilities that recycle water.

1.8.Street cleaning with potable water is prohibited.

2.9.VWC shall:
a. Provide justification for activating this particular stage of mandatory

rationing in a written memorandum, as well as the period during which
this particular stage of mandatory conservation and rationing measures
will be in effect.

b. Notify its customers as detailed in Section E, below.

10. All monies collected by VWC through water use violation fines shall be
tracked.

11. All expenses incurred VWC to implement Rule 14.1 and Schedule 14.1 that
have not been considered in a Rate Case or other proceeding, shall be tracked
and are recoverable by VWC.

C. ENFORCEMENT OF STAGED MANDATORY CONSERVATION AND RATIONING

1. The water use restrictions of the conservation program, in Section A of this rule, become mandatory
when the authorized Schedule 14.1-Staged Mandatory Rationing Program is triggered. If this
occurs, VWC will prepare a written memorandum setting forth the reasons why mandatory rationing
is triggered.

a. In the event a customer is observed to be using water for any nonessential or unauthorized use as
defined in Section A of this rule, VWC may charge a water use violation fine in accordance with
Schedule No. 14.1.

2. VWC may, after one verbal and one written warning, install a flow-restricting device on the service
line of any customer observed by VWC personnel to be using water for any non-essential or
unauthorized use as defined in Section A above.

3. A flow restrictor shall not restrict water delivery by greater than 50% of normal flow and shall
provide the premise with a minimum of 3 Ccf/person/month. The restricting device may be removed
only by VWC, only after a three-day period has elapsed, and only upon payment of the appropriate
removal charge as set forth in Schedule No. 14.1.

3.4. Drought Smart Allocation – VWC may authorize Schedule 14.1 – Staged Mandatory Water
Conservation and Rationing at any stage, in combination with, or in lieu of, the enforcement
components outlined in this section, by amending the water waste and outdoor water use
parameters established by the Water Smart Allocation and Tiered Rates Program. The amended
parameters include;

a. Mandatory Water Waste Reduction

Step 1: Reduce Tier 3 and Tier 4 widths by 20%



Step 2: Reduce Tier 3 and Tier 4 widths by 50%

Step 3: Reduce Tier 3 and Tier 4 widths by 100%

b. Mandatory Outdoor Water Use Reduction

Step 1: Reduce Tier 2 budget by 10%

Step 2: Reduce Tier 2 budget by 20%

Step 3: Reduce Tier 2 budget by 50%

Step 4: Reduce Tier 2 budget by 100%

4.5. VWC shall prepare a written memorandum setting forth the basis for the action and activate a
particularParticular stage of Schedule 14.1 – Staged Mandatory Water Conservation and Rationing.

a. If a Declaration of Mandatory Rationing is made by VWC or a state oversight agency,

b. If VWC is unable to address voluntary conservation levels, or

c. If VWC chooses to subsequently activate a different stage.

After the removal of the restricting device, if any non-essential or unauthorized use of water shall continue,
VWC may install another flow-restricting device. This device shall remain in place until water supply
conditions warrant its removal and until the appropriate charge for removal has been paid to VWC.

5.6. Any tampering with flow restricting device by customer can result in fines or discontinuation of
water use at the VWC’s discretion.

6.7. If, despite installation of such flow-restricting device pursuant to the provisions of the previous
enforcement conditions, any such non-essential or unauthorized use of water shall continue, then
VWC may discontinue water service to such customer. In such latter event, a charge as provided in
Rule No. 11 shall be paid to VWC as a condition to restoration of service.

7.8.All monies collected by VWC through water use violation fines shall be tracked. All expenses
incurred by VWC to implement Rule 14.1 and Schedule 14.1 that have not been considered in a Rate
Case or other proceeding, shall be tracked and are recoverable by the VWC.

8.9.The charge for removal of a flow-restricting device shall be in accordance with Schedule No. 14.1.

D. APPEAL PROCEDURE

1. Any customer who seeks a variance from any of the provisions of this water conservation and
rationing plan shall notify VWC in writing, explaining in detail the reason for such a variation.
VWC shall respond to each such request in writing.

2. Any customer not satisfied with VWC’s response may file an appeal as described in Schedule 14.1-with
VWC’s Board of Directors. The customer will be notified of the disposition of such appeal by letter
from the Board of Directors.

E. PUBLICITY
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1. When VWC requests authorization of Schedule 14.1 – Staged Mandatory Water Conservation and
Rationing, it shall provide notice of the Schedule to customers, and shall comply with all
requirements of Sections 350-358 of the California Water Code (CWC), including but not limited to
the following:

a. VWC shall provide notice via both newspaper and bill insert/direct mailing.

b. VWC shall file one notice for each mandatory conservation stage activated.



 

Appendix H: California Urban Water Conservation Council 
(CUWCC) BMP Reports



 
 
 
CASTAIC LAKE WATER AGENCY 



Name: Email:

Castaic Lake Water Agency6278

sanagnoson@clwa.orgStephanie  Anagnoson

BMP Section Monetary Amount for 
Financial Incentives

Monetary Amount for 
Equivalent Resources

BMP 3 Residential 450000 150000

BMP 4 CII 200000

BMP 5 Landscape 200000

BMP 2.1 Public Outreach 265000

BMP 2.2 School Education Program 65000

b) Technical Support

Retail Agency Name Program Description

Valencia Water Company HET Rebates

Santa Clarita Water Division HET Rebates

Newhall County Water District HET Rebates

Los Angeles County Waterworks District 36 - Val 
Verde

HET Rebates

Valencia Water Company HECW Rebates

Santa Clarita Water Division HECW Rebates

Newhall County Water District HECW Rebates

Los Angeles County Waterworks District 36 - Val 
Verde

HECW Rebates

Valencia Water Company Residential Landscape Program (WBIC class and 
distribution)

Santa Clarita Water Division Residential Landscape Program (WBIC class and 
distribution)

Newhall County Water District Residential Landscape Program (WBIC class and 
distribution)

Los Angeles County Waterworks District 36 - Val 
Verde

Residential Landscape Program (WBIC class and 
distribution)

Valencia Water Company Large Landscape Program

Santa Clarita Water Division Large Landscape Program

Newhall County Water District Large Landscape Program

Los Angeles County Waterworks District 36 - Val 
Verde

Large Landscape Program

Valencia Water Company CII Program

Santa Clarita Water Division CII Program

Newhall County Water District CII Program

a) Financial Investments and Building Partnerships

c) Retail Agency

BMP 1.1 Wholesale Agency Assistance Programs

CUWCC BMP Wholesale Coverage Report 2013

Foundational Best Managemant Practices for Urban Water Efficiency

ON TRACK



Retail Agency Name Program Description

Los Angeles County Waterworks District 36 - Val 
Verde

CII Program

d) Water Shortage Allocation

Adoption Date:

Included in 2010 UWMP and will be included in 2015 UWMP.File Name:

e) Non signatory Reporting of BMP implementation by non-signatory Agencies

N/A

Encouraged SCWD to join CUWCC and to comply with BMP reporting.

f) Encourage CUWCC Membership List Efforts to Recuit Retailers

N/A

Comments:

At Least As effective As Yes

N/A

NoExemption

BMP 1.1 Wholesale Agency Assistance Programs

CUWCC BMP Wholesale Coverage Report 2013

Foundational Best Managemant Practices for Urban Water Efficiency

ON TRACK



6278 Castaic Lake Water Agency

Completed Standard Water Audit Using AWWA Software? Yes

AWWA File provided to CUWCC? Yes

AWWA-M36-v5-sf BMP 1314.xls

AWWA Water Audit Validity Score?   82

Complete Training in AWWA Audit Method   Yes

Complete Training in Component Analysis Process?   Yes

Component Analysis?   Yes

Repaired all leaks and breaks to the extent cost effective?   Yes

Locate and Repar unreported leaks to the extent cost effective?   Yes

Maintain a record keeping system for the repair of reported leaks, including time of 
report, leak location, type of leaking pipe segment or fitting, and leak running time from 

report to repair. Yes

CUWCC BMP Coverage Report 2013

Foundational Best Management Practices For Urban Water Efficiency

BMP 1.2 Water Loss Control ON TRACK

Provided 7 Types of Water  Loss Control Info

Leaks Repairs Value Real 
Losses

Value Apparent 
Losses

Miles Surveyed Press Reduction Cost Of 
Interventions

Water Saved 
(AF)

0 0 0 41 True 0 0

Comments:

The customer retail unit cost is the cost applied to the retail agencies from CLWA as a wholesale agency.  The variable rate 
is listed and there is a fixed cost associated as well which is not listed.

At Least As effective As No

NoExemption



6278 Castaic Lake Water Agency

Numbered Unmetered Accounts No

Metered Accounts billed by volume of use Yes

Number of CII Accounts with Mixed Use
Meters

Conducted a feasibility study to assess merits of a 
program to provide incentives to switch mixed-use 
accounts to dedicated landscape meters? 

No

Feasibility Study provided to CUWCC? No

Completed a written plan, policy or program to test, 
repair and replace meters

No

Comments:

Date:

Uploaded file name:

At Least As effective As Yes

We do not have a formal meter testing policy, but test and replace meters in accordance with AWWA guidelines.

Cost EffectivenessYesExemption

BMP 1.3 Metering With Commodity

CUWCC BMP Coverage Report 2013

Foundational Best Management Practices For Urban Water Efficiency

Exempt



6278 Castaic Lake Water Agency Wholesale

The list of retail agencies your agency assists with public outreach

p Public Outreach Program List Number

3
8
9
2
6
5

Newsletter articles on conservation 12

Website 52

Flyers and/or brochures (total copies), bill stuffers, messages printed on bill, 
information packets

8

Landscape water conservation media campaigns 1

General water conservation information 12

Total 85

Number Media Contacts Number

Articles or stories resulting from outreach 96

News releases 20

Written editorials 2

Television contacts 1

Total 119

Annual Budget Category Annual Budget Amount

Public Relations Consulting 200000

Public Outreach 40000

Publications 25000

BMP Implementation 1000000

Total Amount: 1265000

Public Outreah Additional Programs

Attendance at 35 public events

Does your agency perform Public Outreach programs? Yes

Los Angeles County Waterworks District 36 - Val Verde,Newhall County Water District,Santa Clarita Water 
Division,Valencia Water Company

Did at least one contact take place during each quater of the reporting year? Yes

Did at least one contact take place during each quater of the reporting year? Yes

Did at least one website update take place during each quater of the reporting year? Yes

Public Information Program Annual Budget

The name of agency, contact name and email address if not CUWCC Group 1 members

CUWCC BMP Coverage Report 

BMP 2.1 Public Outreach

2013

Foundational Best Management Practices For Urban Water Efficiency

ON TRACK



Description of all other Public Outreach programs 

N/A

Comments:

0NoExemption

N/A

At Least As effective As Yes

CUWCC BMP Coverage Report 

BMP 2.1 Public Outreach

2013

Foundational Best Management Practices For Urban Water Efficiency

ON TRACK



6278 Castaic Lake Water Agency Wholesale

Materials meet state education framework requirements?

Curricula covers science, social studies,  and math standards mandated by the state of California

Materials distributed to K-6?

Water conservation books, pencils, sports bottles, rulers and seeds

 Materials distributed to 7-12 students? (Info Only)

Annual budget for school education program: 88000.00

Description of all other water supplier education programs 

N/A

Agencies Name ID number

Los Angeles County Waterworks District 36 - Val Verde 5027

Newhall County Water District 6273

Santa Clarita Water Division 6300

Valencia Water Company 6301

Los Angeles County Waterworks District 36 - Val Verde,Newhall County Water District,Santa Clarita Water 
Division,Valencia Water Company

YesDoes your agency implement School Education  programs?

The list of retail agencies your agency assists with public outreach

Yes

Yes

Yes

pens and worksheets

Comments:

N/A

0NoExemption

N/A

At Least As effective As Yes

BMP 2.2 School Education Programs

CUWCC BMP Coverage Report 2013

Foundational Best Management Practices For Urban Water Efficiency

ON TRACK



Name: Email:

Castaic Lake Water Agency6278

sanagnoson@clwa.orgStephanie  Anagnoson

BMP Section Monetary Amount for 
Financial Incentives

Monetary Amount for 
Equivalent Resources

BMP 3 Residential 800000

BMP 4 CII 150000

BMP 5 Landscape 150000

BMP 2.1 Public Outreach 350000

BMP 2.2 School Education Program 66500

b) Technical Support

Retail Agency Name Program Description

Valencia Water Company HECW Program

Santa Clarita Water Division HECW Program 

Newhall County Water District HECW Program

Los Angeles County Waterworks District 36 - Val 
Verde

HECW Program

Valencia Water Company Residential Landscape Program (WBIC class and 
distribution)

Santa Clarita Water Division Residential Landscape Program (WBIC class and 
distribution)

Newhall County Water District Residential Landscape Program (WBIC class and 
distribution)

Los Angeles County Waterworks District 36 - Val 
Verde

Residential Landscape Program (WBIC class and 
distribution)

Valencia Water Company Large Landscape Program

Santa Clarita Water Division Large Landscape Program

Newhall County Water District Large Landscape Program

Los Angeles County Waterworks District 36 - Val 
Verde

Large Landscape Program

Valencia Water Company CII Program

Santa Clarita Water Division CII Program

Newhall County Water District CII Program

Los Angeles County Waterworks District 36 - Val 
Verde

CII Program

d) Water Shortage Allocation

Adoption Date:

a) Financial Investments and Building Partnerships

c) Retail Agency

BMP 1.1 Wholesale Agency Assistance Programs

CUWCC BMP Wholesale Coverage Report 2014

Foundational Best Managemant Practices for Urban Water Efficiency

ON TRACK



File Name:

e) Non signatory Reporting of BMP implementation by non-signatory Agencies

N/A

Encouraged Santa Clarita Water Division to join CUWCC.

f) Encourage CUWCC Membership List Efforts to Recuit Retailers

N/A

Comments:

At Least As effective As Yes

N/A

NoExemption

BMP 1.1 Wholesale Agency Assistance Programs

CUWCC BMP Wholesale Coverage Report 2014

Foundational Best Managemant Practices for Urban Water Efficiency

ON TRACK



6278 Castaic Lake Water Agency

Completed Standard Water Audit Using AWWA Software? Yes

AWWA File provided to CUWCC? Yes

AWWA-M36 sf BMP 1415.xls

AWWA Water Audit Validity Score?   82

Complete Training in AWWA Audit Method   Yes

Complete Training in Component Analysis Process?   Yes

Component Analysis?   Yes

Repaired all leaks and breaks to the extent cost effective?   Yes

Locate and Repar unreported leaks to the extent cost effective?   Yes

Maintain a record keeping system for the repair of reported leaks, including time of 
report, leak location, type of leaking pipe segment or fitting, and leak running time from 

report to repair. Yes

CUWCC BMP Coverage Report 2014

Foundational Best Management Practices For Urban Water Efficiency

BMP 1.2 Water Loss Control ON TRACK

Provided 7 Types of Water  Loss Control Info

Leaks Repairs Value Real 
Losses

Value Apparent 
Losses

Miles Surveyed Press Reduction Cost Of 
Interventions

Water Saved 
(AF)

0 0 0 45 True 0 0

Comments:

The customer retail unit cost is the cost applied to the retail agencies from CLWA as a wholesale agency.  The variable rate 
is listed and there is a fixed cost associated as well which is not listed.

At Least As effective As No

NoExemption



6278 Castaic Lake Water Agency

Numbered Unmetered Accounts No

Metered Accounts billed by volume of use Yes

Number of CII Accounts with Mixed Use
Meters

Conducted a feasibility study to assess merits of a 
program to provide incentives to switch mixed-use 
accounts to dedicated landscape meters? 

No

Feasibility Study provided to CUWCC? No

Completed a written plan, policy or program to test, 
repair and replace meters

No

Comments:

Date:

Uploaded file name:

At Least As effective As Yes

We do not have a formal meter testing policy, but test and replace meters in accordance with AWWA guidelines.

NoExemption

BMP 1.3 Metering With Commodity

CUWCC BMP Coverage Report 2014

Foundational Best Management Practices For Urban Water Efficiency

ON TRACK



6278 Castaic Lake Water Agency Wholesale

The list of retail agencies your agency assists with public outreach

p Public Outreach Program List Number

3
9
1
9
9
0

Newsletter articles on conservation 12

Website 52

Flyers and/or brochures (total copies), bill stuffers, messages printed on bill, 
information packets

12

Landscape water conservation media campaigns 1

General water conservation information 12

Total 89

Number Media Contacts Number

Articles or stories resulting from outreach 134

News releases 5

Written editorials 3

Television contacts 1

Total 143

Annual Budget Category Annual Budget Amount

Public Relations Consulting 100000

Public Outreach 40000

Publications 15000

BMP Implementation 1200000

Total Amount: 1355000

Public Outreah Additional Programs

Attendance at 34 public events

Does your agency perform Public Outreach programs? Yes

Los Angeles County Waterworks District 36 - Val Verde,Newhall County Water District,Santa Clarita Water 
Division,Valencia Water Company

Did at least one contact take place during each quater of the reporting year? Yes

Did at least one contact take place during each quater of the reporting year? Yes

Did at least one website update take place during each quater of the reporting year? Yes

Public Information Program Annual Budget

The name of agency, contact name and email address if not CUWCC Group 1 members

CUWCC BMP Coverage Report 

BMP 2.1 Public Outreach

2014

Foundational Best Management Practices For Urban Water Efficiency

ON TRACK



Description of all other Public Outreach programs 

N/A

Comments:

0NoExemption

N/A

At Least As effective As Yes

CUWCC BMP Coverage Report 

BMP 2.1 Public Outreach

2014

Foundational Best Management Practices For Urban Water Efficiency

ON TRACK



6278 Castaic Lake Water Agency Wholesale

Materials meet state education framework requirements?

Curricula covers science, social studies,  and math standards mandated by the state of California

Materials distributed to K-6?

Water conservation books, pencils, sports bottles, rulers and seeds

 Materials distributed to 7-12 students? (Info Only)

Annual budget for school education program: 66500.00

Description of all other water supplier education programs 

N/A

Los Angeles County Waterworks District 36 - Val Verde,Newhall County Water District,Santa Clarita Water 
Division,Valencia Water Company

YesDoes your agency implement School Education  programs?

The list of retail agencies your agency assists with public outreach

Yes

Yes

Yes

pens and worksheets

Comments:

N/A

0NoExemption

N/A

At Least As effective As Yes

BMP 2.2 School Education Programs

CUWCC BMP Coverage Report 2014

Foundational Best Management Practices For Urban Water Efficiency

ON TRACK



 
 
 
NEWHALL COUNTY WATER DISTRICT 



1. Conservation Coordinator provided 
with necessary resources to 
implement BMPs?

Name:

Title:

Email:

Customer Service & Water Efficiency Coordinator

Robert McLaughlan

robertm@ncwd.org

On Track

2. Water Waste Prevention Documents

Newhall County Water District6273

WW Document Name WWP File Name WW Prevention URL WW Prevention Ordinance 
Terms Description

Option A Describe the 
ordinances or terms of 
service adopted by your 
agency to meet the water 
waste prevention 
requirements of this BMP.

Option B Describe any 
water waste prevention 
ordinances or 
requirements adopted by 
your local jurisdiction or 
regulatory agencies within 
your service area.

Ordinance 112.pdf

Option C Describe any 
documentation of support 
for legislation or 
regulations that prohibit 
water waste.

Option D Describe your 
agency efforts to 
cooperate with other 
entities in the adoption or 
enforcement of local 
requirements consistent 
with this BMP.

Option E Describe your 
agency support positions 
with respect to adoption of 
legislation or regulations 
that are consistent with 
this BMP. 

Option F Describe your 
agency efforts to support 
local ordinances that 
establish permits 
requirements for water 
efficient design in new 
development.

On Track

BMP 1.1 Operation Practices

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Retail Coverage Report 2013



Reporting unit number:

6273Reporting unit name 
(District name)

Newhall County Water District

Newhall County Water DistrictAgency name:

Conservation Coordinator: Yes

First Name: Robert

Contact Information

Last Name: McLaughlan

Title: Customer Service & Water Efficiency Coordinator

Phone: 661-259-3610

Email: robertm@ncwd.org

Water Waste Prevention

Option A Describe the ordinances or terms of service adopted by your agency to meet the water waste 
prevention requirements of this BMP.

