DROUGHT
COMMUNICATIONS

KATHIE MARTIN
PUBLIC OUTREACH & LEGISLATION COMMITTEE

NOVEMBER 18, 2021

QSBV A\ DROUGHT =

Dws & READYS




OVERVIEW

« DIRECT MAIL DIGITAL BOOST

*  Mailer
« Digital Boost Features & Ads

« Campaign Stats
 DROUGHT SURVEY
« OTHER OUTREACH EFFORTS




MAILER

LB

Lok Angeasas Count

1A Wil B st
Cur governur hes slsa deciansd a dn

camparad ta 320

Wiater teaen nas

d slraligias

Tha good news 5 1
e i
far draugin resilent veter suaplies snd waterwse initates.

We've saved before, and we'll work together to do it again!

£SOV Watar is draughtraacyl Cur dedicatod S0
e Drfriieny iy, Wi B Bard s ek il

.. TOP 3 WATER-SAVING DROUGHT-READY TIPS
RESOURCES FOR OUR Tagatnar w can 14k simpia petions
CUSTOMERS n-..n add up to big watar savings.

Ba A leak detective and find
7] and fix doaks, Including water
loss from Erigation runoff

We're here b help our customers reac the 16% savirgs.
1arget Srough 3 vanety of rRsaurces ard rremhves

Weafier bats af 5P bystep 95 sd easy 10 falow T Water between 2 end 6 a.m
vidar g wirlir al B - no mare than 3 days @ weak

* Enjay S-minute pawer
showers

lzke acvarmiage of cur rebate oragrams, Inclucing fawn

TeplacesIRRE. Smart cantro
At i i

Install WaterSenae-lnbeiad
appllances and fodures

far aur Water Currents erewsletter b reoshoe drought
updates. Aiso, eam a $20 cragit on yaur waber bl whie
\aaming mtra akaut tha AraLat and how 16 sava waiar
Wil SMART Weekshap,

i T Ly bk

1 to learn more.

SCV WATER IS DROUGHT READY

Through the years, SCV Water has Invested In many water supply sources and
strategies for drought-resilient watar supplies to make sure our customers have
enough water now and for years to come,

Participation in “water Sanking® means we have supplies stored and
wvallatle in underground agudars in Kern Eounty, ready ta withdraw
in dry years such s this.

Dur Water Shortage Contingency Plan progetively énsares adequate
water supplies in B event of a shorage caused by & drought.
earthquaks, fire or other catastrapfic event,

Our Graundwater Sustainability Plan and Urban Water Management
Pian diract long-term rasaurca planning to guarantes water supplies
are svailable to meet future water needs.

SHARE HOW YOU'RE SAVING!

Our water-wise actions today mean we'll have enough water to meet our future needs,
We'd love you to share your favorlte water-saving tips with us on soclal media, All
contributors will be entered to win 8 SCV Water Drought Ready kit filled with water-

wise jtams.

Here's how: Share a post ot story that festures your water-saving fip or why saving
water ks important to you.

Tag us on Facebook of Instagram at SSCYWATER and include FDROUGHTREADYSCY

We may share
your story with
our followers!
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LET'S WORK TOGETHER TO SAVE
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DIRECT MAIL DIGITAL BOOST

WHAT IS IT?

An engagement tool that uses print and digital
ads to reach customers

« Direct Mail + Digital Ads
« 1 Direct Mail piece = 8-16 touches/campaign

HOW DOES IT WORK?

Customers receive direct mail and digital ads
simultaneously. Multiple touch points increase
awareness and potential for interaction.

« Campaign is tracked for 30 days
(from date of mailing)

« Touch points (i.e. mailer, digital ad, website)
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SocialMatch. Digital ads on Facebook and Instagram are
served to your mailing list before your mail is delivered.

Pre-Mailer

Digii‘ql Ads Campaign Accelerator. Google Display Network digital ads
are served to your mailing list before your mail is delivered.

Mail Tracking. Tracking exactly when
your mailing will be arriving in
mailboxes on a per piece level.

Informed Delivery. Your mail piece is
accompanied by a full color, clickable
ad within the grayscale email preview
sent by the USPS.

Online Follow-Up. After leaving your
website, prospects will see your ads

Social Media Follow-up. Continue

Posi-Maller the touch points of your ads by

throughout the Google Display Network, Dig"ql AdS displaying them on Facebook and

driving them back to your website. Instagram feeds.



DIGITAL ADS
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DIGITAL BOOST:
CAMPAIGN STATS .

DIRECT MAIL

Sent: October 6, 2021 s

Received: October 8, 2021 T
« Pieces mailed: 64,987 WATER DURING THE DROUGHT

This important drought mailer includes

information in English and Spanish, on how

- Confirmed delivery: 64,170 e e

|Este importante anuncio sobre la sequia

« Delivery rate: 99% Con ot s oo

Content (EngliSh/quniSh) included: WE'RE DROUGHT READY SCV!
 Current drought conditions  Water e state o Gafi are i e i o
« Top water-saving resources

Inside you will find information on the drought, water-saving tips

) D ro U g h 'I'_re O d y 'I'i ps and tools to help you meet our 15% water-saving target and what ':'
-
- -

we're doing to plan for the future.