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2013



Reporting unit number:

6273Reporting unit name 
(District name)

Newhall County Water District

Newhall County Water DistrictAgency name:

Conservation Coordinator: Yes

First Name: Robert

Contact Information

Last Name: McLaughlan

Title: Customer Service & Water Efficiency Coordinator

Phone: 661-259-3610

Email: robertm@ncwd.org

Water Waste Prevention

Option B Describe any water waste prevention ordinances or requirements adopted by your local 
jurisdiction or regulatory agencies within your service area.

File Name: Ordinance 112.pdf

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2013



Reporting unit number:

6273Reporting unit name 
(District name)

Newhall County Water District

Newhall County Water DistrictAgency name:

Conservation Coordinator: Yes

First Name: Robert

Contact Information

Last Name: McLaughlan

Title: Customer Service & Water Efficiency Coordinator

Phone: 661-259-3610

Email: robertm@ncwd.org

Water Waste Prevention

Option C Describe any documentation of support for legislation or regulations that prohibit water waste.

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2013



Reporting unit number:

6273Reporting unit name 
(District name)

Newhall County Water District

Newhall County Water DistrictAgency name:

Conservation Coordinator: Yes

First Name: Robert

Contact Information

Last Name: McLaughlan

Title: Customer Service & Water Efficiency Coordinator

Phone: 661-259-3610

Email: robertm@ncwd.org

Water Waste Prevention

Option D Describe your agency efforts to cooperate with other entities in the adoption or enforcement of 
local requirements consistent with this BMP.

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2013



Reporting unit number:

6273Reporting unit name 
(District name)

Newhall County Water District

Newhall County Water DistrictAgency name:

Conservation Coordinator: Yes

First Name: Robert

Contact Information

Last Name: McLaughlan

Title: Customer Service & Water Efficiency Coordinator

Phone: 661-259-3610

Email: robertm@ncwd.org

Water Waste Prevention

Option E Describe your agency support positions with respect to adoption of legislation or regulations 
that are consistent with this BMP. 

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2013



Reporting unit number:

6273Reporting unit name 
(District name)

Newhall County Water District

Newhall County Water DistrictAgency name:

Conservation Coordinator: Yes

First Name: Robert

Contact Information

Last Name: McLaughlan

Title: Customer Service & Water Efficiency Coordinator

Phone: 661-259-3610

Email: robertm@ncwd.org

Water Waste Prevention

Option F Describe your agency efforts to support local ordinances that establish permits requirements for 
water efficient design in new development.

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2013



6273 Newhall County Water District

Completed Standard Water Audit Using AWWA Software? Yes

AWWA File provided to CUWCC? No

Newhall County Water District BMP1.2 FY13

AWWA Water Audit Validity Score?   

Complete Training in AWWA Audit Method   

Complete Training in Component Analysis Process?   

CompComponent Analysis?   

Repaired all leaks and breaks to the extent cost effective?   

Locate and Repar unreported leaks to the extent cost effective?   

Maintain a record keeping system for the repair of reported leaks, including time of 
report, leak location, type of leaking pipe segment or fitting, and leak running time from 

report to repair.   

CUWCC BMP Coverage Report 2013

Foundational Best Management Practices For Urban Water Efficiency

Foundational BMPs

BMP 1.2 Water Loss Control

Provided 7 Types of Water  Loss Control Info

Leaks Repars Value Real 
Losses

Value Apparent 
Losses Miles Surveyed Press Reduction Cost Of 

Interventions
Water Saved 

(AF)

35 147 10

On Track

At Least As Effective As

In lieau of an active leak detection program, the City has opted to replace 1% of distribution system lines each year. Lines 
are replaced based on age and other asset management factors.  Attached documentation shows the reduction in main 
breaks due to 6273 Newhall County Water District BMP 1.2 Results from Main Replacement Program.

We encourage them every year to join.

On Track



AWWA Water Audit

Reporting unit number:

6273Reporting unit name 
(District name)

Newhall County Water District

Newhall County Water DistrictAgency name:

Agency to complete a Water Audit & Balance Using The AWWA Software Yes

Email to office@cuwcc.org - Worksheets (AWWA Water Audit). Enter the name of the file below:

Water Audit Validity 
Score from AWWA 
spreadsheet:

76

Agency Completed Training In The AWWA Water Audit Method Yes

YesAgency Completed Training In The Component Analysis Process

Completed/Updated the Component Analysis (at least every 4 years)? Yes

8/27/2015 12:00:00 AMComponent Analysis Completed/Updated Date

Water Loss Performance
Agency Repaired All Reported Leaks & Breaks To The Extent Cost Effective No

Recording Keeping Requirements:
                      Date/Time Leak Reported                                                     Leak Location
                      Type of Leaking Pipe Segment or Fitting                              Leak Running Time From Report to Repair
                      Leak Volume Estimate                                                          Cost of Repair

Agency Located and Repaired Unreported Leaks to the Extent Cost Effective Yes

Type of Program Activities Used to Detect Unreported Leaks

The district’s maintenance program consists of daily inspections of water wells and pumping equipment, weekly 
inspections of water tanks and exercising system valves. 

NoDoes your agency maintain in-house records of audit results or the completed AWWA 
worksheet for the completed audit which could be forwarded to CUWCC?

Does your agency keeps records of each component analysis performed, and 
incorporates results into future annual standard water balances?

Yes

Annual Summary Information
Complete the following table with annual summary information (required for reporting years 2-5 only)

Total
Leak
Repaired

Economic
Value Of
Real Loss

Economic  
Value Of 
Apparent Loss

Miles Of System
Surveyed For
Leaks

Pressure Reduction
Undertaken For
Loss Reduction

Cost Of 
Interventions

Water
Saved
(AF/Year)

35 147 10

Comments:

BMP 1.2 Water Loss Control

2013



6273 Newhall County Water District

Numbered Unmetered Accounts No On Track

Metered Accounts billed by volume of use Yes On Track

Number of CII Accounts with Mixed Use
Meters

217

Conducted a feasibility study to assess merits of a 
program to provide incentives to switch mixed-use 
accounts to dedicated landscape meters? 

No Not On Track

Feasibility Study provided to CUWCC? No Not On Track

Completed a written plan, policy or program to test, 
repair and replace meters

Yes On Track

At Least As Effective As No

 

BMP 1.3 Metering With Commodity

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 2013



Implementation

Reporting unit number:

6273Reporting unit name 
(District name)

Newhall County Water District

Newhall County Water DistrictAgency name:

Does your agency have any unmetered service connections? No

If YES, has your agency completed a meter retrofit plan? No

Enter the number of previously unmetered accounts fitted with meters during reporting year:

YesAre all new service connections being metered?

YesAre all new service connections being billed volumetrically?

YesHas your agency completed and submitted electronically to the Council a written plan, policy 
or program to test, repair and replace meters?

Meters Matrix

Error: Subreport could not be shown.

Number of CII Accounts 
with Mixed-use Meters

Number of CII Accounts with Mixed-use Meters Retrofitted 
with Dedicated Irrigation Meters during Reporting Period

217 0

Feasibility Study
Has your agency conducted a feasibility study to assess the merits of a program to provide incentives to 
switch mixed-use accounts to dedicated landscape meters?

No

If YES, please fill in the following information:

A. When was the Feasibility
     Study conducted

B. Describe,

upload or provide an electronic link
to the Feasibility Study Upload File

1/1/0001 12:00:00 AM

Comments:

BMP 1.3 Metering With Commodity

2013



Use Annual Revenue As ReportedImplementation Option:

Implementation (Water Rate Structure)

6273 Newhall County Water District

1401

NoAgency Provide Sewer Service:

Customer Class Water Rate Type Conserving Rate?

Single-Family Increasing Block Yes

Multi-Family Uniform Yes

Commercial Uniform Yes

Industrial Uniform Yes

Institutional Uniform Yes

Dedicated Irrigation Uniform Yes

Other Uniform Yes

On Track

Customer Class Water Rate Type (V) Total Revenue
Comodity Charges

(M) Total Revenue 
Fixed Carges

14
01

Single-Family Increasing Block 4486097.45 2017720.85

Multi-Family Uniform 1134574.45 322099.24

Commercial Uniform 394890.51 256666.98

Industrial Uniform 16147.12 8210.27

Institutional Uniform 355133.63 107209.55

Dedicated Irrigation Uniform 1540498.53 315578.63

Other Uniform 50945.89 135555.3

7978287.58 3163040.82

72Calculate: V / (V + M) %

At Least As Effective As No

 

BMP 1.4 Retail Consrvation Pricing

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 2013



BMP 1.4 Retail Conservation Pricing

Implementation (Water Rate Structure)

Reporting unit number:

6273Newhall County Water District

Newhall County Water DistrictAgency name:

Reporting unit name 
(District name)

Enter the Water Rate Structures that are assigned to the majority of your customers, by customer class

Water Rate Name Customer Class Name Total Revenue 
Commodity Charges

Total Revenue Customer 
Meter/Service
(Fixed Charges)

Increasing Block Single-Family 4486097.45 2017720.85 14
01

Uniform Multi-Family 1134574.45 322099.24 14
01

Uniform Commercial 394890.51 256666.98 14
01

Uniform Industrial 16147.12 8210.27 14
01

Uniform Institutional 355133.63 107209.55 14
01

Uniform Dedicated Irrigation 1540498.53 315578.63 14
01

Uniform Other 50945.89 135555.3 14
01

Implementation (Conservation Pricing Option)

Use Annual Revenue
As Reported

Use CWWA Rate
Design Model

Use 3 years average instead
of most recent yearV

Retail Waste Water (Sewer) Rate Structure by Customer Class
Agency Provide Sewer Service No

Select the Retail Waste Water (Sewer) Rate Structure assigned to the majority of your customers within a specific customer class.

Comments:

2013



6273 Newhall County Water District Retail Only

Does a wholesale Agency implement Public Outreach Programs? Yes

List of wholesale Agencies

An actively maintained website that is updated regularly (minimum = 4 times per 
year, i.e., at least quarterly)

Yes

Description of all other Public Outreach programs 

1. Drought Information 2. Watering Schedule 3. Rebate Programs 4. Water Efficiency Target

On Track

Agency Name ID number

78602 Castaic Lake Water Agency 6278

78602

p Public Outreach Program List Number

1572
04

Newsletter articles on conservation 4

Flyers and/or brochures (total copies), bill stuffers, messages printed 
on bill, information packets

12

Total 16

On Track

At Least As Effective As No

 

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 

Foundational BMPs

BMP 2.1 Public Outreach

2013



Reporting unit # 6273

Newhall County Water District

Newhall County Water DistrictAgency name:

Reporting unit name 
(District name) / Retail Only

YesDoes a wholesale Agency implement Public Outreach Programs?

List of wholesale Agencies Please provide the name of Agency if not CUWCC Group1 members

Is your agency performing public outreach?

Report a minimum of 4 water conservation related contacts your agency had with the public during the year.

Did at least one contact take place duringeach quarter of the reporting year? No

Public Information Programs List

Number of 
Public Contacts

Public Information Programs Name

4 Newsletter articles on conservation 786
02

12 Flyers and/or brochures (total copies), bill stuffers, messages printed on bill, 
information packets

786
02

Contact with the Media

Does a wholesale Agency implement Public Outreach Programs? No

List of wholesale Agencies Please provide the name of Agency if not CUWCC Group1 members

OR Retail Agency (Contacts with the Media)

Did at least one contact take place during each quarter of the reporting year? No

Media Contacts List

Does a wholesale Agency implement Public Outreach Programs? No

Please provide the name of Agency if not CUWCC Group1 membersList of wholesale Agencies

Is Your Agency Performing Website Updates?

Enter your agency's URL (website address): www.ncwd.org

Describe a minimum of four water 
conservationrelated updates to your agency's 
website thattook place during the year:

1. Drought Information 2. Watering Schedule 3. Rebate Programs 4. Water 
Efficiency Target

Did at least one Website Update take place duringeach quarter of the reporting year? Yes

Public Outreach Annual Budget

Enter budget for public outreach programs. You may enter total budget in a single line or brake the budget into 
discretecategories by entering many rows. Please indicate if personnel costs are included in the entry.

Public Outreach Expenses

Enter expenses for public outreach programs. Please include the same kind of expenses you included in the question 
relatedto your budget (Section 2.1.7, above). For example, if you included personnel costs in the budget entered above,
be sure to include them here as well.

BMP 2.1 Public Outreach

2013



Additional Public Information Program

Please report additional public information contacts. List these additional contacts in order of howyour agency views their 
importance / effectiveness with respect to conserving water, with the mostimportant/ effective listed first
(where 1 = most important).

Were there additional Public Outreach efforts? Yes

Public Outreach Additional Information

Social Marketing Programs

Branding

Does your agency have a water conservation”brand,” “theme” or mascot? No

Describe the brand, theme or mascot.

Market Research

Have you sponsored or participated inmarket research to refine your message? No

Market Research Topic

Brand Message

Brand Mission Statement

Community Committees

Do you have a community conservationcommittee? No

Enter the names of the community committees:

Training

Social Marketing Expenditures

Public Outreach Social Marketing Expenses

Partnering Programs - Partners

Name Type of Program

CLCA?

Green Building Programs?

Master Gardeners?

Cooperative Extension?

Local Colleges?

Other

Retail and wholesale outlet; name(s) and type(s) of programs:

BMP 2.1 Public Outreach

2013



Partnering Programs - Newsletters

Number of newsletters per year

Number of customers per year

Describe other utilities your agency partners
with, including electrical utilities

Partnering with Other Utilities

Conservation Gardens

Describe water conservation gardens at your 
agency or other high traffic areas or new homes

Landscape contests or awards

Describe water wise landscape contest or
awards program conducted by your agency

Additional Programs supported by Agency
but not mentioned above:

Comments

BMP 2.1 Public Outreach

2013



6273 Newhall County Water District Retail Only

Does a wholesale Agency implement School Education Programs? Yes

List of wholesale Agencies

Materials meet state education framework requirements and are grade-level appropriate? Yes

Curriculum materials developed and/or provided by Agency:

This educational program features interactive student activities that present interesting and age appropriate water
treatment and conservation topics. The curriculum is regularly updated to ensure that it meets state education criteria.

Materials Distributed to K-6? Yes

Describe K-6 Materials

Age appropriate materials cover science, social studies, and math as they relate to water, water quality, water use
efficiency and water supply issues by means of in-class presentations and hands-on field trips.

 Materials distributed to 7-12 students? No (Info Only)

Annual budget for school education program: 0.00

Description of all other water supplier education programs 

This educational program features interactive student activities that present interesting and age appropriate water
treatment and conservation topics. The curriculum is regularly updated to ensure that it meets state education criteria. 
Age appropriate materials cover science, social studies, and math as they relate to water, water quality, water use
efficiency and water supply issues by means of in-class presentations and hands-on field trips. This educational 
program features interactive student activities that present interesting and age appropriate water
treatment and conservation topics. The curriculum is regularly updated to ensure that it meets state education criteria.
   

On Track

Agencies Name ID number

61
55
1

Castaic Lake Water Agency 6278

61551

Castaic Lake Water Agency

At Least As Effective As No

 

BMP 2.2 School Education Programs

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 2013



6273 Newhall County Water District

YesDoes a wholesale Agency implement School Education Programs?

List of wholesale Agencies

Castaic Lake Water Agency

Agencies Name ID number

61
55
1

Castaic Lake Water Agency 6278

V Materials meet state education
framework requirements?

Description This educational program features interactive student activities that 
present interesting and age appropriate water
treatment and conservation topics. The curriculum is regularly 
updated to ensure that it meets state education criteria.

Age appropriate materials cover science, social studies, and math as 
they relate to water, water quality, water use
efficiency and water supply issues by means of in-class 
presentations and hands-on field trips.

DescriptionMaterials distributed to K-6 
Students?

V

Number of students reached 3286

Materials distributed to 7-12 
Students? (optional)

Description

Annual budget for school education program 0.00

Description of all other water 
supplier educationprograms

This educational program features interactive student activities that present interesting 
and age appropriate water
treatment and conservation topics. The curriculum is regularly updated to ensure that it 
meets state education criteria.

School Education Programs

School Programs Activities

Classroom Presentation:

Number of presentation Number of attendees

Describe the topics covered in your classroom presentations:

Large group assemblies:

Number of presentation Number of attendees

Children’s water festivals or other events:

Number of presentation Number of attendees

Cooperative efforts with existing science/water education programs (various workshops, science fair awardsor judging) 
and follow-up:

Number of presentation Number of attendees

Other methods of disseminating information (i.e. themed age-appropriate classroom loaner kits):

Description

Staffing children’s booths at events & festivals:

WMP 2.2 School Education Programs

2013



Retail Only

Please provide the name of Agency 
if not FORTECH Group1 members

Number distributed

WMP 2.2 School Education Programs

2013



Number of attendeesNumber of booths

Number of participantsDescription

Water conservation contests such as poster and photo:

Total fundingNumber offered

Offer monetary awards/funding or scholarships to students:

Number of attendeesNumber of presentation

Teacher training workshops:

Number of participants   Number of tours or fieldtrips

Fund and/or staff student field trips to treatment facilities, recycling facilities, water conservation gardens,etc.:

Total funding   Number of internship

College internships in water conservation offered:

Number of attendeesNumber of presentation

Career Fairs / Workshops:

Number of eventsDescription

Additional program(s) supported by agency but not mentioned above:

Number of participants

Comments

WMP 2.2 School Education Programs

2013



GPCD in 2013

GPCD Target for 2018:

Biennial GPCD Compliance Table

Year

2010

2012

2014

2016

2018

Report

1

2

3

4

5

% Base

96.4%

92.8%

89.2%

85.6%

82.0%

GPCD

233.50

224.80

216.10

207.40

229.20

% Base

100%

96.4%

92.8%

89.2%

82.0%

GPCD

242.20

233.50

224.80

216.10

198.60

Target Highest Acceptable 
Bound

6273 Newhall County Water District

229.20

GPCD in 2006: 240.66

ON TRACK

GPCD in 2013

GPCD Target for 2018:

Biennial GPCD Compliance Table

Year

2010

2012

2014

2016

2018

Report

1

2

3

4

5

% Base

96.4%

92.8%

89.2%

85.6%

82.0%

GPCD % Base

100%

96.4%

92.8%

89.2%

82.0%

GPCD

Target Highest Acceptable 
Bound

6273 Newhall County Water District

GPCD in 2006:

ON TRACK

CUWCC BMP Coverage Report 2013



GPCD in 2013

GPCD Target for 2018:

Biennial GPCD Compliance Table

Year

2010

2012

2014

2016

2018

Report

1

2

3

4

5

% Base

96.4%

92.8%

89.2%

85.6%

82.0%

GPCD % Base

100%

96.4%

92.8%

89.2%

82.0%

GPCD

Target Highest Acceptable 
Bound

6273 Newhall County Water District

GPCD in 2006:

ON TRACK

GPCD in 2013

GPCD Target for 2018:

Biennial GPCD Compliance Table

Year

2010

2012

2014

2016

2018

Report

1

2

3

4

5

% Base

96.4%

92.8%

89.2%

85.6%

82.0%

GPCD % Base

100%

96.4%

92.8%

89.2%

82.0%

GPCD

Target Highest Acceptable 
Bound

6273 Newhall County Water District

GPCD in 2006:

ON TRACK

CUWCC BMP Coverage Report 2013



GPCD in 2013

GPCD Target for 2018:

Biennial GPCD Compliance Table

Year

2010

2012

2014

2016

2018

Report

1

2

3

4

5

% Base

96.4%

92.8%

89.2%

85.6%

82.0%

GPCD % Base

100%

96.4%

92.8%

89.2%

82.0%

GPCD

Target Highest Acceptable 
Bound

6273 Newhall County Water District

GPCD in 2006:

ON TRACK

GPCD in 2013

GPCD Target for 2018:

Biennial GPCD Compliance Table

Year

2010

2012

2014

2016

2018

Report

1

2

3

4

5

% Base

96.4%

92.8%

89.2%

85.6%

82.0%

GPCD % Base

100%

96.4%

92.8%

89.2%

82.0%

GPCD

Target Highest Acceptable 
Bound

6273 Newhall County Water District

GPCD in 2006:

ON TRACK

CUWCC BMP Coverage Report 2013



GPCD in 2013

GPCD Target for 2018:

Biennial GPCD Compliance Table

Year

2010

2012

2014

2016

2018

Report

1

2

3

4

5

% Base

96.4%

92.8%

89.2%

85.6%

82.0%

GPCD % Base

100%

96.4%

92.8%

89.2%

82.0%

GPCD

Target Highest Acceptable 
Bound

6273 Newhall County Water District

GPCD in 2006:

ON TRACK

CUWCC BMP Coverage Report 2013



1. Conservation Coordinator provided 
with necessary resources to 
implement BMPs?

Name:

Title:

Email:

Customer Service & Water Efficiency Coordinator

Robert McLaughlan

robertm@ncwd.org

On Track

2. Water Waste Prevention Documents

Newhall County Water District6273

WW Document Name WWP File Name WW Prevention URL WW Prevention Ordinance 
Terms Description

Option A Describe the 
ordinances or terms of 
service adopted by your 
agency to meet the water 
waste prevention 
requirements of this BMP.

Option B Describe any 
water waste prevention 
ordinances or 
requirements adopted by 
your local jurisdiction or 
regulatory agencies within 
your service area.

Ordinance 112.pdf

Option C Describe any 
documentation of support 
for legislation or 
regulations that prohibit 
water waste.

Option D Describe your 
agency efforts to 
cooperate with other 
entities in the adoption or 
enforcement of local 
requirements consistent 
with this BMP.

Option E Describe your 
agency support positions 
with respect to adoption of 
legislation or regulations 
that are consistent with 
this BMP. 

Option F Describe your 
agency efforts to support 
local ordinances that 
establish permits 
requirements for water 
efficient design in new 
development.

On Track

BMP 1.1 Operation Practices

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Retail Coverage Report 2014



Reporting unit number:

6273Reporting unit name 
(District name)

Newhall County Water District

Newhall County Water DistrictAgency name:

Conservation Coordinator: Yes

First Name: Robert

Contact Information

Last Name: McLaughlan

Title: Customer Service & Water Efficiency Coordinator

Phone: 661-259-3610

Email: robertm@ncwd.org

Water Waste Prevention

Option A Describe the ordinances or terms of service adopted by your agency to meet the water waste 
prevention requirements of this BMP.

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2014



Reporting unit number:

6273Reporting unit name 
(District name)

Newhall County Water District

Newhall County Water DistrictAgency name:

Conservation Coordinator: Yes

First Name: Robert

Contact Information

Last Name: McLaughlan

Title: Customer Service & Water Efficiency Coordinator

Phone: 661-259-3610

Email: robertm@ncwd.org

Water Waste Prevention

Option B Describe any water waste prevention ordinances or requirements adopted by your local 
jurisdiction or regulatory agencies within your service area.

File Name: Ordinance 112.pdf

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2014



Reporting unit number:

6273Reporting unit name 
(District name)

Newhall County Water District

Newhall County Water DistrictAgency name:

Conservation Coordinator: Yes

First Name: Robert

Contact Information

Last Name: McLaughlan

Title: Customer Service & Water Efficiency Coordinator

Phone: 661-259-3610

Email: robertm@ncwd.org

Water Waste Prevention

Option C Describe any documentation of support for legislation or regulations that prohibit water waste.

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2014



Reporting unit number:

6273Reporting unit name 
(District name)

Newhall County Water District

Newhall County Water DistrictAgency name:

Conservation Coordinator: Yes

First Name: Robert

Contact Information

Last Name: McLaughlan

Title: Customer Service & Water Efficiency Coordinator

Phone: 661-259-3610

Email: robertm@ncwd.org

Water Waste Prevention

Option D Describe your agency efforts to cooperate with other entities in the adoption or enforcement of 
local requirements consistent with this BMP.

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2014



Reporting unit number:

6273Reporting unit name 
(District name)

Newhall County Water District

Newhall County Water DistrictAgency name:

Conservation Coordinator: Yes

First Name: Robert

Contact Information

Last Name: McLaughlan

Title: Customer Service & Water Efficiency Coordinator

Phone: 661-259-3610

Email: robertm@ncwd.org

Water Waste Prevention

Option E Describe your agency support positions with respect to adoption of legislation or regulations 
that are consistent with this BMP. 

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2014



Reporting unit number:

6273Reporting unit name 
(District name)

Newhall County Water District

Newhall County Water DistrictAgency name:

Conservation Coordinator: Yes

First Name: Robert

Contact Information

Last Name: McLaughlan

Title: Customer Service & Water Efficiency Coordinator

Phone: 661-259-3610

Email: robertm@ncwd.org

Water Waste Prevention

Option F Describe your agency efforts to support local ordinances that establish permits requirements for 
water efficient design in new development.

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2014



6273 Newhall County Water District

Completed Standard Water Audit Using AWWA Software? Yes

AWWA File provided to CUWCC? No

Newhall County Water District BMP1.2 FY14

AWWA Water Audit Validity Score?   

Complete Training in AWWA Audit Method   

Complete Training in Component Analysis Process?   

CompComponent Analysis?   

Repaired all leaks and breaks to the extent cost effective?   

Locate and Repar unreported leaks to the extent cost effective?   

Maintain a record keeping system for the repair of reported leaks, including time of 
report, leak location, type of leaking pipe segment or fitting, and leak running time from 

report to repair.   

CUWCC BMP Coverage Report 2014

Foundational Best Management Practices For Urban Water Efficiency

Foundational BMPs

BMP 1.2 Water Loss Control

Provided 7 Types of Water  Loss Control Info

Leaks Repars Value Real 
Losses

Value Apparent 
Losses Miles Surveyed Press Reduction Cost Of 

Interventions
Water Saved 

(AF)

24 0 0 147 0 5

On Track

At Least As Effective As

In lieau of an active leak detection program, the City has opted to replace 1% of distribution system lines each year. Lines 
are replaced based on age and other asset management factors.  Attached documentation shows the reduction in main 
breaks due to 6273 Newhall County Water District BMP 1.2 Results from Main Replacement Program.

We encourage them every year to join.

On Track



AWWA Water Audit

Reporting unit number:

6273Reporting unit name 
(District name)

Newhall County Water District

Newhall County Water DistrictAgency name:

Agency to complete a Water Audit & Balance Using The AWWA Software Yes

Email to office@cuwcc.org - Worksheets (AWWA Water Audit). Enter the name of the file below:

Water Audit Validity 
Score from AWWA 
spreadsheet:

76

Agency Completed Training In The AWWA Water Audit Method Yes

YesAgency Completed Training In The Component Analysis Process

Completed/Updated the Component Analysis (at least every 4 years)? Yes

8/27/2015 12:00:00 AMComponent Analysis Completed/Updated Date

Water Loss Performance
Agency Repaired All Reported Leaks & Breaks To The Extent Cost Effective No

Recording Keeping Requirements:
                      Date/Time Leak Reported                                                     Leak Location
                      Type of Leaking Pipe Segment or Fitting                              Leak Running Time From Report to Repair
                      Leak Volume Estimate                                                          Cost of Repair

Agency Located and Repaired Unreported Leaks to the Extent Cost Effective Yes

Type of Program Activities Used to Detect Unreported Leaks

The district’s maintenance program consists of daily inspections of water wells and pumping equipment, weekly 
inspections of water tanks and exercising system valves.

NoDoes your agency maintain in-house records of audit results or the completed AWWA 
worksheet for the completed audit which could be forwarded to CUWCC?

Does your agency keeps records of each component analysis performed, and 
incorporates results into future annual standard water balances?

Yes

Annual Summary Information
Complete the following table with annual summary information (required for reporting years 2-5 only)

Total
Leak
Repaired

Economic
Value Of
Real Loss

Economic  
Value Of 
Apparent Loss

Miles Of System
Surveyed For
Leaks

Pressure Reduction
Undertaken For
Loss Reduction

Cost Of 
Interventions

Water
Saved
(AF/Year)

24 0 0 147 0 5

Comments:

BMP 1.2 Water Loss Control

2014



6273 Newhall County Water District

Numbered Unmetered Accounts No On Track

Metered Accounts billed by volume of use Yes On Track

Number of CII Accounts with Mixed Use
Meters

217

Conducted a feasibility study to assess merits of a 
program to provide incentives to switch mixed-use 
accounts to dedicated landscape meters? 

No Not On Track

Feasibility Study provided to CUWCC? No Not On Track

Completed a written plan, policy or program to test, 
repair and replace meters

Yes On Track

At Least As Effective As No

 

BMP 1.3 Metering With Commodity

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 2014



Implementation

Reporting unit number:

6273Reporting unit name 
(District name)

Newhall County Water District

Newhall County Water DistrictAgency name:

Does your agency have any unmetered service connections? No

If YES, has your agency completed a meter retrofit plan? No

Enter the number of previously unmetered accounts fitted with meters during reporting year:

YesAre all new service connections being metered?

YesAre all new service connections being billed volumetrically?

YesHas your agency completed and submitted electronically to the Council a written plan, policy 
or program to test, repair and replace meters?

Meters Matrix

Error: Subreport could not be shown.

Number of CII Accounts 
with Mixed-use Meters

Number of CII Accounts with Mixed-use Meters Retrofitted 
with Dedicated Irrigation Meters during Reporting Period

217 0

Feasibility Study
Has your agency conducted a feasibility study to assess the merits of a program to provide incentives to 
switch mixed-use accounts to dedicated landscape meters?

No

If YES, please fill in the following information:

A. When was the Feasibility
     Study conducted

B. Describe,

upload or provide an electronic link
to the Feasibility Study Upload File

1/1/0001 12:00:00 AM

Comments:

BMP 1.3 Metering With Commodity

2014



Use Annual Revenue As ReportedImplementation Option:

Implementation (Water Rate Structure)

6273 Newhall County Water District

1395

NoAgency Provide Sewer Service:

Customer Class Water Rate Type Conserving Rate?

Single-Family Increasing Block Yes

Multi-Family Uniform Yes

Commercial Uniform Yes

Industrial Uniform Yes

Institutional Uniform Yes

Dedicated Irrigation Uniform Yes

Other Uniform Yes

On Track

Customer Class Water Rate Type (V) Total Revenue
Comodity Charges

(M) Total Revenue 
Fixed Carges

13
95

Single-Family Increasing Block 5267822.76 2070149.53

Multi-Family Uniform 1349615.24 332017.09

Commercial Uniform 489378.95 265935.87

Industrial Uniform 17858.05 9223.85

Institutional Uniform 392839.68 109850.77

Dedicated Irrigation Uniform 1844955.48 328576.82

Other Uniform 68700.77 138070.88

9431170.93 3253824.81

74Calculate: V / (V + M) %

At Least As Effective As No

 

BMP 1.4 Retail Consrvation Pricing

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 2014



BMP 1.4 Retail Conservation Pricing

Implementation (Water Rate Structure)

Reporting unit number:

6273Newhall County Water District

Newhall County Water DistrictAgency name:

Reporting unit name 
(District name)

Enter the Water Rate Structures that are assigned to the majority of your customers, by customer class

Water Rate Name Customer Class Name Total Revenue 
Commodity Charges

Total Revenue Customer 
Meter/Service
(Fixed Charges)

Increasing Block Single-Family 5267822.76 2070149.53 13
95

Uniform Multi-Family 1349615.24 332017.09 13
95

Uniform Commercial 489378.95 265935.87 13
95

Uniform Industrial 17858.05 9223.85 13
95

Uniform Institutional 392839.68 109850.77 13
95

Uniform Dedicated Irrigation 1844955.48 328576.82 13
95

Uniform Other 68700.77 138070.88 13
95

Implementation (Conservation Pricing Option)

Use Annual Revenue
As Reported

Use CWWA Rate
Design Model

Use 3 years average instead
of most recent yearV

Retail Waste Water (Sewer) Rate Structure by Customer Class
Agency Provide Sewer Service No

Select the Retail Waste Water (Sewer) Rate Structure assigned to the majority of your customers within a specific customer class.

Comments:

2014



6273 Newhall County Water District Retail Only

Does a wholesale Agency implement Public Outreach Programs? Yes

List of wholesale Agencies

An actively maintained website that is updated regularly (minimum = 4 times per 
year, i.e., at least quarterly)

Yes

Description of all other Public Outreach programs 

1. Drought Information. 2. Watering Schedule. 3. Rebate Programs. 4. Water Efficiency Target 

On Track

Agency Name ID number

78597 Castaic Lake Water Agency 6278

78597

p Public Outreach Program List Number

1571
94

Newsletter articles on conservation 4

Flyers and/or brochures (total copies), bill stuffers, messages printed 
on bill, information packets

16

Total 20

On Track

At Least As Effective As No

 

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 

Foundational BMPs

BMP 2.1 Public Outreach

2014



Reporting unit # 6273

Newhall County Water District

Newhall County Water DistrictAgency name:

Reporting unit name 
(District name) / Retail Only

YesDoes a wholesale Agency implement Public Outreach Programs?

List of wholesale Agencies Please provide the name of Agency if not CUWCC Group1 members

Is your agency performing public outreach?

Report a minimum of 4 water conservation related contacts your agency had with the public during the year.

Did at least one contact take place duringeach quarter of the reporting year? No

Public Information Programs List

Number of 
Public Contacts

Public Information Programs Name

4 Newsletter articles on conservation 785
97

16 Flyers and/or brochures (total copies), bill stuffers, messages printed on bill, 
information packets

785
97

Contact with the Media

Does a wholesale Agency implement Public Outreach Programs? No

List of wholesale Agencies Please provide the name of Agency if not CUWCC Group1 members

OR Retail Agency (Contacts with the Media)

Did at least one contact take place during each quarter of the reporting year? No

Media Contacts List

Does a wholesale Agency implement Public Outreach Programs? No

Please provide the name of Agency if not CUWCC Group1 membersList of wholesale Agencies

Is Your Agency Performing Website Updates?

Enter your agency's URL (website address): www.ncwd.org

Describe a minimum of four water 
conservationrelated updates to your agency's 
website thattook place during the year:

1. Drought Information. 2. Watering Schedule. 3. Rebate Programs. 4. Water 
Efficiency Target 

Did at least one Website Update take place duringeach quarter of the reporting year? Yes

Public Outreach Annual Budget

Enter budget for public outreach programs. You may enter total budget in a single line or brake the budget into 
discretecategories by entering many rows. Please indicate if personnel costs are included in the entry.

Public Outreach Expenses

Enter expenses for public outreach programs. Please include the same kind of expenses you included in the question 
relatedto your budget (Section 2.1.7, above). For example, if you included personnel costs in the budget entered above,
be sure to include them here as well.

BMP 2.1 Public Outreach

2014



Additional Public Information Program

Please report additional public information contacts. List these additional contacts in order of howyour agency views their 
importance / effectiveness with respect to conserving water, with the mostimportant/ effective listed first
(where 1 = most important).

Were there additional Public Outreach efforts? Yes

Public Outreach Additional Information

Social Marketing Programs

Branding

Does your agency have a water conservation”brand,” “theme” or mascot? No

Describe the brand, theme or mascot.

Market Research

Have you sponsored or participated inmarket research to refine your message? No

Market Research Topic

Brand Message

Brand Mission Statement

Community Committees

Do you have a community conservationcommittee? No

Enter the names of the community committees:

Training

Social Marketing Expenditures

Public Outreach Social Marketing Expenses

Partnering Programs - Partners

Name Type of Program

CLCA?

Green Building Programs?

Master Gardeners?

Cooperative Extension?

Local Colleges?

Other

Retail and wholesale outlet; name(s) and type(s) of programs:

BMP 2.1 Public Outreach

2014



Partnering Programs - Newsletters

Number of newsletters per year

Number of customers per year

Describe other utilities your agency partners
with, including electrical utilities

Partnering with Other Utilities

Conservation Gardens

Describe water conservation gardens at your 
agency or other high traffic areas or new homes

Landscape contests or awards

Describe water wise landscape contest or
awards program conducted by your agency

Additional Programs supported by Agency
but not mentioned above:

Comments

BMP 2.1 Public Outreach

2014



6273 Newhall County Water District Retail Only

Does a wholesale Agency implement School Education Programs? Yes

List of wholesale Agencies

Materials meet state education framework requirements and are grade-level appropriate? Yes

Curriculum materials developed and/or provided by Agency:

This educational program features interactive student activities that present interesting and age appropriate water
treatment and conservation topics. The curriculum is regularly updated to ensure that it meets state education criteria.

Materials Distributed to K-6? Yes

Describe K-6 Materials

Age appropriate materials cover science, social studies, and math as they relate to water, water quality, water use
efficiency and water supply issues by means of in-class presentations and hands-on field trips.

 Materials distributed to 7-12 students? No (Info Only)

Annual budget for school education program: 0.00

Description of all other water supplier education programs 

This educational program features interactive student activities that present interesting and age appropriate water
treatment and conservation topics. The curriculum is regularly updated to ensure that it meets state education criteria. 
Age appropriate materials cover science, social studies, and math as they relate to water, water quality, water use
efficiency and water supply issues by means of in-class presentations and hands-on field trips. This educational 
program features interactive student activities that present interesting and age appropriate water
treatment and conservation topics. The curriculum is regularly updated to ensure that it meets state education criteria.
   

On Track

Agencies Name ID number

61
55
2

Castaic Lake Water Agency 6278

61552

Castaic Lake Water Agency

At Least As Effective As No

 

BMP 2.2 School Education Programs

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 2014



6273 Newhall County Water District

YesDoes a wholesale Agency implement School Education Programs?

List of wholesale Agencies

Castaic Lake Water Agency

Agencies Name ID number

61
55
2

Castaic Lake Water Agency 6278

V Materials meet state education
framework requirements?

Description This educational program features interactive student activities that 
present interesting and age appropriate water
treatment and conservation topics. The curriculum is regularly 
updated to ensure that it meets state education criteria.

Age appropriate materials cover science, social studies, and math as 
they relate to water, water quality, water use
efficiency and water supply issues by means of in-class 
presentations and hands-on field trips.

DescriptionMaterials distributed to K-6 
Students?

V

Number of students reached 2408

Materials distributed to 7-12 
Students? (optional)

Description

Annual budget for school education program 0.00

Description of all other water 
supplier educationprograms

This educational program features interactive student activities that present interesting 
and age appropriate water
treatment and conservation topics. The curriculum is regularly updated to ensure that it 
meets state education criteria.

School Education Programs

School Programs Activities

Classroom Presentation:

Number of presentation Number of attendees

Describe the topics covered in your classroom presentations:

Large group assemblies:

Number of presentation Number of attendees

Children’s water festivals or other events:

Number of presentation Number of attendees

Cooperative efforts with existing science/water education programs (various workshops, science fair awardsor judging) 
and follow-up:

Number of presentation Number of attendees

Other methods of disseminating information (i.e. themed age-appropriate classroom loaner kits):

Description

Staffing children’s booths at events & festivals:

WMP 2.2 School Education Programs

2014



Retail Only

Please provide the name of Agency 
if not FORTECH Group1 members

Number distributed

WMP 2.2 School Education Programs

2014



Number of attendeesNumber of booths

Number of participantsDescription

Water conservation contests such as poster and photo:

Total fundingNumber offered

Offer monetary awards/funding or scholarships to students:

Number of attendeesNumber of presentation

Teacher training workshops:

Number of participants   Number of tours or fieldtrips

Fund and/or staff student field trips to treatment facilities, recycling facilities, water conservation gardens,etc.:

Total funding   Number of internship

College internships in water conservation offered:

Number of attendeesNumber of presentation

Career Fairs / Workshops:

Number of eventsDescription

Additional program(s) supported by agency but not mentioned above:

Number of participants

Comments

WMP 2.2 School Education Programs

2014



GPCD in 2014

GPCD Target for 2018:

Biennial GPCD Compliance Table

Year

2010

2012

2014

2016

2018

Report

1

2

3

4

5

% Base

96.4%

92.8%

89.2%

85.6%

82.0%

GPCD

233.50

224.80

216.10

207.40

229.20

% Base

100%

96.4%

92.8%

89.2%

82.0%

GPCD

242.20

233.50

224.80

216.10

198.60

Target Highest Acceptable 
Bound

6273 Newhall County Water District

229.20

GPCD in 2006: 240.66

ON TRACK

GPCD in 2014

GPCD Target for 2018:

Biennial GPCD Compliance Table

Year

2010

2012

2014

2016

2018

Report

1

2

3

4

5

% Base

96.4%

92.8%

89.2%

85.6%

82.0%

GPCD % Base

100%

96.4%

92.8%

89.2%

82.0%

GPCD

Target Highest Acceptable 
Bound

6273 Newhall County Water District

GPCD in 2006:

ON TRACK

CUWCC BMP Coverage Report 2014



GPCD in 2014

GPCD Target for 2018:

Biennial GPCD Compliance Table

Year

2010

2012

2014

2016

2018

Report

1

2

3

4

5

% Base

96.4%

92.8%

89.2%

85.6%

82.0%

GPCD % Base

100%

96.4%

92.8%

89.2%

82.0%

GPCD

Target Highest Acceptable 
Bound

6273 Newhall County Water District

GPCD in 2006:

ON TRACK

CUWCC BMP Coverage Report 2014



 
 
 
SANTA CLARITA WATER DIVISION 



1. Conservation Coordinator provided 
with necessary resources to 
implement BMPs?

Name:

Title:

Email:

Water Conservation Technician

Quashaun Vallery

sccontemp@scwater.org

On Track

2. Water Waste Prevention Documents

Santa Clarita Water Division6300

WW Document Name WWP File Name WW Prevention URL WW Prevention Ordinance 
Terms Description

Option A Describe the 
ordinances or terms of 
service adopted by your 
agency to meet the water 
waste prevention 
requirements of this BMP.