! > * We strive to b -to re ce for the lat
« SCV Water's Planning & supply Investments [riesietawrmmihmod
Learn more about the drought and report water waste at

« Share how you're saving
° Drough-l- Survey (Eng“Sh/SpOﬂISh) SIGN UP FOR OUR E-NEWSLETTER

FOLLOW US ON SOCIAL MEDIA @SCVWATER

CALL 661-294-0828

EMAIL CCAREE@SCVWA.ORG




DIGITAL BOOST: DIGITAL

CAM PA| G N STATS Campaign: Oct. 6 — Nov. 5, 2021
DIGITAL ADS ENGAGEMENTS
(ad clicks)
Campaign Accelerator 127,465 517 UNISI%ET‘CIDVIEQESITE
SocialMatch ?.150 30 6,200
Social Media Follow-Up 15,210 44
Online Follow-Up 124,358 11
TOTAL 276,183 602 . A
LET'S SAVE D
Digital ads: 276,183 WATER C @
Mail pieces: 64,815 TOGETHER!

TOTAL CAMPAIGN ADS: 340,998

DROUGHT =
SLV & READY S

<7+, DROUGHT ==

<7 READY&.com




SURVEY RESULTS

sy

WATER

ﬂﬂﬂﬂﬂﬂﬂ =

READY&

6. DROUGHT SURVEY

that aj

Watwr o

paly:

AP\

DROUGHT =
READY &

NEARLY 90 RESPONSES

95% "VERY OR MODERATELY" AWARE OF
DROUGHT

NEARLY 54% HAVE TAKEN ADVANTAGE OF ONE
OR MORE AGENCY RESOURCES

Top responses: drip irrigation conversion and smart
conftroller rebate

CUSTOMERS REPORT WATER SMART HABITS

Full loads of laundry; turn off faucet when brushing; turn
off sprinklers after rain; find/fix leaks

RESOURCES THAT MOST WOULD CONSIDER
USING:

Water-efficiency videos

Virtual courses
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BE DROUGHT-READY, SCV!

In this spectal edition of Water Currents, learn more about the status of our
water supply, how to save wates, as well 3 highlights on how we're doing sur
part t secure safe, reliable local water supplies for cur community. Visit

E-NEWSLETTER -

DROUGHT IS HERE

Los Angeies County, Including the Sama Clariia Valley, i
experencing an “erceptional drought” and 15 set o be
Ehe criest year on record. Dur governor has aka
dedared 2 crought emergency for most counties acrss
the state and Is calling on 3 Cabfornans b vountarty
sve 15% af elr waker use compared to 2020

The good news & that SOV Water is drought-reacy! Our
- AVAILABLE IN ENGLISH AND R
{unjmny day. We've been hard at work Implementing
strategies for drought resiient water supplies and
WATER-SAVING RESOURCES

« 17,000+ SENT
« OPEN RATE 36% e

Take avantage of ur rebate programs, induding lswn repiacement, smart comiroliers,
Pigh-eMiciency Irigation equipment, drip Imgation comversion and mare.

« TOP LINK — SURVEY s OISR

o receive crought updates. Alsa, eam 3 $20 credit on your water ol whic kearming mare
about the crought and how to save water at home by taking the orline WaberSMART

Warkshop.

« TOTAL CLICK THROUGHS - 214 SO ......coc. OO

- Waber between 2 and G 2.m,, o mre than 3 days 3 week
- Enjoy S-minute power shawers
- sl WaterSense-labeled applances and fivtures.

Tty

SCV WATER IS DROUGHT-READY

. Through the years, SCV Water has invested in many
wiater supply sources and strategles for drought-
resilient water supplles to make Sure our customers

, have enough water now and for years to come.

Farticipation in “waker barking” means we have supslies
4 storec and avalasie 1 idercround aquiiers In Kem
i County, ready to withdraw In dry years such & this.

Dur Water Shortage Con oy Fan proactively
‘ensures adequate water suppies In the everk of a shortage caused by 2 drovght,
earthauake, fire or other ctstrophic event.

Our Groundwater Sust L
tang-term resource planning to guamnise water suppies ane avalable to meet fubore
water needs.

O

SHARE HOW YOU'RE SAVING

_'. Our water-wise actons tocay mean well have encugh water 10 meet cur fubore needs,

I, ‘We'd love you 1o share your faworite water-saving Hps with us on sooa! media &0
contributors wil be enbered to win 3 SOV Water Drought Ready kit flled with water-wise
tems.

u Here’s fiow: Share a post or story that feabores your water-saving Bp or why saving waber
_— s important to you. We may share your story wich our followers!
w ATER (I e e




SOCIAL MEDIA
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MEDIA AND ADS
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WE'VE SAVED
BEFORE AND WE
CAN DO IT AGAIN -

Vigit DroughtReadySCW cam ta flnd

water-g Fnl'ir'll'_.' resources, rebates and tips

far your business and hame.
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WE'VE SAVED
BEFORE AND WE
CAN DO IT AGAIN

E‘.-"i Visit DroughtReadySCV.com

"'l- to find water-saving
-:‘qE‘i' resources, rebates and tips
EJ e 1 for your business and home.
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