Option B Describe any 
water waste prevention 
ordinances or 
requirements adopted by 
your local jurisdiction or 
regulatory agencies within 
your service area.

The City of Santa Clarita has 
a water waste ordinance.

Option C Describe any 
documentation of support 
for legislation or 
regulations that prohibit 
water waste.

Option D Describe your 
agency efforts to 
cooperate with other 
entities in the adoption or 
enforcement of local 
requirements consistent 
with this BMP.

SCWD works with the City of 
Santa Clarita to implement the 
MS4 Permit, which requires 
reduce water waste (in 
particular run-off).

Option E Describe your 
agency support positions 
with respect to adoption of 
legislation or regulations 
that are consistent with 
this BMP. 

Option F Describe your 
agency efforts to support 
local ordinances that 
establish permits 
requirements for water 
efficient design in new 
development.

SCWD works with the City of 
Santa Clarita to implement AB 
1881, which includes 
requirements for water 
efficient design in new 
development.

On Track

BMP 1.1 Operation Practices

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Retail Coverage Report 2013



Reporting unit number:

6300Reporting unit name 
(District name)

Santa Clarita Water Division

Santa Clarita Water DivisionAgency name:

Conservation Coordinator: Yes

First Name: Quashaun

Contact Information

Last Name: Vallery

Title: Water Conservation Technician

Phone: 661.705.7213

Email: sccontemp@scwater.org

Water Waste Prevention

Option A Describe the ordinances or terms of service adopted by your agency to meet the water waste 
prevention requirements of this BMP.

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2013



Reporting unit number:

6300Reporting unit name 
(District name)

Santa Clarita Water Division

Santa Clarita Water DivisionAgency name:

Conservation Coordinator: Yes

First Name: Quashaun

Contact Information

Last Name: Vallery

Title: Water Conservation Technician

Phone: 661.705.7213

Email: sccontemp@scwater.org

Water Waste Prevention

Option B Describe any water waste prevention ordinances or requirements adopted by your local 
jurisdiction or regulatory agencies within your service area.

File Name:

URL:

Description:

The City of Santa Clarita has a water waste ordinance.

Comments:

BMP1.1 Operation Practices - Retail Only   2013



Reporting unit number:

6300Reporting unit name 
(District name)

Santa Clarita Water Division

Santa Clarita Water DivisionAgency name:

Conservation Coordinator: Yes

First Name: Quashaun

Contact Information

Last Name: Vallery

Title: Water Conservation Technician

Phone: 661.705.7213

Email: sccontemp@scwater.org

Water Waste Prevention

Option C Describe any documentation of support for legislation or regulations that prohibit water waste.

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2013



Reporting unit number:

6300Reporting unit name 
(District name)

Santa Clarita Water Division

Santa Clarita Water DivisionAgency name:

Conservation Coordinator: Yes

First Name: Quashaun

Contact Information

Last Name: Vallery

Title: Water Conservation Technician

Phone: 661.705.7213

Email: sccontemp@scwater.org

Water Waste Prevention

Option D Describe your agency efforts to cooperate with other entities in the adoption or enforcement of 
local requirements consistent with this BMP.

File Name:

URL:

Description:

SCWD works with the City of Santa Clarita to implement the MS4 Permit, which requires reduce water 
waste (in particular run-off).

Comments:

BMP1.1 Operation Practices - Retail Only   2013



Reporting unit number:

6300Reporting unit name 
(District name)

Santa Clarita Water Division

Santa Clarita Water DivisionAgency name:

Conservation Coordinator: Yes

First Name: Quashaun

Contact Information

Last Name: Vallery

Title: Water Conservation Technician

Phone: 661.705.7213

Email: sccontemp@scwater.org

Water Waste Prevention

Option E Describe your agency support positions with respect to adoption of legislation or regulations 
that are consistent with this BMP. 

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2013



Reporting unit number:

6300Reporting unit name 
(District name)

Santa Clarita Water Division

Santa Clarita Water DivisionAgency name:

Conservation Coordinator: Yes

First Name: Quashaun

Contact Information

Last Name: Vallery

Title: Water Conservation Technician

Phone: 661.705.7213

Email: sccontemp@scwater.org

Water Waste Prevention

Option F Describe your agency efforts to support local ordinances that establish permits requirements for 
water efficient design in new development.

File Name:

URL:

Description:

SCWD works with the City of Santa Clarita to implement AB 1881, which includes requirements for water 
efficient design in new development.

Comments:

BMP1.1 Operation Practices - Retail Only   2013



6300 Santa Clarita Water Division

Completed Standard Water Audit Using AWWA Software? Yes

AWWA File provided to CUWCC? No

Santa Clarita Water Division BMP1.2 FY13

AWWA Water Audit Validity Score?   

Complete Training in AWWA Audit Method   

Complete Training in Component Analysis Process?   

CompComponent Analysis?   

Repaired all leaks and breaks to the extent cost effective?   

Locate and Repar unreported leaks to the extent cost effective?   

Maintain a record keeping system for the repair of reported leaks, including time of 
report, leak location, type of leaking pipe segment or fitting, and leak running time from 

report to repair.   

CUWCC BMP Coverage Report 2013

Foundational Best Management Practices For Urban Water Efficiency

Foundational BMPs

BMP 1.2 Water Loss Control

Provided 7 Types of Water  Loss Control Info

Leaks Repars Value Real 
Losses

Value Apparent 
Losses Miles Surveyed Press Reduction Cost Of 

Interventions
Water Saved 

(AF)

178

On Track

At Least As Effective As

In lieau of an active leak detection program, the City has opted to replace 1% of distribution system lines each year. Lines 
are replaced based on age and other asset management factors.  Attached documentation shows the reduction in main 
breaks due to 6300 Santa Clarita Water Division BMP 1.2 Results from Main Replacement Program.

We encourage them every year to join.

On Track



AWWA Water Audit

Reporting unit number:

6300Reporting unit name 
(District name)

Santa Clarita Water Division

Santa Clarita Water DivisionAgency name:

Agency to complete a Water Audit & Balance Using The AWWA Software Yes

Email to office@cuwcc.org - Worksheets (AWWA Water Audit). Enter the name of the file below:

Water Audit Validity 
Score from AWWA 
spreadsheet:

81

Agency Completed Training In The AWWA Water Audit Method Yes

YesAgency Completed Training In The Component Analysis Process

Completed/Updated the Component Analysis (at least every 4 years)? No

Component Analysis Completed/Updated Date

Water Loss Performance
Agency Repaired All Reported Leaks & Breaks To The Extent Cost Effective No

Recording Keeping Requirements:
                      Date/Time Leak Reported                                                     Leak Location
                      Type of Leaking Pipe Segment or Fitting                              Leak Running Time From Report to Repair
                      Leak Volume Estimate                                                          Cost of Repair

Agency Located and Repaired Unreported Leaks to the Extent Cost Effective Yes

Type of Program Activities Used to Detect Unreported Leaks

Customer service software flags unusual (abnormally high) usage and customer is contacted (and meter is checked).

Meter readers also call in potential unreported leaks.

NoDoes your agency maintain in-house records of audit results or the completed AWWA 
worksheet for the completed audit which could be forwarded to CUWCC?

Does your agency keeps records of each component analysis performed, and 
incorporates results into future annual standard water balances?

Yes

Annual Summary Information
Complete the following table with annual summary information (required for reporting years 2-5 only)

Total
Leak
Repaired

Economic
Value Of
Real Loss

Economic  
Value Of 
Apparent Loss

Miles Of System
Surveyed For
Leaks

Pressure Reduction
Undertaken For
Loss Reduction

Cost Of 
Interventions

Water
Saved
(AF/Year)

178 V

Comments:

BMP 1.2 Water Loss Control

2013



6300 Santa Clarita Water Division

Numbered Unmetered Accounts No On Track

Metered Accounts billed by volume of use Yes On Track

Number of CII Accounts with Mixed Use
Meters

40

Conducted a feasibility study to assess merits of a 
program to provide incentives to switch mixed-use 
accounts to dedicated landscape meters? 

No Not On Track

Feasibility Study provided to CUWCC? No Not On Track

Completed a written plan, policy or program to test, 
repair and replace meters

Yes On Track

At Least As Effective As No

 

BMP 1.3 Metering With Commodity

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 2013



Implementation

Reporting unit number:

6300Reporting unit name 
(District name)

Santa Clarita Water Division

Santa Clarita Water DivisionAgency name:

Does your agency have any unmetered service connections? No

If YES, has your agency completed a meter retrofit plan? No

Enter the number of previously unmetered accounts fitted with meters during reporting year:

YesAre all new service connections being metered?

YesAre all new service connections being billed volumetrically?

YesHas your agency completed and submitted electronically to the Council a written plan, policy 
or program to test, repair and replace meters?

Meters Matrix

Error: Subreport could not be shown.

Number of CII Accounts 
with Mixed-use Meters

Number of CII Accounts with Mixed-use Meters Retrofitted 
with Dedicated Irrigation Meters during Reporting Period

40

Feasibility Study
Has your agency conducted a feasibility study to assess the merits of a program to provide incentives to 
switch mixed-use accounts to dedicated landscape meters?

No

If YES, please fill in the following information:

A. When was the Feasibility
     Study conducted

B. Describe,

upload or provide an electronic link
to the Feasibility Study Upload File

1/1/0001 12:00:00 AM

Comments:

BMP 1.3 Metering With Commodity

2013



Use Annual Revenue As ReportedImplementation Option:

Implementation (Water Rate Structure)

6300 Santa Clarita Water Division

686

NoAgency Provide Sewer Service:

Customer Class Water Rate Type Conserving Rate?

Single-Family Increasing Block Yes

Multi-Family Uniform Yes

Dedicated Irrigation Uniform Yes

Commercial Uniform Yes

Institutional Uniform Yes

Industrial Uniform Yes

Other Other No

On Track

Customer Class Water Rate Type (V) Total Revenue
Comodity Charges

(M) Total Revenue 
Fixed Carges

68
6

Single-Family Increasing Block 12952131.18 5862519.29

Multi-Family Uniform 2176125.43 984979.01

Dedicated Irrigation Uniform 4038386.62 1827893.74

Commercial Uniform 857895.6 388309.03

Institutional Uniform 690501.34 312541.42

Industrial Uniform 83697.13 37883.81

Other Other 125545.7 56825.71

20924283 9470952.01

69Calculate: V / (V + M) %

At Least As Effective As No

 

BMP 1.4 Retail Consrvation Pricing

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 2013



BMP 1.4 Retail Conservation Pricing

Implementation (Water Rate Structure)

Reporting unit number:

6300Santa Clarita Water Division

Santa Clarita Water DivisionAgency name:

Reporting unit name 
(District name)

Enter the Water Rate Structures that are assigned to the majority of your customers, by customer class

Water Rate Name Customer Class Name Total Revenue 
Commodity Charges

Total Revenue Customer 
Meter/Service
(Fixed Charges)

Increasing Block Single-Family 12952131.18 5862519.29 68
6

Uniform Multi-Family 2176125.43 984979.01 68
6

Uniform Dedicated Irrigation 4038386.62 1827893.74 68
6

Uniform Commercial 857895.6 388309.03 68
6

Uniform Institutional 690501.34 312541.42 68
6

Uniform Industrial 83697.13 37883.81 68
6

Other Other 125545.7 56825.71 68
6

Implementation (Conservation Pricing Option)

Use Annual Revenue
As Reported

Use CWWA Rate
Design Model

Use 3 years average instead
of most recent yearV

Retail Waste Water (Sewer) Rate Structure by Customer Class
Agency Provide Sewer Service No

Select the Retail Waste Water (Sewer) Rate Structure assigned to the majority of your customers within a specific customer class.

Comments:

2013



6300 Santa Clarita Water Division Retail Only

Does a wholesale Agency implement Public Outreach Programs? Yes

List of wholesale Agencies

An actively maintained website that is updated regularly (minimum = 4 times per 
year, i.e., at least quarterly)

Yes

Description of all other Public Outreach programs 

1)  Availability of pressure compensating sprinkler nozzles
2) HET rebates
3) SCV H2O Programs announcement
4) Free Sprinkler Nozzles

On Track

77746

p Public Outreach Program List Number

3109
84

Newsletter articles on conservation 12

Flyers and/or brochures (total copies), bill stuffers, messages printed 
on bill, information packets

14

General water conservation information 52

Website 4

Total 82

On Track

Number Media Contacts Number

777
46

Newspaper contacts 4

Total 4

On Track

Annual Budget Category Annual Budget Amount

77
74
6

Public Outreach 40750

Total Amount: 40750

On Track

At Least As Effective As No

 

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 

Foundational BMPs

BMP 2.1 Public Outreach

2013



Reporting unit # 6300

Santa Clarita Water Division

Santa Clarita Water DivisionAgency name:

Reporting unit name 
(District name) / Retail Only

YesDoes a wholesale Agency implement Public Outreach Programs?

List of wholesale Agencies

Castaic Lake Water Agency

Please provide the name of Agency if not CUWCC Group1 members

Is your agency performing public outreach?

Report a minimum of 4 water conservation related contacts your agency had with the public during the year.

Did at least one contact take place duringeach quarter of the reporting year? No

Public Information Programs List

Number of 
Public Contacts

Public Information Programs Name

12 Newsletter articles on conservation 777
46

14 Flyers and/or brochures (total copies), bill stuffers, messages printed on bill, 
information packets

777
46

52 General water conservation information 777
46

4 Website 777
46

Contact with the Media

Does a wholesale Agency implement Public Outreach Programs? Yes

List of wholesale Agencies

Castaic Lake Water Agency

Please provide the name of Agency if not CUWCC Group1 members

OR Retail Agency (Contacts with the Media)

Did at least one contact take place during each quarter of the reporting year? Yes

Media Contacts List

Number of 
Media Contacts

Public Outreach Media Contact Name List

4 Newspaper contacts 77
74

6

Does a wholesale Agency implement Public Outreach Programs? No

Please provide the name of Agency if not CUWCC Group1 membersList of wholesale Agencies

Castaic Lake Water Agency

Is Your Agency Performing Website Updates?

Enter your agency's URL (website address): www.scwater.org

Describe a minimum of four water 
conservationrelated updates to your agency's 
website thattook place during the year:

1)  Availability of pressure compensating sprinkler nozzles
2) HET rebates
3) SCV H2O Programs announcement
4) Free Sprinkler Nozzles

Did at least one Website Update take place duringeach quarter of the reporting year? Yes

BMP 2.1 Public Outreach

2013



Public Outreach Annual Budget

Enter budget for public outreach programs. You may enter total budget in a single line or brake the budget into 
discretecategories by entering many rows. Please indicate if personnel costs are included in the entry.

Annual Budget
Category

Annual Budget 
Amount

Personal Cost
Included?

Comments

Public Outreach 40750 77
74

6

Public Outreach Expenses

Enter expenses for public outreach programs. Please include the same kind of expenses you included in the question 
relatedto your budget (Section 2.1.7, above). For example, if you included personnel costs in the budget entered above,
be sure to include them here as well.

Public Outreach Expense Category  Expense Amount Personal Cost Included?

Public Outreach 21320 7
7
7
4
6

Additional Public Information Program

Please report additional public information contacts. List these additional contacts in order of howyour agency views their 
importance / effectiveness with respect to conserving water, with the mostimportant/ effective listed first
(where 1 = most important).

Were there additional Public Outreach efforts? Yes

Public Outreach Additional Information

Social Marketing Programs

Branding

Does your agency have a water conservation”brand,” “theme” or mascot? No

Describe the brand, theme or mascot.

Market Research

Have you sponsored or participated inmarket research to refine your message? No

Market Research Topic

Brand Message

Brand Mission Statement

Community Committees

Do you have a community conservationcommittee? No

Enter the names of the community committees:

Training

Social Marketing Expenditures

Public Outreach Social Marketing Expenses

BMP 2.1 Public Outreach

2013



Partnering Programs - Partners

Name Type of Program

CLCA?

Green Building Programs?

Master Gardeners?

Cooperative Extension?

Local Colleges?

Other

Retail and wholesale outlet; name(s) and type(s) of programs:

Partnering Programs - Newsletters

Number of newsletters per year

Number of customers per year

Describe other utilities your agency partners
with, including electrical utilities

City of Santa Clarita
Castaic Lake Water Agency
Valencia Water Company

Partnering with Other Utilities

Conservation Gardens

Describe water conservation gardens at your 
agency or other high traffic areas or new homes

Castaic Lake Water Agency was a large conservation garden open to the 
public.

Landscape contests or awards

Describe water wise landscape contest or
awards program conducted by your agency

Additional Programs supported by Agency
but not mentioned above:

Comments

BMP 2.1 Public Outreach

2013



6300 Santa Clarita Water Division Retail Only

Does a wholesale Agency implement School Education Programs? No

List of wholesale Agencies

Materials meet state education framework requirements and are grade-level appropriate? Yes

Curriculum materials developed and/or provided by Agency:

Curricula is tailored to state education guidelines in math, science and social studies

Materials Distributed to K-6? Yes

Describe K-6 Materials

Curricula is tailored to state education guidelines in math, science and social studies

 Materials distributed to 7-12 students? Yes (Info Only)

Annual budget for school education program: 80000.00

Description of all other water supplier education programs 

Curricula is tailored to state education guidelines in math, science and social studies Curricula is tailored to state 
education guidelines in math, science and social studies There are no school educational programs above and beyond 
the activities described above. N/A N/A N/A

On Track

60693

Castaic Lake Water Agency

At Least As Effective As No

 

BMP 2.2 School Education Programs

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 2013



6300 Santa Clarita Water Division Retail Only

NoDoes a wholesale Agency implement School Education Programs?

List of wholesale Agencies

Castaic Lake Water Agency

Please provide the name of Agency 
if not FORTECH Group1 members

V Materials meet state education
framework requirements?

Description Curricula is tailored to state education guidelines in math, science 
and social studies

Curricula is tailored to state education guidelines in math, science 
and social studies

DescriptionMaterials distributed to K-6 
Students?

V

Number of students reached 6634

V Materials distributed to 7-12 
Students? (optional)

Description Pens, worksheets

Annual budget for school education program 80000.00

Description of all other water 
supplier educationprograms

There are no school educational programs above and beyond the activities described 
above.

School Education Programs

School Programs Activities

Classroom Presentation:

Number of presentation 221 Number of attendees 6634

Describe the topics covered in your classroom presentations: water conservation, water quality, water treatment

Large group assemblies:

Number of presentation 0 Number of attendees 0

Children’s water festivals or other events:

Number of presentation 0 Number of attendees 0

Cooperative efforts with existing science/water education programs (various workshops, science fair awardsor judging) 
and follow-up:

Number of presentation 0 Number of attendees 0

Other methods of disseminating information (i.e. themed age-appropriate classroom loaner kits):

Description 0 Number distributed 0

0Number of attendees0Number of booths

Staffing children’s booths at events & festivals:

0Number of participants0Description

Water conservation contests such as poster and photo:

Offer monetary awards/funding or scholarships to students:

WMP 2.2 School Education Programs

2013



0.00Total funding0Number offered

0Number of attendees0Number of presentation

Teacher training workshops:

0Number of participants   0Number of tours or fieldtrips

Fund and/or staff student field trips to treatment facilities, recycling facilities, water conservation gardens,etc.:

0.00Total funding   0Number of internship

College internships in water conservation offered:

0Number of attendees0Number of presentation

Career Fairs / Workshops:

0

Number of events

N/A

Description

Additional program(s) supported by agency but not mentioned above:

0

Number of participants

Comments

WMP 2.2 School Education Programs

2013



1. Conservation Coordinator provided 
with necessary resources to 
implement BMPs?

Name:

Title:

Email:

Water Conservation Technician

Quashaun Vallery

sccontemp@scwater.org

On Track

2. Water Waste Prevention Documents

Santa Clarita Water Division6300

WW Document Name WWP File Name WW Prevention URL WW Prevention Ordinance 
Terms Description

Option A Describe the 
ordinances or terms of 
service adopted by your 
agency to meet the water 
waste prevention 
requirements of this BMP.

On July 14, 2015, the Castaic 
Lake Water Agency Board of 
Directors approved the Santa 
Clarita Water Division 
Ordinance No. 41 establishing 
Water Conservation and 
Water Supply Shortage 
Restrictions and Regulations.

Option B Describe any 
water waste prevention 
ordinances or 
requirements adopted by 
your local jurisdiction or 
regulatory agencies within 
your service area.

The City of Santa Clarita has 
a water waste ordinance.

Option C Describe any 
documentation of support 
for legislation or 
regulations that prohibit 
water waste.

Option D Describe your 
agency efforts to 
cooperate with other 
entities in the adoption or 
enforcement of local 
requirements consistent 
with this BMP.

SCWD works with the City of 
Santa Clarita to implement the 
MS4 permit, which requires 
reduce water waste (in 
particular run-off).

Option E Describe your 
agency support positions 
with respect to adoption of 
legislation or regulations 
that are consistent with 
this BMP. 

Option F Describe your 
agency efforts to support 
local ordinances that 
establish permits 
requirements for water 
efficient design in new 
development.

SCWD works with the City of 
Santa Clarita to implement AB 
1881, which includes 
requirements for water 
efficient design in new 
development.

On Track

BMP 1.1 Operation Practices

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Retail Coverage Report 2014



1. Conservation Coordinator provided 
with necessary resources to 
implement BMPs?

Name:

Title:

Email:

Water Conservation Technician

Quashaun Vallery

sccontemp@scwater.org

On Track

2. Water Waste Prevention Documents

Santa Clarita Water Division6300

WW Document Name WWP File Name WW Prevention URL WW Prevention Ordinance 
Terms Description

Option A Describe the 
ordinances or terms of 
service adopted by your 
agency to meet the water 
waste prevention 
requirements of this BMP.

Option B Describe any 
water waste prevention 
ordinances or 
requirements adopted by 
your local jurisdiction or 
regulatory agencies within 
your service area.

The City of Santa Clarita has 
a water waste ordinance.

Option C Describe any 
documentation of support 
for legislation or 
regulations that prohibit 
water waste.

Option D Describe your 
agency efforts to 
cooperate with other 
entities in the adoption or 
enforcement of local 
requirements consistent 
with this BMP.

SCWD works with the City of 
Santa Clarita to implement the 
MS4 Permit, which requires 
reduce water waste (in 
particular run-off).

Option E Describe your 
agency support positions 
with respect to adoption of 
legislation or regulations 
that are consistent with 
this BMP. 

Option F Describe your 
agency efforts to support 
local ordinances that 
establish permits 
requirements for water 
efficient design in new 
development.

SCWD works with the City of 
Santa Clarita to implement AB 
1881, which includes 
requirements for water 
efficient design in new 
development.

On Track

BMP 1.1 Operation Practices

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Retail Coverage Report 2013



Reporting unit number:

6300Reporting unit name 
(District name)

Santa Clarita Water Division

Santa Clarita Water DivisionAgency name:

Conservation Coordinator: Yes

First Name: Quashaun

Contact Information

Last Name: Vallery

Title: Water Conservation Technician

Phone: 661-259-2737

Email: sccontemp@scwater.org

Water Waste Prevention

Option A Describe the ordinances or terms of service adopted by your agency to meet the water waste 
prevention requirements of this BMP.

File Name:

URL:

Description:

On July 14, 2015, the Castaic Lake Water Agency Board of Directors approved the Santa Clarita Water 
Division Ordinance No. 41 establishing Water Conservation and Water Supply Shortage Restrictions and 
Regulations.

Comments:

BMP1.1 Operation Practices - Retail Only   2014



Reporting unit number:

6300Reporting unit name 
(District name)

Santa Clarita Water Division

Santa Clarita Water DivisionAgency name:

Conservation Coordinator: Yes

First Name: Quashaun

Contact Information

Last Name: Vallery

Title: Water Conservation Technician

Phone: 661-259-2737

Email: sccontemp@scwater.org

Water Waste Prevention

Option B Describe any water waste prevention ordinances or requirements adopted by your local 
jurisdiction or regulatory agencies within your service area.

File Name:

URL:

Description:

The City of Santa Clarita has a water waste ordinance.

Comments:

BMP1.1 Operation Practices - Retail Only   2014



Reporting unit number:

6300Reporting unit name 
(District name)

Santa Clarita Water Division

Santa Clarita Water DivisionAgency name:

Conservation Coordinator: Yes

First Name: Quashaun

Contact Information

Last Name: Vallery

Title: Water Conservation Technician

Phone: 661-259-2737

Email: sccontemp@scwater.org

Water Waste Prevention

Option C Describe any documentation of support for legislation or regulations that prohibit water waste.

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2014



Reporting unit number:

6300Reporting unit name 
(District name)

Santa Clarita Water Division

Santa Clarita Water DivisionAgency name:

Conservation Coordinator: Yes

First Name: Quashaun

Contact Information

Last Name: Vallery

Title: Water Conservation Technician

Phone: 661-259-2737

Email: sccontemp@scwater.org

Water Waste Prevention

Option D Describe your agency efforts to cooperate with other entities in the adoption or enforcement of 
local requirements consistent with this BMP.

File Name:

URL:

Description:

SCWD works with the City of Santa Clarita to implement the MS4 permit, which requires reduce water 
waste (in particular run-off).

Comments:

BMP1.1 Operation Practices - Retail Only   2014



Reporting unit number:

6300Reporting unit name 
(District name)

Santa Clarita Water Division

Santa Clarita Water DivisionAgency name:

Conservation Coordinator: Yes

First Name: Quashaun

Contact Information

Last Name: Vallery

Title: Water Conservation Technician

Phone: 661-259-2737

Email: sccontemp@scwater.org

Water Waste Prevention

Option E Describe your agency support positions with respect to adoption of legislation or regulations 
that are consistent with this BMP. 

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2014



Reporting unit number:

6300Reporting unit name 
(District name)

Santa Clarita Water Division

Santa Clarita Water DivisionAgency name:

Conservation Coordinator: Yes

First Name: Quashaun

Contact Information

Last Name: Vallery

Title: Water Conservation Technician

Phone: 661-259-2737

Email: sccontemp@scwater.org

Water Waste Prevention

Option F Describe your agency efforts to support local ordinances that establish permits requirements for 
water efficient design in new development.

File Name:

URL:

Description:

SCWD works with the City of Santa Clarita to implement AB 1881, which includes requirements for water 
efficient design in new development.

Comments:

BMP1.1 Operation Practices - Retail Only   2014



6300 Santa Clarita Water Division

Completed Standard Water Audit Using AWWA Software? Yes

AWWA File provided to CUWCC? No

Santa Clarita Water Division BMP1.2 FY14

AWWA Water Audit Validity Score?   

Complete Training in AWWA Audit Method   

Complete Training in Component Analysis Process?   

CompComponent Analysis?   

Repaired all leaks and breaks to the extent cost effective?   

Locate and Repar unreported leaks to the extent cost effective?   

Maintain a record keeping system for the repair of reported leaks, including time of 
report, leak location, type of leaking pipe segment or fitting, and leak running time from 

report to repair.   

CUWCC BMP Coverage Report 2014

Foundational Best Management Practices For Urban Water Efficiency

Foundational BMPs

BMP 1.2 Water Loss Control

Provided 7 Types of Water  Loss Control Info

Leaks Repars Value Real 
Losses

Value Apparent 
Losses Miles Surveyed Press Reduction Cost Of 

Interventions
Water Saved 

(AF)

153

On Track

At Least As Effective As

In lieau of an active leak detection program, the City has opted to replace 1% of distribution system lines each year. Lines 
are replaced based on age and other asset management factors.  Attached documentation shows the reduction in main 
breaks due to 6300 Santa Clarita Water Division BMP 1.2 Results from Main Replacement Program.

We encourage them every year to join.

On Track



AWWA Water Audit

Reporting unit number:

6300Reporting unit name 
(District name)

Santa Clarita Water Division

Santa Clarita Water DivisionAgency name:

Agency to complete a Water Audit & Balance Using The AWWA Software Yes

Email to office@cuwcc.org - Worksheets (AWWA Water Audit). Enter the name of the file below:

Water Audit Validity 
Score from AWWA 
spreadsheet:

81

Agency Completed Training In The AWWA Water Audit Method Yes

YesAgency Completed Training In The Component Analysis Process

Completed/Updated the Component Analysis (at least every 4 years)? No

Component Analysis Completed/Updated Date

Water Loss Performance
Agency Repaired All Reported Leaks & Breaks To The Extent Cost Effective No

Recording Keeping Requirements:
                      Date/Time Leak Reported                                                     Leak Location
                      Type of Leaking Pipe Segment or Fitting                              Leak Running Time From Report to Repair
                      Leak Volume Estimate                                                          Cost of Repair

Agency Located and Repaired Unreported Leaks to the Extent Cost Effective Yes

Type of Program Activities Used to Detect Unreported Leaks

Customer service software flags unusual (abnormally high) usage and customer is contacted (and meter is checked).

Meter readers also call in potential unreported leaks.

NoDoes your agency maintain in-house records of audit results or the completed AWWA 
worksheet for the completed audit which could be forwarded to CUWCC?

Does your agency keeps records of each component analysis performed, and 
incorporates results into future annual standard water balances?

Yes

Annual Summary Information
Complete the following table with annual summary information (required for reporting years 2-5 only)

Total
Leak
Repaired

Economic
Value Of
Real Loss

Economic  
Value Of 
Apparent Loss

Miles Of System
Surveyed For
Leaks

Pressure Reduction
Undertaken For
Loss Reduction

Cost Of 
Interventions

Water
Saved
(AF/Year)

153 V

Comments:

BMP 1.2 Water Loss Control

2014



6300 Santa Clarita Water Division

Numbered Unmetered Accounts No On Track

Metered Accounts billed by volume of use Yes On Track

Number of CII Accounts with Mixed Use
Meters

40

Conducted a feasibility study to assess merits of a 
program to provide incentives to switch mixed-use 
accounts to dedicated landscape meters? 

No Not On Track

Feasibility Study provided to CUWCC? No Not On Track

Completed a written plan, policy or program to test, 
repair and replace meters

Yes On Track

At Least As Effective As No

 

BMP 1.3 Metering With Commodity

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 2014



Implementation

Reporting unit number:

6300Reporting unit name 
(District name)

Santa Clarita Water Division

Santa Clarita Water DivisionAgency name:

Does your agency have any unmetered service connections? No

If YES, has your agency completed a meter retrofit plan? No

Enter the number of previously unmetered accounts fitted with meters during reporting year:

YesAre all new service connections being metered?

YesAre all new service connections being billed volumetrically?

YesHas your agency completed and submitted electronically to the Council a written plan, policy 
or program to test, repair and replace meters?

Meters Matrix

Error: Subreport could not be shown.

Number of CII Accounts 
with Mixed-use Meters

Number of CII Accounts with Mixed-use Meters Retrofitted 
with Dedicated Irrigation Meters during Reporting Period

40

Feasibility Study
Has your agency conducted a feasibility study to assess the merits of a program to provide incentives to 
switch mixed-use accounts to dedicated landscape meters?

No

If YES, please fill in the following information:

A. When was the Feasibility
     Study conducted

B. Describe,

upload or provide an electronic link
to the Feasibility Study Upload File

1/1/0001 12:00:00 AM

There are not many mixed-use meters within SCWD's service area. 
As such, conducting a study to assess the merits of a program to 
provide incentives to switch dual-use accounts to dedicated 
landscape meters is not feasible due to budgetary constraints

Comments:

BMP 1.3 Metering With Commodity

2014



Use Annual Revenue As ReportedImplementation Option:

Implementation (Water Rate Structure)

6300 Santa Clarita Water Division

1216

NoAgency Provide Sewer Service:

Customer Class Water Rate Type Conserving Rate?

Single-Family Increasing Block Yes

Multi-Family Uniform Yes

Commercial Uniform Yes

Industrial Uniform Yes

Dedicated Irrigation Uniform Yes

Institutional Uniform Yes

Fire Lines Other No

On Track

Customer Class Water Rate Type (V) Total Revenue
Comodity Charges

(M) Total Revenue 
Fixed Carges

12
16

Single-Family Increasing Block 13519655.31 5725544.99

Multi-Family Uniform 2252821.04 954064.87

Commercial Uniform 867032.23 367186.29

Industrial Uniform 72706.59 30791.09

Dedicated Irrigation Uniform 4423981.65 1873546.73

Institutional Uniform 763974.05 323541.37

Fire Lines Other 251011.13 106302.67

22151182 9380978.01

70Calculate: V / (V + M) %

At Least As Effective As No

 

BMP 1.4 Retail Consrvation Pricing

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 2014



BMP 1.4 Retail Conservation Pricing

Implementation (Water Rate Structure)

Reporting unit number:

6300Santa Clarita Water Division

Santa Clarita Water DivisionAgency name:

Reporting unit name 
(District name)

Enter the Water Rate Structures that are assigned to the majority of your customers, by customer class

Water Rate Name Customer Class Name Total Revenue 
Commodity Charges

Total Revenue Customer 
Meter/Service
(Fixed Charges)

Increasing Block Single-Family 13519655.31 5725544.99 12
16

Uniform Multi-Family 2252821.04 954064.87 12
16

Uniform Commercial 867032.23 367186.29 12
16

Uniform Industrial 72706.59 30791.09 12
16

Uniform Dedicated Irrigation 4423981.65 1873546.73 12
16

Uniform Institutional 763974.05 323541.37 12
16

Other Fire Lines 251011.13 106302.67 12
16

Implementation (Conservation Pricing Option)

Use Annual Revenue
As Reported

Use CWWA Rate
Design Model

Use 3 years average instead
of most recent yearV

Retail Waste Water (Sewer) Rate Structure by Customer Class
Agency Provide Sewer Service No

Select the Retail Waste Water (Sewer) Rate Structure assigned to the majority of your customers within a specific customer class.

Comments:

2014



6300 Santa Clarita Water Division Retail Only

Does a wholesale Agency implement Public Outreach Programs? Yes

List of wholesale Agencies

An actively maintained website that is updated regularly (minimum = 4 times per 
year, i.e., at least quarterly)

Yes

Description of all other Public Outreach programs 

1) Adoption of Ordinance No. 42 2) Report Water Waste Form 3)Conservation FAQs 4) Indoor and Outdoor water 
conservation tips

On Track

Agency Name ID number

78465 Castaic Lake Water Agency 6278

78465

p Public Outreach Program List Number

3138
60

Newsletter articles on conservation 12

Website 3

Landscape water conservation media campaigns 5

General water conservation information 60

Total 80

On Track

Number Media Contacts Number

784
65

Written editorials 43

Radio contacts 1

Television contacts 1

Total 45

On Track

Annual Budget Category Annual Budget Amount

78
46
5

Drought Campaign 55000

Total Amount: 55000

On Track

At Least As Effective As No

 

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 

Foundational BMPs

BMP 2.1 Public Outreach

2014



Reporting unit # 6300

Santa Clarita Water Division

Santa Clarita Water DivisionAgency name:

Reporting unit name 
(District name) / Retail Only

YesDoes a wholesale Agency implement Public Outreach Programs?

List of wholesale Agencies Please provide the name of Agency if not CUWCC Group1 members

Is your agency performing public outreach?

Report a minimum of 4 water conservation related contacts your agency had with the public during the year.

Did at least one contact take place duringeach quarter of the reporting year? No

Public Information Programs List

Number of 
Public Contacts

Public Information Programs Name

12 Newsletter articles on conservation 784
65

3 Website 784
65

5 Landscape water conservation media campaigns 784
65

60 General water conservation information 784
65

Contact with the Media

Does a wholesale Agency implement Public Outreach Programs? Yes

List of wholesale Agencies Please provide the name of Agency if not CUWCC Group1 members

OR Retail Agency (Contacts with the Media)

Did at least one contact take place during each quarter of the reporting year? No

Media Contacts List

Number of 
Media Contacts

Public Outreach Media Contact Name List

43 Written editorials 78
46

5

1 Radio contacts 78
46

5

1 Television contacts 78
46

5

Does a wholesale Agency implement Public Outreach Programs? No

Please provide the name of Agency if not CUWCC Group1 membersList of wholesale Agencies

Is Your Agency Performing Website Updates?

Enter your agency's URL (website address): www.scwater.org

BMP 2.1 Public Outreach

2014



Describe a minimum of four water 
conservationrelated updates to your agency's 
website thattook place during the year:

1) Adoption of Ordinance No. 42 2) Report Water Waste Form 3)
Conservation FAQs 4) Indoor and Outdoor water conservation tips

Did at least one Website Update take place duringeach quarter of the reporting year? Yes

Public Outreach Annual Budget

Enter budget for public outreach programs. You may enter total budget in a single line or brake the budget into 
discretecategories by entering many rows. Please indicate if personnel costs are included in the entry.

Annual Budget
Category

Annual Budget 
Amount

Personal Cost
Included?

Comments

Drought Campaign 55000 78
46

5

Public Outreach Expenses

Enter expenses for public outreach programs. Please include the same kind of expenses you included in the question 
relatedto your budget (Section 2.1.7, above). For example, if you included personnel costs in the budget entered above,
be sure to include them here as well.

Public Outreach Expense Category  Expense Amount Personal Cost Included?

Drought Campaign 97282 7
8
4
6
5

Additional Public Information Program

Please report additional public information contacts. List these additional contacts in order of howyour agency views their 
importance / effectiveness with respect to conserving water, with the mostimportant/ effective listed first
(where 1 = most important).

Were there additional Public Outreach efforts? Yes

Public Outreach Additional Information

Social Marketing Programs

Branding

Does your agency have a water conservation”brand,” “theme” or mascot? No

Describe the brand, theme or mascot.

Market Research

Have you sponsored or participated inmarket research to refine your message? No

Market Research Topic

Brand Message

Brand Mission Statement

Community Committees

Do you have a community conservationcommittee? No

Enter the names of the community committees:

BMP 2.1 Public Outreach

2014



Training

Social Marketing Expenditures

Public Outreach Social Marketing Expenses

Partnering Programs - Partners

Name Type of Program

CLCA?

Green Building Programs?

Master Gardeners?

Cooperative Extension?

Local Colleges?

Other

Retail and wholesale outlet; name(s) and type(s) of programs:

Partnering Programs - Newsletters

Number of newsletters per year

Number of customers per year

Describe other utilities your agency partners
with, including electrical utilities

Partnering with Other Utilities

Conservation Gardens

Describe water conservation gardens at your 
agency or other high traffic areas or new homes

Landscape contests or awards

Describe water wise landscape contest or
awards program conducted by your agency

Additional Programs supported by Agency
but not mentioned above:

Comments

BMP 2.1 Public Outreach

2014



6300 Santa Clarita Water Division Retail Only

Does a wholesale Agency implement School Education Programs? No

List of wholesale Agencies

Materials meet state education framework requirements and are grade-level appropriate? Yes

Curriculum materials developed and/or provided by Agency:

Curricula is tailored to state education guidelines in math, science and social studies.

Materials Distributed to K-6? Yes

Describe K-6 Materials

Curricula is tailored to state education guidelines in math, science and social studies.

 Materials distributed to 7-12 students? Yes (Info Only)

Annual budget for school education program: 66500.00

Description of all other water supplier education programs 

Curricula is tailored to state education guidelines in math, science and social studies. Curricula is tailored to state 
education guidelines in math, science and social studies. There are no school education programs above and beyond 
the activities described above. N/A N/A N/A

On Track

Agencies Name ID number

61
38
0

Castaic Lake Water Agency 6278

61380

Castaic Lake Water Agency

At Least As Effective As No

 

BMP 2.2 School Education Programs

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 2014



6300 Santa Clarita Water Division

NoDoes a wholesale Agency implement School Education Programs?

List of wholesale Agencies

Castaic Lake Water Agency

Agencies Name ID number

61
38
0

Castaic Lake Water Agency 6278

V Materials meet state education
framework requirements?

Description Curricula is tailored to state education guidelines in math, science 
and social studies.

Curricula is tailored to state education guidelines in math, science 
and social studies.

DescriptionMaterials distributed to K-6 
Students?

V

Number of students reached 4025

V Materials distributed to 7-12 
Students? (optional)

Description Pens, Worksheets

Annual budget for school education program 66500.00

Description of all other water 
supplier educationprograms

There are no school education programs above and beyond the activities described 
above.

School Education Programs

School Programs Activities

Classroom Presentation:

Number of presentation 220 Number of attendees 4025

Describe the topics covered in your classroom presentations: water conservation, water quality, water treatment

Large group assemblies:

Number of presentation 0 Number of attendees 0

Children’s water festivals or other events:

Number of presentation 0 Number of attendees 0

Cooperative efforts with existing science/water education programs (various workshops, science fair awardsor judging) 
and follow-up:

Number of presentation 0 Number of attendees 0

Other methods of disseminating information (i.e. themed age-appropriate classroom loaner kits):

Description 0

0Number of attendees0Number of booths

Staffing children’s booths at events & festivals:

Description

Water conservation contests such as poster and photo:

WMP 2.2 School Education Programs

2014



Retail Only

Please provide the name of Agency 
if not FORTECH Group1 members

Number distributed 0

Number of participants

WMP 2.2 School Education Programs

2014



00

0.00Total funding0Number offered

Offer monetary awards/funding or scholarships to students:

0Number of attendees0Number of presentation

Teacher training workshops:

0Number of participants   0Number of tours or fieldtrips

Fund and/or staff student field trips to treatment facilities, recycling facilities, water conservation gardens,etc.:

0.00Total funding   0Number of internship

College internships in water conservation offered:

0Number of attendees0Number of presentation

Career Fairs / Workshops:

0

Number of events

N/A

Description

Additional program(s) supported by agency but not mentioned above:

0

Number of participants

Comments

WMP 2.2 School Education Programs

2014



 
 
 
VALENCIA WATER COMPANY 



1. Conservation Coordinator provided 
with necessary resources to 
implement BMPs?

Name:

Title:

Email:

Resource Conservation Manager

Matthew Dickens

mdickens@valenciawater.com

On Track

2. Water Waste Prevention Documents

Valencia Water Company6301

WW Document Name WWP File Name WW Prevention URL WW Prevention Ordinance 
Terms Description

Option A Describe the 
ordinances or terms of 
service adopted by your 
agency to meet the water 
waste prevention 
requirements of this BMP.

http://www.valenciawater.c
om/service/tariffs.asp

Valencia Water Tariff #20, 
#14.1, and #11B(3)

Option B Describe any 
water waste prevention 
ordinances or 
requirements adopted by 
your local jurisdiction or 
regulatory agencies within 
your service area.

http://www.codepublishing.
com/CA/SantaClarita/

City of Santa Clarita Municipal 
Code Chapter 9.38 - Water 
Conservation

Option C Describe any 
documentation of support 
for legislation or 
regulations that prohibit 
water waste.

Option D Describe your 
agency efforts to 
cooperate with other 
entities in the adoption or 
enforcement of local 
requirements consistent 
with this BMP.

Option E Describe your 
agency support positions 
with respect to adoption of 
legislation or regulations 
that are consistent with 
this BMP. 

Option F Describe your 
agency efforts to support 
local ordinances that 
establish permits 
requirements for water 
efficient design in new 
development.

On Track

BMP 1.1 Operation Practices

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Retail Coverage Report 2013



1. Conservation Coordinator provided 
with necessary resources to 
implement BMPs?

Name:

Title:

Email:

Resource Conservation Manager

Matthew Dickens

mdickens@valenciawater.com

On Track

2. Water Waste Prevention Documents

Valencia Water Company6301

WW Document Name WWP File Name WW Prevention URL WW Prevention Ordinance 
Terms Description

Option A Describe the 
ordinances or terms of 
service adopted by your 
agency to meet the water 
waste prevention 
requirements of this BMP.

http://www.valenciawater.c
om/service/tariffs.asp

Valencia Water Tariff #20, 
#14.1, and #11B(3)

Option B Describe any 
water waste prevention 
ordinances or 
requirements adopted by 
your local jurisdiction or 
regulatory agencies within 
your service area.

http://www.codepublishing.
com/CA/SantaClarita/

City of Santa Clarita Municipal 
Code Chapter 9.38 - Water 
Conservation

Option C Describe any 
documentation of support 
for legislation or 
regulations that prohibit 
water waste.

Option D Describe your 
agency efforts to 
cooperate with other 
entities in the adoption or 
enforcement of local 
requirements consistent 
with this BMP.

Option E Describe your 
agency support positions 
with respect to adoption of 
legislation or regulations 
that are consistent with 
this BMP. 

Option F Describe your 
agency efforts to support 
local ordinances that 
establish permits 
requirements for water 
efficient design in new 
development.

On Track

BMP 1.1 Operation Practices

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Retail Coverage Report 2014



Reporting unit number:

6301Reporting unit name 
(District name)

Valencia Water Company

Valencia Water CompanyAgency name:

Conservation Coordinator: Yes

First Name: Matthew

Contact Information

Last Name: Dickens

Title: Resource Conservation Manager

Phone: 661-295-6543

Email: mdickens@valenciawater.com

Water Waste Prevention

Option A Describe the ordinances or terms of service adopted by your agency to meet the water waste 
prevention requirements of this BMP.

File Name:

URL: http://www.valenciawater.com/service/tariffs.asp

Description:

Valencia Water Tariff #20, #14.1, and #11B(3)

Comments:

BMP1.1 Operation Practices - Retail Only   2013



Reporting unit number:

6301Reporting unit name 
(District name)

Valencia Water Company

Valencia Water CompanyAgency name:

Conservation Coordinator: Yes

First Name: Matthew

Contact Information

Last Name: Dickens

Title: Resource Conservation Manager

Phone: 661-295-6543

Email: mdickens@valenciawater.com

Water Waste Prevention

Option B Describe any water waste prevention ordinances or requirements adopted by your local 
jurisdiction or regulatory agencies within your service area.

File Name:

URL: http://www.codepublishing.com/CA/SantaClarita/

Description:

City of Santa Clarita Municipal Code Chapter 9.38 - Water Conservation

Comments:

BMP1.1 Operation Practices - Retail Only   2013



Reporting unit number:

6301Reporting unit name 
(District name)

Valencia Water Company

Valencia Water CompanyAgency name:

Conservation Coordinator: Yes

First Name: Matthew

Contact Information

Last Name: Dickens

Title: Resource Conservation Manager

Phone: 661-295-6543

Email: mdickens@valenciawater.com

Water Waste Prevention

Option C Describe any documentation of support for legislation or regulations that prohibit water waste.

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2013



Reporting unit number:

6301Reporting unit name 
(District name)

Valencia Water Company

Valencia Water CompanyAgency name:

Conservation Coordinator: Yes

First Name: Matthew

Contact Information

Last Name: Dickens

Title: Resource Conservation Manager

Phone: 661-295-6543

Email: mdickens@valenciawater.com

Water Waste Prevention

Option D Describe your agency efforts to cooperate with other entities in the adoption or enforcement of 
local requirements consistent with this BMP.

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2013



Reporting unit number:

6301Reporting unit name 
(District name)

Valencia Water Company

Valencia Water CompanyAgency name:

Conservation Coordinator: Yes

First Name: Matthew

Contact Information

Last Name: Dickens

Title: Resource Conservation Manager

Phone: 661-295-6543

Email: mdickens@valenciawater.com

Water Waste Prevention

Option E Describe your agency support positions with respect to adoption of legislation or regulations 
that are consistent with this BMP. 

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2013



Reporting unit number:

6301Reporting unit name 
(District name)

Valencia Water Company

Valencia Water CompanyAgency name:

Conservation Coordinator: Yes

First Name: Matthew

Contact Information

Last Name: Dickens

Title: Resource Conservation Manager

Phone: 661-295-6543

Email: mdickens@valenciawater.com

Water Waste Prevention

Option F Describe your agency efforts to support local ordinances that establish permits requirements for 
water efficient design in new development.

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2013



6301 Valencia Water Company

Completed Standard Water Audit Using AWWA Software? Yes

AWWA File provided to CUWCC? No

Valencia Water Company BMP1.2 FY13

AWWA Water Audit Validity Score?   

Complete Training in AWWA Audit Method   

Complete Training in Component Analysis Process?   

CompComponent Analysis?   

Repaired all leaks and breaks to the extent cost effective?   

Locate and Repar unreported leaks to the extent cost effective?   

Maintain a record keeping system for the repair of reported leaks, including time of 
report, leak location, type of leaking pipe segment or fitting, and leak running time from 

report to repair.   

CUWCC BMP Coverage Report 2013

Foundational Best Management Practices For Urban Water Efficiency

Foundational BMPs

BMP 1.2 Water Loss Control

Provided 7 Types of Water  Loss Control Info

Leaks Repars Value Real 
Losses

Value Apparent 
Losses Miles Surveyed Press Reduction Cost Of 

Interventions
Water Saved 

(AF)

182 391987 111973 0 60

On Track

At Least As Effective As

In lieau of an active leak detection program, the City has opted to replace 1% of distribution system lines each year. Lines 
are replaced based on age and other asset management factors.  Attached documentation shows the reduction in main 
breaks due to 6301 Valencia Water Company BMP 1.2 Results from Main Replacement Program.

We encourage them every year to join.

On Track



AWWA Water Audit

Reporting unit number:

6301Reporting unit name 
(District name)

Valencia Water Company

Valencia Water CompanyAgency name:

Agency to complete a Water Audit & Balance Using The AWWA Software Yes

Email to office@cuwcc.org - Worksheets (AWWA Water Audit). Enter the name of the file below:

Water Audit Validity 
Score from AWWA 
spreadsheet:

89

Agency Completed Training In The AWWA Water Audit Method Yes

YesAgency Completed Training In The Component Analysis Process

Completed/Updated the Component Analysis (at least every 4 years)? Yes

10/10/2014 12:00:00 AMComponent Analysis Completed/Updated Date

Water Loss Performance
Agency Repaired All Reported Leaks & Breaks To The Extent Cost Effective No

Recording Keeping Requirements:
                      Date/Time Leak Reported                                                     Leak Location
                      Type of Leaking Pipe Segment or Fitting                              Leak Running Time From Report to Repair
                      Leak Volume Estimate                                                          Cost of Repair

Agency Located and Repaired Unreported Leaks to the Extent Cost Effective Yes

Type of Program Activities Used to Detect Unreported Leaks

VWC's overall water dlivery system is relatively new with a weighted average plant in service life of 11 years. A newer 
system, VWC does not have a high number of leak events. We conduct daily inspections of wells, pumps, tanks and 
critical valves.

NoDoes your agency maintain in-house records of audit results or the completed AWWA 
worksheet for the completed audit which could be forwarded to CUWCC?

Does your agency keeps records of each component analysis performed, and 
incorporates results into future annual standard water balances?

Yes

Annual Summary Information
Complete the following table with annual summary information (required for reporting years 2-5 only)

Total
Leak
Repaired

Economic
Value Of
Real Loss

Economic  
Value Of 
Apparent Loss

Miles Of System
Surveyed For
Leaks

Pressure Reduction
Undertaken For
Loss Reduction

Cost Of 
Interventions

Water
Saved
(AF/Year)

182 391987 111973 0 60

Comments:

BMP 1.2 Water Loss Control

2013



6301 Valencia Water Company

Numbered Unmetered Accounts No On Track

Metered Accounts billed by volume of use Yes On Track

Number of CII Accounts with Mixed Use
Meters

1278

Conducted a feasibility study to assess merits of a 
program to provide incentives to switch mixed-use 
accounts to dedicated landscape meters? 

No Not On Track

Feasibility Study provided to CUWCC? No Not On Track

Completed a written plan, policy or program to test, 
repair and replace meters

Yes On Track

At Least As Effective As No

 

BMP 1.3 Metering With Commodity

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 2013



Implementation

Reporting unit number:

6301Reporting unit name 
(District name)

Valencia Water Company

Valencia Water CompanyAgency name:

Does your agency have any unmetered service connections? No

If YES, has your agency completed a meter retrofit plan? No

Enter the number of previously unmetered accounts fitted with meters during reporting year:

YesAre all new service connections being metered?

YesAre all new service connections being billed volumetrically?

YesHas your agency completed and submitted electronically to the Council a written plan, policy 
or program to test, repair and replace meters?

Meters Matrix

Error: Subreport could not be shown.

Number of CII Accounts 
with Mixed-use Meters

Number of CII Accounts with Mixed-use Meters Retrofitted 
with Dedicated Irrigation Meters during Reporting Period

1278 7

Feasibility Study
Has your agency conducted a feasibility study to assess the merits of a program to provide incentives to 
switch mixed-use accounts to dedicated landscape meters?

No

If YES, please fill in the following information:

A. When was the Feasibility
     Study conducted

B. Describe,

upload or provide an electronic link
to the Feasibility Study Upload File

3/31/2008 12:00:00 
AM

VWC found that the installation of an irrigation sub-meter on mixed 
use accounts is usually less costly (no pavement cuts) and still 
enables the customer to monitor their irrigation usage.

Comments:

#MR/Y: SF:321,504; MF:4,032; COM:10,068; IND: 4,536; INS: 732; DED: 15,456; OTHER: 528; RECYC: 168

BMP 1.3 Metering With Commodity

2013



Use Annual Revenue As ReportedImplementation Option:

Implementation (Water Rate Structure)

6301 Valencia Water Company

1262

NoAgency Provide Sewer Service:

Customer Class Water Rate Type Conserving Rate?

Single-Family Allocation Based Yes

Dedicated Irrigation Allocation Based Yes

Commercial Uniform Yes

Industrial Uniform Yes

Institutional Uniform Yes

Multi-Family Uniform Yes

Other Uniform Yes

On Track

Customer Class Water Rate Type (V) Total Revenue
Comodity Charges

(M) Total Revenue 
Fixed Carges

12
62

Single-Family Allocation Based 9255499.82 3811875.26

Dedicated Irrigation Allocation Based 6001101.57 1002428.87

Commercial Uniform 2484587.35 636772.52

Industrial Uniform 996706.15 302015.86

Institutional Uniform 434687.68 98476.4

Multi-Family Uniform 975148.33 363448.67

Other Uniform 60677.37 41235.57

20208408.27 6256253.15

76Calculate: V / (V + M) %

At Least As Effective As No

 

BMP 1.4 Retail Consrvation Pricing

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 2013



BMP 1.4 Retail Conservation Pricing

Implementation (Water Rate Structure)

Reporting unit number:

6301Valencia Water Company

Valencia Water CompanyAgency name:

Reporting unit name 
(District name)

Enter the Water Rate Structures that are assigned to the majority of your customers, by customer class

Water Rate Name Customer Class Name Total Revenue 
Commodity Charges

Total Revenue Customer 
Meter/Service
(Fixed Charges)

Allocation Based Single-Family 9255499.82 3811875.26 12
62

Allocation Based Dedicated Irrigation 6001101.57 1002428.87 12
62

Uniform Commercial 2484587.35 636772.52 12
62

Uniform Industrial 996706.15 302015.86 12
62

Uniform Institutional 434687.68 98476.4 12
62

Uniform Multi-Family 975148.33 363448.67 12
62

Uniform Other 60677.37 41235.57 12
62

Implementation (Conservation Pricing Option)

Use Annual Revenue
As Reported

Use CWWA Rate
Design Model

Use 3 years average instead
of most recent yearV

Retail Waste Water (Sewer) Rate Structure by Customer Class
Agency Provide Sewer Service No

Select the Retail Waste Water (Sewer) Rate Structure assigned to the majority of your customers within a specific customer class.

Comments:

2013



6301 Valencia Water Company Retail Only

Does a wholesale Agency implement Public Outreach Programs? Yes

List of wholesale Agencies

An actively maintained website that is updated regularly (minimum = 4 times per 
year, i.e., at least quarterly)

Yes

Description of all other Public Outreach programs 

Irrigation Solutions/HELIUM Rebates
High Efficiency Toilet Rebates
High Efficiency Washer Rebates
Conservation Workshops 

On Track

Agency Name ID number

78435 Castaic Lake Water Agency 6278

78435

p Public Outreach Program List Number

2353
05

Flyers and/or brochures (total copies), bill stuffers, messages printed 
on bill, information packets

8

Website 5

General water conservation information 3

Total 16

On Track

Number Media Contacts Number

784
35

News releases 2

Newspaper contacts 4

Total 6

On Track

Annual Budget Category Annual Budget Amount

78
43
5

Public Information Programs 26000

Total Amount: 26000

On Track

Public Outreah Additional Programs

Letters to High Consumption Customers

At Least As Effective As No

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 

Foundational BMPs

BMP 2.1 Public Outreach

2013



 

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 

Foundational BMPs

BMP 2.1 Public Outreach

2013



Reporting unit # 6301

Valencia Water Company

Valencia Water CompanyAgency name:

Reporting unit name 
(District name) / Retail Only

YesDoes a wholesale Agency implement Public Outreach Programs?

List of wholesale Agencies

Castaic Lake Water Agency

Please provide the name of Agency if not CUWCC Group1 members

Is your agency performing public outreach?

Report a minimum of 4 water conservation related contacts your agency had with the public during the year.

Did at least one contact take place duringeach quarter of the reporting year? Yes

Public Information Programs List

Number of 
Public Contacts

Public Information Programs Name

8 Flyers and/or brochures (total copies), bill stuffers, messages printed on bill, 
information packets

784
35

5 Website 784
35

3 General water conservation information 784
35

Contact with the Media

Does a wholesale Agency implement Public Outreach Programs? Yes

List of wholesale Agencies

Castaic Lake Water Agency

Please provide the name of Agency if not CUWCC Group1 members

OR Retail Agency (Contacts with the Media)

Did at least one contact take place during each quarter of the reporting year? Yes

Media Contacts List

Number of 
Media Contacts

Public Outreach Media Contact Name List

2 News releases 78
43

5

4 Newspaper contacts 78
43

5

Does a wholesale Agency implement Public Outreach Programs? No

Please provide the name of Agency if not CUWCC Group1 membersList of wholesale Agencies

Castaic Lake Water Agency

Is Your Agency Performing Website Updates?

Enter your agency's URL (website address): www.valenciawater.com

Describe a minimum of four water 
conservationrelated updates to your agency's 
website thattook place during the year:

Irrigation Solutions/HELIUM Rebates
High Efficiency Toilet Rebates
High Efficiency Washer Rebates
Conservation Workshops 

BMP 2.1 Public Outreach

2013



Did at least one Website Update take place duringeach quarter of the reporting year? Yes

Public Outreach Annual Budget

Enter budget for public outreach programs. You may enter total budget in a single line or brake the budget into 
discretecategories by entering many rows. Please indicate if personnel costs are included in the entry.

Annual Budget
Category

Annual Budget 
Amount

Personal Cost
Included?

Comments

Public Information Programs 26000 78
43

5

Public Outreach Expenses

Enter expenses for public outreach programs. Please include the same kind of expenses you included in the question 
relatedto your budget (Section 2.1.7, above). For example, if you included personnel costs in the budget entered above,
be sure to include them here as well.

Public Outreach Expense Category  Expense Amount Personal Cost Included?

Promotional Materials 22702 7
8
4
3
5

Additional Public Information Program

Please report additional public information contacts. List these additional contacts in order of howyour agency views their 
importance / effectiveness with respect to conserving water, with the mostimportant/ effective listed first
(where 1 = most important).

Were there additional Public Outreach efforts? Yes

Public Outreach Additional Information

Public Information Additional Programs Importance

Letters to High Consumption Customers 1 78
43

5

Social Marketing Programs

Branding

Does your agency have a water conservation”brand,” “theme” or mascot? Yes

Describe the brand, theme or mascot. The WaterSmart Allocation and Tiered Rate Program is a fair and equitable 
method of providing residents an amount of water calculated to efficiently meet 
their specific needs.

Market Research

Have you sponsored or participated inmarket research to refine your message? Yes

Market Research Topic Focus groups to evaluate customer attitudes on water budgets and water conservation

Brand Message

Brand Mission Statement

Community Committees

Do you have a community conservationcommittee? Yes

BMP 2.1 Public Outreach

2013



Enter the names of the community committees: Santa Clarita Valley Family of Water Suppliers

Training

Training Type Number of  
Trainings

Number of
Attendees

Description of Other

3 14 201 Irrigation & Garden Care Workshops 7
8
4
3
5

Social Marketing Expenditures

Public Outreach Social Marketing Expenses

Partnering Programs - Partners

Name Type of Program

CLCA?

Green Building Programs?

Master Gardeners?

Cooperative Extension?

Local Colleges?

EPA WaterSense Promotional PartnerOtherV

Retail and wholesale outlet; name(s) and type(s) of programs:

Partnering Programs - Newsletters

Number of newsletters per year

Number of customers per year

Describe other utilities your agency partners
with, including electrical utilities

Santa Clarita Valley Family of Water Suppliers includes 4 local water 
retailers, the water wholesaler, and the City of Santa Clarita

Partnering with Other Utilities

Conservation Gardens

Describe water conservation gardens at your 
agency or other high traffic areas or new homes

Castaic Lake Water Agency Demonstration Garden is a seven acre 
garden demonstrating irrigation systems, plants and plant groupings that 
are appropriate to water-conserving landscapes in the local community.

Landscape contests or awards

Describe water wise landscape contest or
awards program conducted by your agency

Additional Programs supported by Agency
but not mentioned above:

Comments

BMP 2.1 Public Outreach

2013



BMP 2.1 Public Outreach

2013



6301 Valencia Water Company Retail Only

Does a wholesale Agency implement School Education Programs? No

List of wholesale Agencies

Materials meet state education framework requirements and are grade-level appropriate? Yes

Curriculum materials developed and/or provided by Agency:

This educational program features interactive student activities that present interesting and age appropriate water 
treatment and conservation topics.  The curriculum is regularly updated to ensure that it meets state education criteria.

Materials Distributed to K-6? Yes

Describe K-6 Materials

Age appropriate materials cover science, social studies, and math as they relate to water, water quality, water use 
efficiency and water supply issues by means of in-class presentations and hands-on field trips.

 Materials distributed to 7-12 students? Yes (Info Only)

Annual budget for school education program: 0.00

Description of all other water supplier education programs 

This educational program features interactive student activities that present interesting and age appropriate water 
treatment and conservation topics.  The curriculum is regularly updated to ensure that it meets state education criteria. 
Age appropriate materials cover science, social studies, and math as they relate to water, water quality, water use 
efficiency and water supply issues by means of in-class presentations and hands-on field trips. In 2013, 201 customers 
participated in the Irrigation and Garden Care Workshops.   

On Track

Agencies Name ID number

61
34
5

Castaic Lake Water Agency 6278

61345

Castaic Lake Water Agency

At Least As Effective As No

 

BMP 2.2 School Education Programs

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 2013



6301 Valencia Water Company

NoDoes a wholesale Agency implement School Education Programs?

List of wholesale Agencies

Castaic Lake Water Agency

Agencies Name ID number

61
34
5

Castaic Lake Water Agency 6278

V Materials meet state education
framework requirements?

Description This educational program features interactive student activities that 
present interesting and age appropriate water treatment and 
conservation topics.  The curriculum is regularly updated to ensure 
that it meets state education criteria.

Age appropriate materials cover science, social studies, and math as 
they relate to water, water quality, water use efficiency and water 
supply issues by means of in-class presentations and hands-on field 
trips.

DescriptionMaterials distributed to K-6 
Students?

V

Number of students reached 5141

V Materials distributed to 7-12 
Students? (optional)

Description Age appropriate materials cover science, social studies, and math as 
they relate to water, water quality, water use efficiency and water 
supply issues by means of in-class presentations and hands-on field 
trips.

Annual budget for school education program 0.00

Description of all other water 
supplier educationprograms

In 2013, 201 customers participated in the Irrigation and Garden Care Workshops.

School Education Programs

School Programs Activities

Classroom Presentation:

Number of presentation Number of attendees

Describe the topics covered in your classroom presentations:

Large group assemblies:

Number of presentation Number of attendees

Children’s water festivals or other events:

Number of presentation Number of attendees

Cooperative efforts with existing science/water education programs (various workshops, science fair awardsor judging) 
and follow-up:

Number of presentation Number of attendees

Other methods of disseminating information (i.e. themed age-appropriate classroom loaner kits):

Description

Staffing children’s booths at events & festivals:

WMP 2.2 School Education Programs

2013



Retail Only

Please provide the name of Agency 
if not FORTECH Group1 members

Number distributed

WMP 2.2 School Education Programs

2013



Number of attendeesNumber of booths

Number of participantsDescription

Water conservation contests such as poster and photo:

Total fundingNumber offered

Offer monetary awards/funding or scholarships to students:

Number of attendeesNumber of presentation

Teacher training workshops:

Number of participants   Number of tours or fieldtrips

Fund and/or staff student field trips to treatment facilities, recycling facilities, water conservation gardens,etc.:

Total funding   Number of internship

College internships in water conservation offered:

Number of attendeesNumber of presentation

Career Fairs / Workshops:

Number of eventsDescription

Additional program(s) supported by agency but not mentioned above:

Number of participants

Comments

WMP 2.2 School Education Programs

2013



1. Conservation Coordinator 
provided with necessary resources 
to implement BMPs?

Name:

Title:

Email:

Resource Conservation Manager

Matthew Dickens

mdickens@valenciawater.com

2. Water Waste Prevention Documents

Valencia Water Company6301

WW Document Name WWP File Name WW Prevention URL WW Prevention Ordinance 
Terms Description

Option A Describe the 
ordinances or terms of 
service adopted by your 
agency to meet the water 
waste prevention 
requirements of this BMP.

http://www.valenciawater.c
om/service/tariffs.asp

Valencia Water Tariff #20, 
#14.1, and #11B(3)

Option B Describe any 
water waste prevention 
ordinances or 
requirements adopted by 
your local jurisdiction or 
regulatory agencies within 
your service area.

http://www.codepublishing.
com/CA/SantaClarita/

City of Santa Clarita Municipal 
Code Chapter 9.38 - Water 
Conservation

Option C Describe any 
documentation of support 
for legislation or 
regulations that prohibit 
water waste.

Option D Describe your 
agency efforts to 
cooperate with other 
entities in the adoption or 
enforcement of local 
requirements consistent 
with this BMP.

Option E Describe your 
agency support positions 
with respect to adoption of 
legislation or regulations 
that are consistent with 
this BMP. 

Option F Describe your 
agency efforts to support 
local ordinances that 
establish permits 
requirements for water 
efficient design in new 
development.

At Least As effective As No

Exemption

Comments:

No

BMP 1.1 Operation Practices

Foundational Best Managemant Practices for Urban Water Efficiency

CUWCC BMP Retail Coverage Report 2013

ON TRACK



BMP 1.1 Operation Practices

Foundational Best Managemant Practices for Urban Water Efficiency

CUWCC BMP Retail Coverage Report 2013

ON TRACK



6301 Valencia Water Company

Completed Standard Water Audit Using AWWA Software? Yes

AWWA File provided to CUWCC? Yes

2013 AWWA M36 Software Valencia Water Company.xls

AWWA Water Audit Validity Score?   89

Complete Training in AWWA Audit Method   Yes

Complete Training in Component Analysis Process?   Yes

Component Analysis?   Yes

Repaired all leaks and breaks to the extent cost effective?   Yes

Locate and Repar unreported leaks to the extent cost effective?   Yes

Maintain a record keeping system for the repair of reported leaks, including time of 
report, leak location, type of leaking pipe segment or fitting, and leak running time from 

report to repair. Yes

CUWCC BMP Coverage Report 2013

Foundational Best Management Practices For Urban Water Efficiency

BMP 1.2 Water Loss Control ON TRACK

Provided 7 Types of Water  Loss Control Info

Leaks Repairs Value Real 
Losses

Value Apparent 
Losses

Miles Surveyed Press Reduction Cost Of 
Interventions

Water Saved 
(AF)

182 391987 111970 0 False 60

Comments:

At Least As effective As No

NoExemption



6301 Valencia Water Company

Numbered Unmetered Accounts No

Metered Accounts billed by volume of use Yes

Number of CII Accounts with Mixed Use
Meters

1278

Conducted a feasibility study to assess merits of a 
program to provide incentives to switch mixed-use 
accounts to dedicated landscape meters? 

Yes

Feasibility Study provided to CUWCC? Yes

Completed a written plan, policy or program to test, 
repair and replace meters

Yes

Comments:

Date:

Uploaded file name:

#MR/Y: SF:321,504; MF:4,032; COM:10,068; IND: 4,536; INS: 732; DED: 15,456; OTHER: 528; RECYC: 168

3/31/2008

At Least As effective As No

NoExemption

BMP 1.3 Metering With Commodity

CUWCC BMP Coverage Report 2013

Foundational Best Management Practices For Urban Water Efficiency

ON TRACK



Use Annual Revenue As ReportedImplementation 
Option:

Implementation (Water Rate Structure)

6301 Valencia Water Company

NoAgency Provide Sewer Service:

Customer Class Water Rate Type Conserving
Rate?

(V) Total Revenue
Comodity Charges

(M) Total Revenue 
Fixed Carges

1
2
6
2

Single-Family Allocation Based Yes 9255499.82 3811875.26

Dedicated Irrigation Allocation Based Yes 6001101.57 1002428.87

Commercial Uniform Yes 2484587.35 636772.52

Industrial Uniform Yes 996706.15 302015.86

Institutional Uniform Yes 434687.68 98476.4

Multi-Family Uniform Yes 975148.33 363448.67

Other Uniform Yes 60677.37 41235.57

20208408.27 6256253.15

76Calculate: V / (V + M) %

Canadian Water and Wastewater Association

Use 3 years average instead of most recent year

Upload file:

Comments:

At Least As effective As No

NoExemption

BMP 1.4 Retail Conservation Pricing

CUWCC BMP Coverage Report 2013

Foundational Best Management Practices For Urban Water Efficiency

On Track



6301 Valencia Water Company Retail

The list of wholesale agencies performing public outreach which can be counted to help the agency comply 
with the BMP

Description of all other Public Outreach programs 

Agency Name ID number

Castaic Lake Water Agency 6278

p Public Outreach Program List Number

2
3
5
3
0
5

Flyers and/or brochures (total copies), bill stuffers, messages printed on bill, 
information packets

8

Website 5

General water conservation information 3

Total 16

Number Media Contacts Number

News releases 2

Newspaper contacts 4

Total 6

Annual Budget Category Annual Budget Amount

Public Information Programs 26000

Total Amount: 26000

Public Outreah Additional Programs

Letters to High Consumption Customers

Does your agency perform Public Outreach programs? Yes

Castaic Lake Water Agency

Did at least one contact take place during each quater of the reporting year? Yes

Did at least one contact take place during each quater of the reporting year? Yes

Did at least one website update take place during each quater of the reporting year? Yes

Public Information Program Annual Budget

EPA WaterSense Promotional Partner

Comments:

The name of agency, contact name and email address if not CUWCC Group 1 members

CUWCC BMP Coverage Report 

BMP 2.1 Public Outreach

2013

Foundational Best Management Practices For Urban Water Efficiency

ON TRACK



0NoExemption

At Least As effective As No

CUWCC BMP Coverage Report 

BMP 2.1 Public Outreach

2013

Foundational Best Management Practices For Urban Water Efficiency

ON TRACK



6301 Valencia Water Company Retail

Materials meet state education framework requirements?

This educational program features interactive student activities that present interesting and age appropriate water 
treatment and conservation topics.  The curriculum is regularly updated to ensure that it meets state education criteria.

Materials distributed to K-6?

Age appropriate materials cover science, social studies, and math as they relate to water, water quality, water use 
efficiency and water supply issues by means of in-class presentations and hands-on field trips.

 Materials distributed to 7-12 students? (Info Only)

Annual budget for school education program: 0.00

Description of all other water supplier education programs 

In 2013, 201 customers participated in the Irrigation and Garden Care Workshops.

Agencies Name ID number

Castaic Lake Water Agency 6278

Castaic Lake Water Agency

NoDoes your agency implement School Education  programs?

The list of wholesale agencies performing public outreach which can be counted to help the agency comply 
with the BMP

Yes

Yes

Yes

Age appropriate materials cover science, social studies, and math as they relate to water, water quality, water use 
efficiency and water supply issues by means of in-class presentations and hands-on field trips.

Comments:

0NoExemption

At Least As effective As No

BMP 2.2 School Education Programs

CUWCC BMP Coverage Report 2013

Foundational Best Management Practices For Urban Water Efficiency

ON TRACK



1. Conservation Coordinator provided 
with necessary resources to 
implement BMPs?

Name:

Title:

Email:

Resource Conservation Manager

Matthew Dickens

mdickens@valenciawater.com

On Track

2. Water Waste Prevention Documents

Valencia Water Company6301

WW Document Name WWP File Name WW Prevention URL WW Prevention Ordinance 
Terms Description

Option A Describe the 
ordinances or terms of 
service adopted by your 
agency to meet the water 
waste prevention 
requirements of this BMP.

http://www.valenciawater.c
om/service/tariffs.asp

Valencia Water Tariff #20, 
#14.1, and #11B(3)

Option B Describe any 
water waste prevention 
ordinances or 
requirements adopted by 
your local jurisdiction or 
regulatory agencies within 
your service area.

http://www.codepublishing.
com/CA/SantaClarita/

City of Santa Clarita Municipal 
Code Chapter 9.38 - Water 
Conservation

Option C Describe any 
documentation of support 
for legislation or 
regulations that prohibit 
water waste.

Option D Describe your 
agency efforts to 
cooperate with other 
entities in the adoption or 
enforcement of local 
requirements consistent 
with this BMP.

Option E Describe your 
agency support positions 
with respect to adoption of 
legislation or regulations 
that are consistent with 
this BMP. 

Option F Describe your 
agency efforts to support 
local ordinances that 
establish permits 
requirements for water 
efficient design in new 
development.

On Track

BMP 1.1 Operation Practices

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Retail Coverage Report 2014



Reporting unit number:

6301Reporting unit name 
(District name)

Valencia Water Company

Valencia Water CompanyAgency name:

Conservation Coordinator: Yes

First Name: Matthew

Contact Information

Last Name: Dickens

Title: Resource Conservation Manager

Phone: 661-295-6543

Email: mdickens@valenciawater.com

Water Waste Prevention

Option A Describe the ordinances or terms of service adopted by your agency to meet the water waste 
prevention requirements of this BMP.

File Name:

URL: http://www.valenciawater.com/service/tariffs.asp

Description:

Valencia Water Tariff #20, #14.1, and #11B(3)

Comments:

BMP1.1 Operation Practices - Retail Only   2014



Reporting unit number:

6301Reporting unit name 
(District name)

Valencia Water Company

Valencia Water CompanyAgency name:

Conservation Coordinator: Yes

First Name: Matthew

Contact Information

Last Name: Dickens

Title: Resource Conservation Manager

Phone: 661-295-6543

Email: mdickens@valenciawater.com

Water Waste Prevention

Option B Describe any water waste prevention ordinances or requirements adopted by your local 
jurisdiction or regulatory agencies within your service area.

File Name:

URL: http://www.codepublishing.com/CA/SantaClarita/

Description:

City of Santa Clarita Municipal Code Chapter 9.38 - Water Conservation

Comments:

BMP1.1 Operation Practices - Retail Only   2014



Reporting unit number:

6301Reporting unit name 
(District name)

Valencia Water Company

Valencia Water CompanyAgency name:

Conservation Coordinator: Yes

First Name: Matthew

Contact Information

Last Name: Dickens

Title: Resource Conservation Manager

Phone: 661-295-6543

Email: mdickens@valenciawater.com

Water Waste Prevention

Option C Describe any documentation of support for legislation or regulations that prohibit water waste.

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2014



Reporting unit number:

6301Reporting unit name 
(District name)

Valencia Water Company

Valencia Water CompanyAgency name:

Conservation Coordinator: Yes

First Name: Matthew

Contact Information

Last Name: Dickens

Title: Resource Conservation Manager

Phone: 661-295-6543

Email: mdickens@valenciawater.com

Water Waste Prevention

Option D Describe your agency efforts to cooperate with other entities in the adoption or enforcement of 
local requirements consistent with this BMP.

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2014



Reporting unit number:

6301Reporting unit name 
(District name)

Valencia Water Company

Valencia Water CompanyAgency name:

Conservation Coordinator: Yes

First Name: Matthew

Contact Information

Last Name: Dickens

Title: Resource Conservation Manager

Phone: 661-295-6543

Email: mdickens@valenciawater.com

Water Waste Prevention

Option E Describe your agency support positions with respect to adoption of legislation or regulations 
that are consistent with this BMP. 

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2014



Reporting unit number:

6301Reporting unit name 
(District name)

Valencia Water Company

Valencia Water CompanyAgency name:

Conservation Coordinator: Yes

First Name: Matthew

Contact Information

Last Name: Dickens

Title: Resource Conservation Manager

Phone: 661-295-6543

Email: mdickens@valenciawater.com

Water Waste Prevention

Option F Describe your agency efforts to support local ordinances that establish permits requirements for 
water efficient design in new development.

File Name:

URL:

Description:

Comments:

BMP1.1 Operation Practices - Retail Only   2014



6301 Valencia Water Company

Completed Standard Water Audit Using AWWA Software? Yes

AWWA File provided to CUWCC? No

Valencia Water Company BMP1.2 FY14

AWWA Water Audit Validity Score?   

Complete Training in AWWA Audit Method   

Complete Training in Component Analysis Process?   

CompComponent Analysis?   

Repaired all leaks and breaks to the extent cost effective?   

Locate and Repar unreported leaks to the extent cost effective?   

Maintain a record keeping system for the repair of reported leaks, including time of 
report, leak location, type of leaking pipe segment or fitting, and leak running time from 

report to repair.   

CUWCC BMP Coverage Report 2014

Foundational Best Management Practices For Urban Water Efficiency

Foundational BMPs

BMP 1.2 Water Loss Control

Provided 7 Types of Water  Loss Control Info

Leaks Repars Value Real 
Losses

Value Apparent 
Losses Miles Surveyed Press Reduction Cost Of 

Interventions
Water Saved 

(AF)

On Track

At Least As Effective As

In lieau of an active leak detection program, the City has opted to replace 1% of distribution system lines each year. Lines 
are replaced based on age and other asset management factors.  Attached documentation shows the reduction in main 
breaks due to 6301 Valencia Water Company BMP 1.2 Results from Main Replacement Program.

We encourage them every year to join.

On Track



6301 Valencia Water Company

Numbered Unmetered Accounts No On Track

Metered Accounts billed by volume of use Yes On Track

Number of CII Accounts with Mixed Use
Meters

1293

Conducted a feasibility study to assess merits of a 
program to provide incentives to switch mixed-use 
accounts to dedicated landscape meters? 

No Not On Track

Feasibility Study provided to CUWCC? No Not On Track

Completed a written plan, policy or program to test, 
repair and replace meters

Yes On Track

At Least As Effective As No

 

BMP 1.3 Metering With Commodity

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 2014



Implementation

Reporting unit number:

6301Reporting unit name 
(District name)

Valencia Water Company

Valencia Water CompanyAgency name:

Does your agency have any unmetered service connections? No

If YES, has your agency completed a meter retrofit plan? No

Enter the number of previously unmetered accounts fitted with meters during reporting year:

YesAre all new service connections being metered?

YesAre all new service connections being billed volumetrically?

YesHas your agency completed and submitted electronically to the Council a written plan, policy 
or program to test, repair and replace meters?

Meters Matrix

Error: Subreport could not be shown.

Number of CII Accounts 
with Mixed-use Meters

Number of CII Accounts with Mixed-use Meters Retrofitted 
with Dedicated Irrigation Meters during Reporting Period

1293 7

Feasibility Study
Has your agency conducted a feasibility study to assess the merits of a program to provide incentives to 
switch mixed-use accounts to dedicated landscape meters?

No

If YES, please fill in the following information:

A. When was the Feasibility
     Study conducted

B. Describe,

upload or provide an electronic link
to the Feasibility Study Upload File

3/31/2008 12:00:00 
AM

VWC found that the installation of an irrigation sub-meter on mixed 
use accounts is usually less costly (no pavement cuts) and still 
enables the customer to monitor their irrigation usage.

Comments:

#MR/YR: SF320,364; MF: 4,032; COM: 10,212; IND: 4,536; INS: 768; DED: 15,684; OTHER: 576; RECYC: 168

BMP 1.3 Metering With Commodity

2014



Use Annual Revenue As ReportedImplementation Option:

Implementation (Water Rate Structure)

6301 Valencia Water Company

1264

NoAgency Provide Sewer Service:

Customer Class Water Rate Type Conserving Rate?

Single-Family Allocation Based Yes

Dedicated Irrigation Allocation Based Yes

Multi-Family Uniform Yes

Commercial Uniform Yes

Industrial Uniform Yes

Institutional Uniform Yes

Other Uniform Yes

Other Uniform Yes

On Track

Customer Class Water Rate Type (V) Total Revenue
Comodity Charges

(M) Total Revenue 
Fixed Carges

12
64

Single-Family Allocation Based 8741742.9 3852879.22

Dedicated Irrigation Allocation Based 5737402.8 1009486.23

Multi-Family Uniform 972570.1 360465.33

Commercial Uniform 2362795.66 643253.72

Industrial Uniform 899575.36 294685.53

Institutional Uniform 441543.49 105276.98

Other Uniform 57717.47 47532.11

Other Uniform 5406.61 133.91

19218754.39 6313713.03

75Calculate: V / (V + M) %

At Least As Effective As No

 

BMP 1.4 Retail Consrvation Pricing

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 2014



BMP 1.4 Retail Conservation Pricing

Implementation (Water Rate Structure)

Reporting unit number:

6301Valencia Water Company

Valencia Water CompanyAgency name:

Reporting unit name 
(District name)

Enter the Water Rate Structures that are assigned to the majority of your customers, by customer class

Water Rate Name Customer Class Name Total Revenue 
Commodity Charges

Total Revenue Customer 
Meter/Service
(Fixed Charges)

Allocation Based Single-Family 8741742.9 3852879.22 12
64

Allocation Based Dedicated Irrigation 5737402.8 1009486.23 12
64

Uniform Multi-Family 972570.1 360465.33 12
64

Uniform Commercial 2362795.66 643253.72 12
64

Uniform Industrial 899575.36 294685.53 12
64

Uniform Institutional 441543.49 105276.98 12
64

Uniform Other 57717.47 47532.11 12
64

Uniform Other 5406.61 133.91 12
64

Implementation (Conservation Pricing Option)

Use Annual Revenue
As Reported

Use CWWA Rate
Design Model

Use 3 years average instead
of most recent yearV

Retail Waste Water (Sewer) Rate Structure by Customer Class
Agency Provide Sewer Service No

Select the Retail Waste Water (Sewer) Rate Structure assigned to the majority of your customers within a specific customer class.

Comments:

2014



6301 Valencia Water Company Retail Only

Does a wholesale Agency implement Public Outreach Programs? Yes

List of wholesale Agencies

An actively maintained website that is updated regularly (minimum = 4 times per 
year, i.e., at least quarterly)

Yes

Description of all other Public Outreach programs 

(1) Fix a Leak Week; (2) Personalized Drought Reports; (3) Drought Restrictions; (4) HELIUM/Drip Conversion 
Rebates; (5) Conservation Workshops 

On Track

78463

p Public Outreach Program List Number

2353
89

Flyers and/or brochures (total copies), bill stuffers, messages printed 
on bill, information packets

14

Website 5

General water conservation information 4

Total 23

On Track

Number Media Contacts Number

784
63

News releases 5

Newspaper contacts 6

Radio contacts 4

Television contacts 3

Total 18

On Track

Annual Budget Category Annual Budget Amount

78
46
3

Public Information Programs 25000

Drought Response 108123

Total Amount: 133123

On Track

Public Outreah Additional Programs

Letters to High Consumption Customers

At Least As Effective As No

 

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 

Foundational BMPs

BMP 2.1 Public Outreach

2014



Reporting unit # 6301

Valencia Water Company

Valencia Water CompanyAgency name:

Reporting unit name 
(District name) / Retail Only

YesDoes a wholesale Agency implement Public Outreach Programs?

List of wholesale Agencies

Castaic Lake Water Agency

Please provide the name of Agency if not CUWCC Group1 members

Is your agency performing public outreach?

Report a minimum of 4 water conservation related contacts your agency had with the public during the year.

Did at least one contact take place duringeach quarter of the reporting year? Yes

Public Information Programs List

Number of 
Public Contacts

Public Information Programs Name

14 Flyers and/or brochures (total copies), bill stuffers, messages printed on bill, 
information packets

784
63

5 Website 784
63

4 General water conservation information 784
63

Contact with the Media

Does a wholesale Agency implement Public Outreach Programs? Yes

List of wholesale Agencies

Castaic Lake Water Agency

Please provide the name of Agency if not CUWCC Group1 members

OR Retail Agency (Contacts with the Media)

Did at least one contact take place during each quarter of the reporting year? Yes

Media Contacts List

Number of 
Media Contacts

Public Outreach Media Contact Name List

5 News releases 78
46

3

6 Newspaper contacts 78
46

3

4 Radio contacts 78
46

3

3 Television contacts 78
46

3

Does a wholesale Agency implement Public Outreach Programs? No

Please provide the name of Agency if not CUWCC Group1 membersList of wholesale Agencies

Castaic Lake Water Agency

Is Your Agency Performing Website Updates?

BMP 2.1 Public Outreach

2014



Enter your agency's URL (website address): www.valenciawater.com

Describe a minimum of four water 
conservationrelated updates to your agency's 
website thattook place during the year:

(1) Fix a Leak Week; (2) Personalized Drought Reports; (3) Drought 
Restrictions; (4) HELIUM/Drip Conversion Rebates; (5) Conservation 
Workshops 

Did at least one Website Update take place duringeach quarter of the reporting year? Yes

Public Outreach Annual Budget

Enter budget for public outreach programs. You may enter total budget in a single line or brake the budget into 
discretecategories by entering many rows. Please indicate if personnel costs are included in the entry.

Annual Budget
Category

Annual Budget 
Amount

Personal Cost
Included?

Comments

Public Information Programs 25000 78
46

3

Drought Response 108123 Includes "About the Drought," 
Customized Drought Reports, 
Regional Messaging.

78
46

3

Public Outreach Expenses

Enter expenses for public outreach programs. Please include the same kind of expenses you included in the question 
relatedto your budget (Section 2.1.7, above). For example, if you included personnel costs in the budget entered above,
be sure to include them here as well.

Public Outreach Expense Category  Expense Amount Personal Cost Included?

Promotional Materials 4146 7
8
4
6
3

Additional Public Information Program

Please report additional public information contacts. List these additional contacts in order of howyour agency views their 
importance / effectiveness with respect to conserving water, with the mostimportant/ effective listed first
(where 1 = most important).

Were there additional Public Outreach efforts? Yes

Public Outreach Additional Information

Public Information Additional Programs Importance

Letters to High Consumption Customers 1 78
46

3

Social Marketing Programs

Branding

Does your agency have a water conservation”brand,” “theme” or mascot? Yes

Describe the brand, theme or mascot. The WaterSmart Allocation and Tiered Rate Program is a fair and equitable 
method of providing residents an amount of water calculated to efficiently meet 
their specific needs.

Market Research

Have you sponsored or participated inmarket research to refine your message? Yes

BMP 2.1 Public Outreach

2014



Market Research Topic Focus group to evaluate customer attitudes about the Drought

Brand Message

Brand Mission Statement

Community Committees

Do you have a community conservationcommittee? Yes

Enter the names of the community committees: Santa Clarita Valley Family of Water Suppliers

Training

Training Type Number of  
Trainings

Number of
Attendees

Description of Other

3 16 208 Irrigation & Garden Care Workshops 7
8
4
6
3

Social Marketing Expenditures

Public Outreach Social Marketing Expenses

Partnering Programs - Partners

Name Type of Program

CLCA?

Green Building Programs?

Master Gardeners?

Cooperative Extension?

Local Colleges?

EPA WaterSense Promotional PartnerOtherV

Retail and wholesale outlet; name(s) and type(s) of programs:

Partnering Programs - Newsletters

Number of newsletters per year

Number of customers per year

Describe other utilities your agency partners
with, including electrical utilities

Santa Clarita Valley Family of Water Suppliers includes 4 local water 
retailers, the water wholesaler, and the City of Santa Clarita

Partnering with Other Utilities

Conservation Gardens

Describe water conservation gardens at your 
agency or other high traffic areas or new homes

Castaic Lake Water Agency Demonstration Garden is a seven acre 
garden demonstrating irrigation systems, plants and plant groupings that 
are appropriate to water-conserving landscapes in the local community.

BMP 2.1 Public Outreach

2014



Landscape contests or awards

Describe water wise landscape contest or
awards program conducted by your agency

Additional Programs supported by Agency
but not mentioned above:

Comments

BMP 2.1 Public Outreach

2014



6301 Valencia Water Company Retail Only

Does a wholesale Agency implement School Education Programs? Yes

List of wholesale Agencies

Materials meet state education framework requirements and are grade-level appropriate? Yes

Curriculum materials developed and/or provided by Agency:

This educational program features interactive student activities that present interesting and age appropriate water 
treatment and conservation topics.  The curriculum is regularly updated to ensure that it meets state education criteria.

Materials Distributed to K-6? Yes

Describe K-6 Materials

Age appropriate materials cover science, social studies, and math as they relate to water, water quality, water use 
efficiency and water supply issues by means of in-class presentations and hands-on field trips.

 Materials distributed to 7-12 students? Yes (Info Only)

Annual budget for school education program: 10000.00

Description of all other water supplier education programs 

This educational program features interactive student activities that present interesting and age appropriate water 
treatment and conservation topics.  The curriculum is regularly updated to ensure that it meets state education criteria. 
Age appropriate materials cover science, social studies, and math as they relate to water, water quality, water use 
efficiency and water supply issues by means of in-class presentations and hands-on field trips. Southern California 
LivingWise School Education Program.  500 conservation kits were distributed to students.   

On Track

61378

Castaic Lake Water Agency

At Least As Effective As No

 

BMP 2.2 School Education Programs

Foundational BMPs

Foundational Best Manegemant Practices for Urban Water Efficiency

CUWCC BMP Coverage Report 2014



6301 Valencia Water Company Retail Only

YesDoes a wholesale Agency implement School Education Programs?

List of wholesale Agencies

Castaic Lake Water Agency

Please provide the name of Agency 
if not FORTECH Group1 members

V Materials meet state education
framework requirements?

Description This educational program features interactive student activities that 
present interesting and age appropriate water treatment and 
conservation topics.  The curriculum is regularly updated to ensure 
that it meets state education criteria.

Age appropriate materials cover science, social studies, and math as 
they relate to water, water quality, water use efficiency and water 
supply issues by means of in-class presentations and hands-on field 
trips.

DescriptionMaterials distributed to K-6 
Students?

V

Number of students reached 2579

V Materials distributed to 7-12 
Students? (optional)

Description Age appropriate materials cover science, social studies, and math as 
they relate to water, water quality, water use efficiency and water 
supply issues by means of in-class presentations and hands-on field 
trips.

Annual budget for school education program 10000.00

Description of all other water 
supplier educationprograms

Southern California LivingWise School Education Program.  500 conservation kits were 
distributed to students.

School Education Programs

School Programs Activities

Classroom Presentation:

Number of presentation Number of attendees

Describe the topics covered in your classroom presentations:

Large group assemblies:

Number of presentation Number of attendees

Children’s water festivals or other events:

Number of presentation Number of attendees

Cooperative efforts with existing science/water education programs (various workshops, science fair awardsor judging) 
and follow-up:

Number of presentation Number of attendees

Other methods of disseminating information (i.e. themed age-appropriate classroom loaner kits):

Description Number distributed

Number of attendeesNumber of booths

Staffing children’s booths at events & festivals:

Water conservation contests such as poster and photo:

WMP 2.2 School Education Programs

2014



Number of participantsDescription

Total fundingNumber offered

Offer monetary awards/funding or scholarships to students:

Number of attendeesNumber of presentation

Teacher training workshops:

Number of participants   Number of tours or fieldtrips

Fund and/or staff student field trips to treatment facilities, recycling facilities, water conservation gardens,etc.:

Total funding   Number of internship

College internships in water conservation offered:

Number of attendeesNumber of presentation

Career Fairs / Workshops:

Number of eventsDescription

Additional program(s) supported by agency but not mentioned above:

Number of participants

Comments

WMP 2.2 School Education Programs

2014



GPCD in 2014

GPCD Target for 2018:

Biennial GPCD Compliance Table

Year

2010

2012

2014

2016

2018

Report

1

2

3

4

5

% Base

96.4%

92.8%

89.2%

85.6%

82.0%

GPCD

316.30

304.50

292.70

280.90

310.40

% Base

100%

96.4%

92.8%

89.2%

82.0%

GPCD

328.10

316.30

304.50

292.70

269.10

Target Highest Acceptable 
Bound

6301 Valencia Water Company

310.40

GPCD in 2006: 309.62

ON TRACK

CUWCC BMP Coverage Report 2014



1. Conservation Coordinator 
provided with necessary resources 
to implement BMPs?

Name:

Title:

Email:

Resource Conservation Manager

Matthew Dickens

mdickens@valenciawater.com

2. Water Waste Prevention Documents

Valencia Water Company6301

WW Document Name WWP File Name WW Prevention URL WW Prevention Ordinance 
Terms Description

Option A Describe the 
ordinances or terms of 
service adopted by your 
agency to meet the water 
waste prevention 
requirements of this BMP.

http://www.valenciawater.c
om/service/tariffs.asp

Valencia Water Tariff #20, 
#14.1, and #11B(3)

Option B Describe any 
water waste prevention 
ordinances or 
requirements adopted by 
your local jurisdiction or 
regulatory agencies within 
your service area.

http://www.codepublishing.
com/CA/SantaClarita/

City of Santa Clarita Municipal 
Code Chapter 9.38 - Water 
Conservation

Option C Describe any 
documentation of support 
for legislation or 
regulations that prohibit 
water waste.

Option D Describe your 
agency efforts to 
cooperate with other 
entities in the adoption or 
enforcement of local 
requirements consistent 
with this BMP.

Option E Describe your 
agency support positions 
with respect to adoption of 
legislation or regulations 
that are consistent with 
this BMP. 

Option F Describe your 
agency efforts to support 
local ordinances that 
establish permits 
requirements for water 
efficient design in new 
development.

At Least As effective As No

Exemption

Comments:

No

BMP 1.1 Operation Practices

Foundational Best Managemant Practices for Urban Water Efficiency

CUWCC BMP Retail Coverage Report 2014

ON TRACK



BMP 1.1 Operation Practices

Foundational Best Managemant Practices for Urban Water Efficiency

CUWCC BMP Retail Coverage Report 2014

ON TRACK



6301 Valencia Water Company

Completed Standard Water Audit Using AWWA Software? Yes

AWWA File provided to CUWCC? Yes

2014 VWC Water Loss AWWA-WAS-v5-09152014 MASTER.xls

AWWA Water Audit Validity Score?   88

Complete Training in AWWA Audit Method   Yes

Complete Training in Component Analysis Process?   Yes

Component Analysis?   Yes

Repaired all leaks and breaks to the extent cost effective?   Yes

Locate and Repar unreported leaks to the extent cost effective?   Yes

Maintain a record keeping system for the repair of reported leaks, including time of 
report, leak location, type of leaking pipe segment or fitting, and leak running time from 

report to repair. Yes

CUWCC BMP Coverage Report 2014

Foundational Best Management Practices For Urban Water Efficiency

BMP 1.2 Water Loss Control ON TRACK

Provided 7 Types of Water  Loss Control Info

Leaks Repairs Value Real 
Losses

Value Apparent 
Losses

Miles Surveyed Press Reduction Cost Of 
Interventions

Water Saved 
(AF)

190 7923 184402 0 False 12.8

Comments:

At Least As effective As No

NoExemption



6301 Valencia Water Company

Numbered Unmetered Accounts No

Metered Accounts billed by volume of use Yes

Number of CII Accounts with Mixed Use
Meters

1293

Conducted a feasibility study to assess merits of a 
program to provide incentives to switch mixed-use 
accounts to dedicated landscape meters? 

Yes

Feasibility Study provided to CUWCC? Yes

Completed a written plan, policy or program to test, 
repair and replace meters

Yes

Comments:

Date:

Uploaded file name:

#MR/YR: SF320,364; MF: 4,032; COM: 10,212; IND: 4,536; INS: 768; DED: 15,684; OTHER: 576; RECYC: 168

3/31/2008

At Least As effective As No

NoExemption

BMP 1.3 Metering With Commodity

CUWCC BMP Coverage Report 2014

Foundational Best Management Practices For Urban Water Efficiency

ON TRACK



Use Annual Revenue As ReportedImplementation 
Option:

Implementation (Water Rate Structure)

6301 Valencia Water Company

NoAgency Provide Sewer Service:

Customer Class Water Rate Type Conserving
Rate?

(V) Total Revenue
Comodity Charges

(M) Total Revenue 
Fixed Carges

1
2
6
4

Single-Family Allocation Based Yes 8741742.9 3852879.22

Dedicated Irrigation Allocation Based Yes 5737402.8 1009486.23

Multi-Family Uniform Yes 972570.1 360465.33

Commercial Uniform Yes 2362795.66 643253.72

Industrial Uniform Yes 899575.36 294685.53

Institutional Uniform Yes 441543.49 105276.98

Other Uniform Yes 57717.47 47532.11

Other Uniform Yes 5406.61 133.91

19218754.39 6313713.03

75Calculate: V / (V + M) %

Canadian Water and Wastewater Association

Use 3 years average instead of most recent year

Upload file:

Comments:

At Least As effective As No

NoExemption

BMP 1.4 Retail Conservation Pricing

CUWCC BMP Coverage Report 2014

Foundational Best Management Practices For Urban Water Efficiency

On Track



6301 Valencia Water Company Retail

The list of wholesale agencies performing public outreach which can be counted to help the agency comply 
with the BMP

Description of all other Public Outreach programs 

p Public Outreach Program List Number

2
3
5
3
8
9

Flyers and/or brochures (total copies), bill stuffers, messages printed on bill, 
information packets

14

Website 5

General water conservation information 4

Total 23

Number Media Contacts Number

News releases 5

Newspaper contacts 6

Radio contacts 4

Television contacts 3

Total 18

Annual Budget Category Annual Budget Amount

Public Information Programs 25000

Drought Response 108123

Total Amount: 133123

Public Outreah Additional Programs

Letters to High Consumption Customers

Does your agency perform Public Outreach programs? Yes

Castaic Lake Water Agency

Did at least one contact take place during each quater of the reporting year? Yes

Did at least one contact take place during each quater of the reporting year? Yes

Did at least one website update take place during each quater of the reporting year? Yes

Public Information Program Annual Budget

EPA WaterSense Promotional Partner

Comments:

The name of agency, contact name and email address if not CUWCC Group 1 members

CUWCC BMP Coverage Report 

BMP 2.1 Public Outreach

2014

Foundational Best Management Practices For Urban Water Efficiency

ON TRACK



0NoExemption

At Least As effective As No

CUWCC BMP Coverage Report 

BMP 2.1 Public Outreach

2014

Foundational Best Management Practices For Urban Water Efficiency

ON TRACK



6301 Valencia Water Company Retail

Materials meet state education framework requirements?

This educational program features interactive student activities that present interesting and age appropriate water 
treatment and conservation topics.  The curriculum is regularly updated to ensure that it meets state education criteria.

Materials distributed to K-6?

Age appropriate materials cover science, social studies, and math as they relate to water, water quality, water use 
efficiency and water supply issues by means of in-class presentations and hands-on field trips.

 Materials distributed to 7-12 students? (Info Only)

Annual budget for school education program: 10000.00

Description of all other water supplier education programs 

Southern California LivingWise School Education Program.  500 conservation kits were distributed to students.

Castaic Lake Water Agency

YesDoes your agency implement School Education  programs?

The list of wholesale agencies performing public outreach which can be counted to help the agency comply 
with the BMP

Yes

Yes

Yes

Age appropriate materials cover science, social studies, and math as they relate to water, water quality, water use 
efficiency and water supply issues by means of in-class presentations and hands-on field trips.

Comments:

0NoExemption

At Least As effective As No

BMP 2.2 School Education Programs

CUWCC BMP Coverage Report 2014

Foundational Best Management Practices For Urban Water Efficiency

ON TRACK



GPCD in 2014

GPCD Target for 2018:

269.29

Biennial GPCD Compliance Table

Year

2010

2012

2014

2016

2018

Report

1

2

3

4

5

% Base

96.4%

92.8%

89.2%

85.6%

82.0%

GPCD

316.30

304.50

292.70

280.90

269.10

% Base

100%

96.4%

92.8%

89.2%

82.0%

GPCD

328.10

316.30

304.50

292.70

269.10

Target Highest Acceptable 
Bound

6301 Valencia Water Company

269.10

Baseline GPCD: 328.13

ON TRACK

CUWCC BMP Coverage Report 2014




